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AVIATION 


1. Meeting Aérien de Reims : Maquette. 1909. 
Artist: René Lelong (1871-1933) 


12 s x 17 7 in./32 x 45.5 cm 
Unsigned watercolor and gouache painting. Framed. 


Lelong's preparatory work for the 1909 Reims Air Meet captures the audience's awed 
reactions to the flying machines above them, which include a Wright, a Blériot, and a 
Farman. While most air meet images focus on the spectacle in the skies, Lelong takes a 
refreshing—and beautifully expressed—look at the crowds who gathered at street level 
to take in the newest aircraft. Regrettably, this delicate artwork did not result in a 
printed poster. Lelong is best known for his posters for Kodak (see Nos. 294 and 295). 


Est: $7,000-$9,000. 
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2. Grande Semaine d'Aviation. 1909. 
Artist: Ernest Montaut (1879-1909) 


46 Vs x 63 V4 in./117.6 x 160.6 cm 

Affiches Montaut & Mabileau, Paris 

Cond A-/Slight stains at edges. 

Ref: Affiches d'Aviation, p. 50; Looping the Loop, 25; Toujours Plus Haut, p. 89; 
Perier, 70A; PAI-LXXXIX, 33 


"The true ancestor of the aviation poster genre can be traced to Montaut... for his 
portrayal of the trailblazing assembly at Reims. Soft tints in the sky indicate that sunset 
is near, a time of day when the wind was apt to drop and flying was considered to be 
safer. A svelte female spectator, back to the viewer, lifts her arm in salute to an armada 
of aircraft rising like a swarm of bees... The curving zebra stripes of her costume—fully 
consonant with an impression of motion and speed, which after all was the crux of the 
message delivered by the newfangled flying machine—resonate as effectively as the 
determined look on the face of the nearest pilot. The Grande Semaine brought together 
for the first time the world's greatest fliers. Among them were Louis Blériot, Henry 
Farman, Léon Delagrange, Hubert Latham, count Charles de Lambert, Louis Paulhan, 
Roger Sommer, and the American entry, Glenn Hammond Curtiss... Parisians streamed 
to the event; three thousand Britons came from London by special excursion, and two 
thousand Americans turned up to root for the single representative of their country. 
Reims was a watershed in the history of flight. Aviators who had flown ‘before Reims’ 
were regarded as veterans compared with those who learned to fly later. It dramatically 
demonstrated the progress made in aviation and provided an incalculable stimulus 

for the design and production of aeroplanes” (Looping the Loop, p. 42). 

This is the larger format. 


Est: $4,000-$5,000. 
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3. Semaine d'Aviation / Caen. 1910. 
Artist: M. Dessoures 


39 4 x 55 У in./99.7 x 141 cm 

Lith. Ch. Valin, Caen 

Cond A. 

Ref: Affiches d'Aviation, p. 57; Perier, p. 84; PAI-LXXXIX, 34 


Just imagine: it’s midsummer in 1910, and nothing is sexier than watching those 
Magnificent Men in their Flying Machines from the top of the Église Saint-Pierre in 
Caen. Over 60,000 spectators a day took in the spectacle (though few, supposedly, 
from this vantage point), which included “competitive events between ‘civilians’ and 
‘servicemen’” (Affiches d'Aviation, p. 57) in hot-air balloons and rudimentary flyers 
in the infancy of the aviation age. 


Est: $8,000-$10,000. 


4. 4eme Exposition de la Locomotion Aérienne. 1912. 
Artist: Georges Dorival (1879-1968) 


46 x 61 % in./116.8 x 156 cm 

Atelier Geo Dorival, Paris 

Cond A-/Unobtrusive folds. 

Ref: Affiches d'Aviation, p. 78; Perier, 89; PAI-LXXIII, 72 


It's been 111 years since these two Blériot style aircraft soared over the Grand Palais 
and the Seine, as Paris turned golden in the sunset and klieg-lights—a momentous 
occasion preserved here for posterity. This poster was featured in an exhibition 
celebrating the 100th anniversary of the International Aeronautical Federation 

at the Air and Space Museum; this larger format is very rare! 


Est: $5,000-$6,000. 
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5. Marcel Doret. ca. 1928. 
Artist: Jean Peltier 


46 % x 61 1⁄4 in./118 х 155.7 cm 

Cond B+/Slight tears at folds. 

A pilot during World War Il, Marcel Doret made his living by headlining various 
air shows around Europe, such as the Forges-les-Eaux air party promoted here. 
Today, Doret is best known as one of the pioneers in establishing an Aeropostale 
service to Northern Africa. 


Est: $3,000-$4,000. 
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6. Cidna. 7. Féte Aérienne / Villeneuve-Orly. 1932. event was sponsored by the Italian government in 
Artist: Alo (Charles Hallo, 1884-1969) Artist: M. Bruel celebration of the tenth anniversary of Mussolini’s rise 
29 % x 41 Ye in./74.7 x 105.5 cm 15 4 x 23 % in./40 x 60.2 cm IP pone The massive iconoclastic MUSE therltalian 
Lucien Serre, Paris Imp. Max Courteau, Paris dictator serves as a monumental backdrop for the 
Cond A-/Unobtrusive folds. Cond A-/Slight creases in top area. squadron of Savoia-Marchetti flying boats—outfitted 

2. | . Ref: PAI-LXXIV, 56 with Asso motors; Manelli magnetos, spark plugs, and 
Originally known in 1920 as the French-Romanian i batteries; Stanavo corroborators; and sponsored in part 
Company for Air Transport (CFRNA), CIDNA provided This might be an air show organized by the French by the Italo-American Petroleum Industry of Genoa. 
service for passengers, mail, and other cargo from Paris Union of Civil Pilots, but this poster’s design bears all In one of the most impressive of all early massive 
to Istanbul via the many cities whose emblems fill the of the action, drama, barrel-rolling, swooping, and formation flights, the planes powered their way from 
bottom text area. Not only was it the first operational diving of aerial dogfighting. Rome to Chicago before returning to New York. The 
transcontinental airline, but it also made the very first Est: $1,400-$1,700. mission was headed by Italian Air Minister General 
international passenger night flight, flying in 1923 from Italo Balbo, who also led the first such undertaking 


Belgrade to Bucharest. It was ultimately merged with 
Air France in 1933. This poster includes a tip-on for its 


8. Crociera Aerea del Decennale. 1933. in 1930. And though neither of these exploits were 


Artist: Luigi Martinati (1893-1983 completed without the loss of life, they gave a 
Warsaw agency. А н ( ) remarkable demonstration of the growing reliability 
Est: $2,000-$2,500. 38 Ах 35 In./97 x 139.7 cm and possibilities of aviation, as well as the ability 
1.6.А.Р., Milano of flight to shrink the globe. 


Cond A-/Unobtrusive folds. 
Ref: Menegazzi-ll, 256; PAI-XXIX, 114 


Martinati created this astounding image for the second 
massive formation flight over the North Atlantic. The 


Est: $1,400-$1,700. 
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9. Aviation Populaire. ca. 1937. 
Artist: Geo Ham (Georges Hamel, 1900-1972) 


15 1⁄4 x 23 in./38.7 x 58.5 cm 

P.A. Chavane, Paris 

Cond B/Slight tears at folds. 

Ref: Affiches d'Aviation, p. 136 (var); Toujours Plus Haut, p. 37; PAI-LXXIV, 67 


Whee! That giant airman points to soaring planes while exclaiming, "Youth of 
France! Aviation calls you!" This poster was also printed for the Vincennes Air Show 


ALEPRE ET CIF í PARIS) 


Exposition Internationale, which took place in Paris in 1937 and drew 34 million visitors. 


The exhibition included motorboat races on the Seine, a dance festival, boxing matches, 
a grape harvest, sporting championships, and a fairyland on the Seine. Special 

marvels created for the event included a new modern art museum, a palace of light, 
and a Planetarium. In the midst of the Nazis’ rise to power in Germany, this event 
served as a catalyst for community and technology. This is the smaller format. 


Est: $1,200-$1,500. 


10. Air France / Vers des Ciels Nouveaux. 1946. 
Artist: Perceval Studios 


24 * x 39 in./63 x 99 cm 

Perceval, Paris 

Cond A. 

Ref: Air France/Dream, p. 22; Air France, p. 54; PAI-XLVIII, 63 


Perceval Studios shows Air France "headed for the skies" where the clouds 
miraculously part to reveal the wild blue yonder in the shape of France. 
Perceval created work for Air France from at least 1937 through 1950. 


Est: $1,200-$1,500. 
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11. Air France / Paris-New York. 1951. 
Artist: Vincent Guerra 


24 V2 x 39 ¥% in./62 x 100 cm 

Alépée, Paris 

Cond A. 

Ref: Air France/Dream, p. 54; PAI-LII, 98 (var) 


For the Parisians sitting at a sidewalk café within view of the Arc de Triomphe, the 

Air France plane flying overhead conjures up a vision of its destination, symbolized 

by the Statue of Liberty and the stars from the American flag. It's one of many posters 
that Guerra created for the airline between 1947 and 1951. 


Est: $1,400-$1,700. 


12. Air France : Two Posters. 1946-1948. 
Artist: Vincent Guerra 


А: 24 Ys x 39 in./61.5 x 99 cm 

В: 23 % x 38 % in./60 x 98 cm 

Alépée, Paris 

Cond A. 

Ref (both var): Air France, p. 28; PAI-LXVI, 38 


Once World War II was over, Air France could capitalize on the African routes it had 
acquired in its merger with Air Afrique in 1940. Guerra plays up the exotic destination 
with two handsome wood-grain designs. Both French language advertisements, the 
first features an Asian elephant and was printed in 1946; the second corrects this 
error and showcases an African elephant and was printed in 1948. 


Est: $6,000-$7,000. (2) 


13. Swissair / Japan. 1964. 
Artist: Manfred Bingler (1928-1987) 


25 V. x 39 7 in./64.8 x 101.3 cm 
Cond A. 
Ref: Paradis, p. 91 


The "Land of the Rising Sun" is appropriately represented 
with a fiery sun that resembles Japan's national flag. 
Born in Constance, Bingler studied photography at 
Zurich's Kunstgewerbeschule before joining Swissair, 
where he created several stunning photographic 
advertisements for the flagship airline. 


Est: $1,700-$2,000. 


14. Swissair / South America. 1964. 

Artist: Manfred Bingler (1928-1987) 

25 1 x 39 % in./64.8 x 101 cm 

Cond A. 

For flights to South America, Bingler captures a vibrant palm 
frond against a wonderfully contrasting red background, 
implying sunny beach days and tropical outings. 


Est: $1,400-$1,700. 


15 


15. TWA / New York. 1955. 
Artist: David Klein (1918-2005) 


25 x 40 3% in./63.2 x 102.5 cm 
Cond A. 
Ref: Affiches d'Aviation, p. 162; PAI-LXXXI, 138 


Klein is best remembered for the dozens of destination 
advertisements he created for TWA during the 1950s 
and '60s. For New York, Klein creates a stacked 
perspective of some of the city's best known sights, 
piling landmark upon landmark—St. Patrick's 
Cathedral, Rockefeller Plaza's Prometheus, the Brooklyn 
Bridge, et al—then crowning them with a bust of Lady 
Liberty and the typeface of the New York Times. 


Est: $1,000-$1,200. 


16. Fly TWA / Ireland. ca. 1964. 
Artist: David Klein (1918-2005) 


24 % x 40 Ve in./63.2 x 102 cm 
Cond A. 
Ref: PAI-LXXXV, 84 


Klein collects Ireland's historic castles, cathedrals, and 
towers and douses them in a wash of shamrock green 
to evoke the country's verdant landscape. During the 
late '60s and early '70s, TWA was the world's third- 
largest airline, and in 1969, it beat Pan Am's record 
for most transatlantic passengers on any airline. 


Est: $1,000-$1,200. 
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17. SAS / Africa. ca. 1960. 
Artist: Otto Nielsen (1916-2000) 


24% x 39 s in./62.5 x 99.3 cm 
Andreasen & 50ппег, Kobenhavn 
Cond A. 


Founded in 1946 as a partnership between the state 
airlines of Denmark, Sweden, and Norway to handle 
intercontinental traffic to Scandinavia, SAS rapidly 
became the leading carrier of the Nordic countries. In 
1954, SAS was the first airline in the world to operate a 
transpolar route that flew nonstop from Copenhagen to 
Los Angeles. Almost immediately the route became the 
air travel option of choice with Hollywood celebrities 
and production people when traveling to Europe, which 
conversely became a publicity coup for the airline. 
Here, Nielsen—who designed posters and other 
materials for SAS for 50 years—whisks us away to 
Africa for an elegant sighting of a tower of giraffes. 


Est: $800-$1,000. 


18. SAS / Scandinavia. ca. 1960. 
Artist: Otto Nielsen (1916-2000) 


24 *4 x 39 in./62.8 x 99 cm 
Andreasen & Sønner, København 
Cond A. 


In another naturalistic design for SAS, Nielsen invites 
foreign travelers to visit his native region. A landscape 
painter and magazine illustrator by training, Nielsen 
defined his expressionist style with posters like this 
one, which blends a painterly aesthetic with biological 
precision and an air of romance—a perfect means to 
convey flights of fancy. 


Est: $1,000-$1,200. 
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19. Pan Am / England. ca. 1969. 

Artist: Anonymous 

28 Ye x 42 in./71.5 x 106.7 cm 

Cond A-/Slight creases. 

With a mod haircut and Twiggy eye makeup, our Pan 
Am lass is the quintessence of 1960s cool. At the time, 
her Union Jack eyes likely captivated stylish travelers; 
today, she's a perfectly retro encapsulation of the era. 


Est: $1,700-$2,000. 
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20. Lufthansa / New York. ca. 1970. 
Artist: Anonymous 


23 % x 32 % іп./60 x 83.2 cm 
Cond A-/Slight stains in bottom text. 
Ref: PAI-LXXXVIII, 116 


For international travelers in the late 20th century, 
these glimmering city lights sufficed to immediately 
evoke New York City. The iconic Twin Towers at the 
center draw us straight into lower Manhattan, where 
the lights of the Financial District capture and reflect 
the brilliant sunset. This poster by an anonymous 
designer is a dazzling testament to a New York 

that was. 


Est: $1,400-$1,700. 


21. El Al / Amsterdam. ca. 1970. 
Artist: Peri Rosenfeld (1912-1991) 


19 x 27 in./48.2 x 68.4 cm 

Yarom Ltd. 

Cond A/P. 

Rosenfeld provides a storybook image of Amsterdam 
for Israel's flagship airline. Little is known of the 
artist aside from the fact that he was primarily a 
landscape painter. 


Est: $800-$1,000. 
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22. Cuba / Delta Air Lines. 
Artist: William G. Slattery (1929-?) 


21 34 x 28 'A in./55.4 x 71.8 cm 
Cond A. 
Ref: PAI-XLII, 262 


Despite the contemporary political malaise between the 
United States and the republic of Cuba, it was not that 
long ago that the largest of the West Indian islands was 
the Caribbean vacation destination of choice for many 
Americans, due in large part to its geographic proximity 
(a scant ninety miles from Key West) and a reputation 
as a hedonistic bastion of tropical indulgence. Slattery 
doesn't shy away from these pleasurable pursuits in his 
design for Delta Air Lines, but he doesn't lay things on 
too thickly either. Most importantly he sets everything 
against an oranging sky, which lends every aspect of 
the poster a tropical flavor without forcing the issue. 
Delta is one of the world's oldest airlines going back 

to 1928 when it began as Delta Air Services. 


Est: $1,700-$2,000. 
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23. Air India : 12 Calendar Sheets. 1971. 
Artist: Tomi Ungerer (1931-2019) 


19 x 29 % in./48 x 74.5 cm 
Cond A-/Slight tear at bottom edge of four sheets. 
Ref: Ungerer Posters, p. 178-179; PAI-LXVII, 38 


In 1969, Tomi Ungerer created a series of destination 
posters for Air India, each displaying a bit of the wry, 
whimsical humor so common in his other illustrations. 
"They were very popular and Air India turned these into 
a most attractive calendar for the year 1971" (Ungerer 
Posters, p. 178). Included are images promoting 

Cairo, New York, Sydney, Hong Kong, Moscow, Tokyo, 
Frankfurt, Paris, London, Nairobi, Delhi, and Rome. This 
is the complete calendar bound at the top. 


Est: $2,500-$3,000. 
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24. Air France / Place du Concorde. 1981. 
Artist: Roger Bezombes (1913-1994) 


23 * x 39 * in./60 x 100 cm 
Imp. Mourlot, Paris 
Cond A-/Slight tear at right paper edge. 


Bezombes introduced a radical new approach to 

Air France's branding using bright colors, playful 
typography, and experimental imagery. He often 
referenced artists like Matisse, Braque, and Picasso, 
but there is also a touch of Andy Warhol's influence 
in the city's neon vibrations. 


Est: $800-$1,000. 
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25. American Airlines / New York. ca. 1980. 
Artist: Anonymous 


29 34 х 40 %в in./75.8 x 102.7 cm 
Cond A. 
Ref: PAI-LXXXVI, 53 


The Brooklyn Bridge, Financial District, and original 
World Trade Center towers make for a quintessential 
New York image. The green and blue city lights 
reflecting in the East River add a surreal quality 

to this view of the city at night. 


Est: $1,400-$1,700. 
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26. "Bayard." 1908. 
Artist: Weiluc (Lucien-Henri Weil, 1873-1947) 


61 x 45 % in./155 x 116.3 cm 

Société Nouvelles d'Art et Décoration, Paris 

Cond B/Slight tears and creases, largely near edges. 
Ref: Auto Show 11, 22; PAI-LXXXV, 60 


Clément was a hugely successful bicycle brand in France in the late 1800s, but in 1903, 
one of the family scions, Adolphe Clément, set up an auto workshop in the town of 
Méziéres. There is a statue in the town of Bayard of a legendary knight who supposedly 
saved the city from an invasion in the 16th century, and Clément chose to name his car 
after him. He operated the factory until 1922. Weiluc quite frequently took a humorous 
approach to posters for clients who appreciated it; here, he makes the Bayard fly through 
the air with the greatest of ease, narrowly escaping an oncoming train. 


Est: $2,000-$2,500. 


27. Automobiles Bayard. 
Artist: Misti (Ferdinand Mifliez, 1865-1923) 


79 V» x 51 in./202 x 129.5 cm 
Cond A. 
Ref: PAI-XXIX, 28 


In 1905, Adolphe Clément broke off from the hugely successful Clément Gladiator 

bicycle and tire company he'd built and set up an auto factory in Mézières, France. He 
had to obtain permission to name his car after Bayard, the legendary knight who saved 
the city of Méziéres in 1521. And even though the windshield had yet to be invented, 

the passengers in this image are hunkered down and braced for the ride of their lives. 
Perhaps the motto beneath Bayard's statue could also be that of early motoring: "Without 
fear, without reproach." This poster was made before Misti established his own printing 
plant, as the “d’aprés Misti” connotes the involvement of another uncredited lithographer 
working from a Misti design. 


Est: $2,500-$3,000. 


28. Le Pneu Michelin. 1905. 
Artist: Ernest Montaut (1879-1909) 


43 x 60 in./109.3 x 153 cm 

Imp. L. Revon, Paris 

Cond B+/Slight tears at folds and edges. 

Ref: Auto Show 1, 26; Michelin, p. 8; Discount, 23; PAI-LXXX, 178 


A master at visually expressing speed, Montaut depicts the moment when “Heath” 
pulls ahead of the "fastest train in the world." Rocks bouncing off the tires as he 
hugs a sharp curve, Michelin proves it makes the most durable and reliable tires 
on the market: if they can withstand Heath's driving, you'll have a breeze. 

This is the larger format. 


Est: $6,000-$8,000. 


29. Roussel. ca. 1905. 
Artist: P. Bild 


23 8 x 31 Ys in./59.3 x 80.4 cm 

Imp. Petit Fréres, Paris 

Cond A. 

Ref: Pneu, 27; PAI-LV, 20 

This rather inventive image shows Roussel rubber tires in a decorative roundel above 
the Queen of the Road's head as she quickly vanquishes other brands with a golden 
nail. At her feet, the former King of the Road begs for her mercy; however, as the 
text below explains, she will do him in as well. 


Est: $2,500-$3,000. 
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30. Darracq. 1906. 
Artist: Walter Thor (1870-1929) 


62 % x 45 3s in./159 x 115.2 cm 

Affiches Kossuth, Paris 

Cond A-/Slight tears at right edge. 

Ref: Auto Show 1, 24; Auto Show Il, 25; PAI-LXIX, 97 


In the early days of motoring, winning a race was virtually a prerequisite to finding 

a market for a new make of car. Here, Darracq draws attention to its recent triumphs, 
including a hard-fought first place in the Vanderbilt Cup race on October 14, 1905, 
with Victor Hemery at the wheel. The design itself is quite remarkable: a calm, steady 
driver contrasts against the wild sparks bursting off the front wheels, proving that 
anyone can tame this most fierce of vehicles. 


Est: $7,000-$9,000. 


31. Automobiles Rochet & Schneider. 
Artist: Anonymous 


55 x 43 in./139.8 x 109.3 cm 
Imp. Camis, Paris 

Cond B+/Slight tears at folds. 
Ref: PAI-XL, 197 


Rochet & Schneider, an early French automobile manufacturer in business from 1894 
until 1934, were chassis builders who used a Benz motor in their new automobile. 
Though their cars lacked a certain amount of design originality—they were somewhat 
derivative of existing Peugeot and Panhard models—they quickly earned a reputation 
as powerful, well-made vehicles that tended to outlast many of their competitors. And 
this anonymous design appears to back up this assessment: nothing flashy, nothing 
groundbreaking, but simply a quality machine for the no-nonsense motorist. 


Est: $3,500-$4,000. 
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32. Automobiles Peugeot. 1906. 
Artist: Pierre Simmar 


54 34 x 85 in./138 x 216 cm 
Affiches Alexandre Verger, Paris 
Cond A. 

Ref: PAI-LVII, 54 


In one of the most bizarre automobile ads ever to appear in our auctions, Peugeot has 
decided to appeal to the myths and legends set, showing a fleet of no less than six 
elves escaping the clutches of a knife-wielding giant troll. Above, the text translates to 
"Tom Thumb was riding a Peugeot." This makes more sense when one considers the 
historic French version of the fairy tale in which Le Petit Poucet, the smallest child in 
a family of seven, saves the lives of his siblings by making off with one of the giant's 
"seven-league boots" while it is sleeping. Once inside the boot, the brothers are able 
to travel great distances in a matter of minutes. Little did we know, Charles Perrault, 
the author of the story, got it wrong—it wasn't a magical boot, but a Peugeot which 
rescued the pint-sized family. 


Est: $5,000-$6,000. 


33. Exposition Décennale de l'Automobile. 1907. 
Artist: Georges Rochegrosse (1859-1938) 


45 x 95 3⁄4 in./114.3 x 243.2 cm 

Imp. Barreau, Paris 

Cond B+/Slight tears at folds and seam. 

Ref: Auto Show I, 39; Auto s'Affiche, p. 227; Masters 1900, p. 227; PAI-LXXXII, 79 


This two-sheet automotive show poster is of impressive size and design, and fraught 
with dramatic hues and romantic tantalization, which are captivating even despite 
the barely visible automobiles. The Grand Palais in the background is surrounded by 
hundreds of horseless carriages, and an invitation is extended by the lovely seductive 
model personifying the splendor of the exhibition. 


Est: $5,000-$6,000. 
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34. Pneus Prowodnik. 
Artist: O'Galop (Marius Rossillon, 1867-1946) 


44 s x 62 % in./112 x 159.5 cm 

Imp. Moullot, Paris 

Cond B/Slight tears and stains at folds. 
Ref: PAI-XXII, 63 


O'Galop is, of course, the artist who gave Michelin the beloved character 
of Bibendum, who is still in use today. Here, he creates a memorably 
funny image for another French tire company that manufactures and 
sells in Russia. A bear in racing goggles is ensconced in a tire that rolls 
easily through the snowy Russian woods—much to the aggravation of 
the local inhabitants. 


Est: $2,500-$3,000. 


35. Circuit de Dieppe. 1912. 
Artist: Dergeo 


28 3⁄4 x 40 7^ in./73 x 104 cm 
Affiches Courbet, Paris 

Cond A. Framed. 

Ref: PAI-XXIX, 13 


The Automobile Club of France hosted its Grand Prix at the nearest seaside 
resort to Paris in Dieppe. We are informed that 58 participants vied for 

the crown and battled it out for 770 km per day over the course of this 
two-day event. But the grueling aspects of the race pale in comparison to 
the thrill of speed: a scarlet roadster with all but one wheel off the ground 
surges up the coast, nearly blowing a female spectator off her feet. The 
velocity, however, doesn't deter her pooch, who strains at its leash in a 
desperate attempt to fulfill his canine obligation. 


Est: $3,000-$4,000. 


36. Meyrel. 1924. 
Artist: Geomell 


30 % x 47 in./77 x 119 cm 
Cond B+/Slight tears, largely at folds. 


This strange design for an unknown oil brand shows two oddly sized men 
exchanging a can of the product. The text notes, “of course... it's the best.” 


Est: $1,400-$1,700. 
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37. Internationale Automobil-Ausstellung. 1926. 
Artist: Jules Courvoisier (1884-1936) 


35 V x 50 in./70 x 128.7 cm 

Affiches Sonor, Genéve 

Cond B+/Slight tears at folds and edges. 
Ref: Courvoisier, p. 82 


Courvoisier relays the sense of automotive speed with a sculptural lady zooming 
off in the wind. It’s a powerful Deco announcement for this Genevese exposition. 


Est: $2,500-$3,000. 


38. Salon de l'Automobile : Maquette. ca. 1927. 
Artist: Edouard Courchinoux (1891-1968) 


44 Vex 51 1⁄4 in./112 x 130.3 cm 
Signed watercolor and ink maquette. 


For the 21st edition of the Paris Motor Show, Courchinoux created this simple 
but playful maquette in reverence of the newest automobile of the time. Held 
at the Porte de Versailles, the exposition continues to be the most visited auto 
show in the world. 


Est: $4,500-$5,500. 


39. Grand Prix du Cap d'Antibes. 1929. 
Artist: Alexis Kow (Alexei Kogeynikov, 1901-1978) 


30 x 45 % in./76.2 x 116.5 cm 

Éditions Steff, Paris 

Cond A. Framed. 

Ref: Kow, p. 135; Auto Show Il, 62; Affiches Azur, 338; 
Affiches Riviera, 265; PAI-XL, 374 


For this French Riviera rival to the Grand Prix in nearby Monaco, Kow gives 
us a sky-blue Peugeot roaring out of a bright blue Mediterranean seascape. 
As an upper-class Russian child, he was sent to Lausanne at the age of seven 
to learn French. The 1917 revolution wiped out his family's fortune and made 
him a permanent émigré. At 19, he found a job as a draftsman for a small 

car maker, which led to his career as one of the greatest designers of 
automobile advertising. 


Est: $4,000-$5,000. 
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40. Renault : Maquette. ca. 1930. 
Artists: A. M. Cassandre (Adolphe Mouron, 1901-1968) 
& Charles Loupot (1892-1962) 


40 Vs x 63 in./103 x 161.3 cm 
Signed gouache and ink maquette. Framed. 
Provenance: Estate of Charles Loupot 


Two icons of French poster design teamed up to create this preparatory work for 
Renault. Using the same simple sans-serif typeface that the company employs today, 
the two artists added the French tricolor and a bold star to represent the brand. 

The Alliance Graphique logo is shown in the upper right corner, and the artists' 
initials (LC) are included. On the verso is a copy of the trademark registration. 


Est: $30,000-$40,000. 
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41. Bugatti. 1930. 
Artist: René Vincent (1879-1936) 


39 / x 55 1⁄4 in./100.7 x 140.3 cm 

Imp. Joseph Charles, Paris 

Cond A. 

Ref: Auto Show 1, 69; Die Bugattis, p. 408; Khachadourian, p. 71; Crouse/Deco, p. 35; 
Automobile/Lopez, p. 81; PAI-LXXXIX, 11 

As both Bugatti and René Vincent were known for their respective elegance and style, 
this poster serves as a perfect marriage between artist and subject. Set against a 
simple Deco backdrop, this T46 model oozes class and sophistication while it hovers 
above the brand's name. See also Vincent's billboard for Bon Marché (No. 457). 


Est: $17,000-$20,000. 
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42. Dunlop. 1930. 
Artist: Pierre-Charles Delarue-Nouvelliére (1889-1973) 


29 % x 46 in./76 x 117 cm 

Imp. J. Herbert, Paris 

Cond B+/Slight tears and creases. 

Ref (all var but РАІ): Discount, р. 186; Pneu, 64; Karcher, 337; 
Graphicar, p. 153; PAI-LXXXIX, 12 


“Delarue-Nouvelliére created several advertisements for 
Dunlop. Here he renders a cut-away view of the Dunlop 
Balloon tire. The jaunty race-car driver smiles from his 
Bugatti, obviously pleased with his durable Dunlop tires, 
which have been engineered to withstand the sharp rocks 
strewn on the roadway" (Discount, p. 186). This printing 
has vivid colors! 


Est: $4,000-$5,000. 


43. Winter Shell. 1933. 
Artist: Edgar Ainsworth (1905-1975) 


45 Va x 30 3⁄4 in./115 x 78 cm 
Cond A. 


Although there's no automobile in sight, Ainsworth 
reassures us that we'll enjoy our winter getaway thanks 
to the assuredness of Shell's seasonal tires. British artist 
Edgar Ainsworth designed posters for the General Post 
Office, Shell, and the Empire Marketing Board before 
shifting his focus to illustrating articles for publications 
like Leader, Lilliput, and Picture Post. Rare! 


Est: $1,700-$2,000. 


44. Internationale Automobil Ausstellung / 
Berlin : Maquette. 1939. 
Artist: Ottomar Anton (1895-1976) 


24 14 х 38 % in./61.5 x 98.2 cm 
Signed gouache and ink maquette. Framed. 


Launched in 1897, the Berlin Motor Show was 
hosted annually (with a pause during World War 

I) until 1939, the year of this maquette. This 29th 
edition of the event saw the introduction of the 
Volkswagen Beetle and amassed a whopping 
825,000 visitors. The exposition was then suspended 
during World War Il. Although another poster was 
ultimately chosen to announce the event, Anton's 
preparatory work is a powerful evocation of 

German automobile manufacturing. 


Est: $8,000-$10,000. 


45. 2e Grand Prix de Paris. 1949. 
Artist: Geo Ham (Georges Hamel, 1900-1972) 


46 Ys x 62 % in./117.7 x 158.2 cm 
Imp. Karcher, Paris 

Cond B/Slight tears at folds. 

Ref: PAI-XXV, 18 


The coat of arms of the City of Paris imposes 
its august symbolism on this boldly conceived 
poster by Ham. 


Est: $2,000-$2,500. 
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46. Dunlop. ca. 1945. 
Artist: Paul Colin (1892-1986) 


30 % x 46 in./77.5 x 116.7 cm 

P.P.P.P., Paris 

Cond B+/Slight tear at bottom edge. 

Ref: Auto Show Il, 83; Graphicar, 570; PAI-LXXXVIII, 80 
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Colin gives us a juggling act for the atomic age. Far from 
the environs of the music hall, he presents a hubristic 
molten man heaving four Dunlop tires skyward without 
so much as breaking a sweat. And if a character such as 
this fiery juggler can handle these tires without leaving 
a mark, just imagine how they will perform under normal 
driving conditions. This is the larger format. 


Est: $1,700-$2,000. 
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47. Dodge Kingsway. ca. 1953. 
Artist: Anonymous 


50 x 38 1⁄4 in./127 x 97 cm 
Cond A-/Unobtrusive folds. 


The Dodge Kingsway was manufactured in both Detroit, 
Michigan and Ontario, Canada, but was intended purely 
for use in international markets. Available from 1940 
to 1960, the Kingsway was one of the more affordable 
options from Dodge. This anonymous artist lends a 
sense of cosmopolitan appeal to the vehicle. 


Est: $1,700-$2,000. 
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48. Gd Prix d’Europe / Monaco. 1963. 
Artist: Michel Beligond (1927-1973) 


16 x 23 ^ in./40.7 x 59.6 cm 

Imp. J. Ramel, Nice 

Cond B+/Unobtrusive folds. P. 

Ref: Monaco, p. 61; PAI-LXXV, 73 

The 1963 Monaco Grand Prix is best known in racing 
history as the first of five victories for British driver 
Graham Hill on that track, ultimately granting him the 
unofficial title of "The King of Monaco." 


Est: $1,000-$1,200. 
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49. Monaco / 10 Mai 1964. 
Artist: J. May 


15 x 23 1⁄4 in./38.2 x 59 cm 

J. Ramel, Nice 

Cond A/P. 

Ref: Monaco, p. 62; PAI-LXXV, 74 

In this first race of the 1964 Formula One season, 
Graham Hill came in first place in his BRM. May 
provides an Expressionistic impression of the 
speed and intensity of this revered race. 


Est: $1,000-$1,200. 
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50. Le Cyclodrome. 1898. 
Artist: Victor Mignot (1872-1944) 


46 34 x 33 Ye in./118.8 x 84.8 cm 

J. E. Goossens, Bruxelles 

Cond A-/Unobtrusive folds. 

Ref: DFP-Il, 1099; Veloscopie, 168; Belle Epoque 1970, 103; Belgische Affiche, р. 218 


The girls are having a heyday with their bicycles and automobiles at the Cyclodrome 
in Brussels. The soft wisps of smoke and curving lettering add a sense of giddy 
relaxation to the joyful scene. In August, 1900, The Poster commented that Mignot 
“Is an expert in matters relating to sport... He brought out a bicycle and motor-car 
poster for 'Le Cyclodrome,' the composition of which is decidedly clever, although 
the lettering is perhaps a trifle too prominent. It must be said that Mignot's strange 
lettering is one of the most striking factors in the artist's works; it calls the attention 
of the passer-by as effectively as the design itself." 


Est: $4,000-$5,000. 
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51. Salon Pedal. 1897. 
Artist: Alejandro de Riquer (1856-1920) 


18 7s x 51 % in./48 x 130 cm 

Cond B/Slight tears at folds and edges. 

Ref: Catalufia, 32; Riquer, p. 103; Artes Gráficas, p. 151; 
Color of Advertising, p. 26 


"Starting in 1897, [Riquer's] posters took on a fully decorative and modernist 
aspect. They are flat, the female character that appears in them hardly stands 
out from the background of the mosaic. The influence of Mucha is evident, but 
de Riquer does not reach the Byzantinism of the Czech, he is less mannered... 
Salon Pedal [is] perhaps his masterpiece... This extremely original and daring 
composition, with a very long format is undoubtedly inspired by Japanese 
kakemonos [or hanging scrolls]: he combines the aesthetics of Japanese 
xylography based on planes of both graphics and colors but applies the typical 
modernist floral decoration. For once, the female type is not Pre-Raphaelite, 
but of very Spanish finesse" (Artes Gráficas, p. 152). Rare! 


Est: $3,000-$4,000. 


52. Georges Richard. 1896. 
Artist: Fernand Fernel (1872-1934) 


54 7 x 39 % in./139.5 x 191 cm 

Imp. J. van Gindertaele, Paris 

Cond A-/Unobtrusive folds. 

Ref: DFP-II, 341; Petite Reine, 29; Weill/Art Nouveau, p. 60; 
Masters 1900, p. 214; PAI-LXXXVI, 2 


This charming design has us imagine that we're trailing this stylish family 
of four on their bicycles and tandem bike. Though Fernel includes the word 
"automobiles," the design is devoid of them; Georges Richard was just 
gearing up automotive production at this point. 


Est: $4,000-$5,000. 


53. Triumph. 
Artist: G. Moore 


40 s x 60 1⁄4 in./102 x 153 cm 
Hill, Siffken, London 
Cond A. 


In this stately design, a gentleman riding his early motorized bicycle is the 
center of attention for two posh women on their Triumph cycles. 


Est: $2,500-$3,000. 


54. Terrot / Dijon / Cycles Automobiles. ca. 1898. 
Artist: Francisco Tamagno (1851-1933) 


39 %х 55 % in./99.6 x 140.2 cm 
La Lithographie Parisienne, Paris 
Cond B+/Slight tears at folds. 
Ref: PAI-LXX, 39 


The trademark of Tamagno's Terrot advertising was the amount of attitude 

that flowed off of the paper, usually in the form of a woman taking pleasure in 

outpacing her competition—be it other riders, automobiles, or airplanes. Here, 
she has managed to leave in her wake a steaming locomotive, and the engine 

driver shakes his fist in frustration. Terrot bikes were successful enough during 
the 1890s, but the firm really came into its own with motorcycles in 1901, and 
remained in business until the 1960s with one of the best makes in France. 


Est: $2,700-$3,000. 
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55. Terrot & Co / Dijon. 
Artist: Francisco Tamagno (1851-1933) 


38 % x 54 s in./98 x 138.5 cm 
La Lithographie Parisienne, Paris 
Cond A-/Slight tears at folds. 
Ref: PAI-LXXXVII, 56 


Tamagno was very fond of this sassy female. We've 
seen her climb mountaintops, beat out trains, and best 
her male companions—all with a flippant but elegant 
kiss-off to those she's left in the dust. But here, for 
the first time, she's edging out not only an automobile, 
but a Wright airplane as well! She's the very picture of 
feminine empowerment, made all the more lovely with 
a golden autumnal sunset. 


Est: $3,000-$3,500. 
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56. Cleveland Cycles. ca. 1898. 
Artist: Pal (Jean de Paléologue, 1860-1942) 


42 Y2 x 61 in./108 x 155 cm 

Caby & Chardin, Paris 

Cond B/Slight tears at folds. Framed. 
Ref: Petite Reine, 69 (var); PAI-LXVI, 17 


This is one of at least two images Pal created for 
Cleveland Cycles featuring a Native American. While 
the other shows him charging into battle against an 
unseen adversary (see PAI-LXXXV, 37), this design 
presents him returning home triumphantly as men 
from around the globe bow along his path. 


Est: $1,700-$2,000. 
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57. Phébus. ca. 1899. 
Artist: Pal (Jean de Paléologue, 1860-1942) 


42 3⁄4 x 58 Vs in./108.7 x 147.7 ст 

Imp. Paul Dupont, Paris 

Cond A. 

Ref (all var but PAI): Petite Reine, 28; 
Collectionneur, p. 232; Pierrot, 69; PAI-LXXXVIII, 52 


The perennially lovelorn commedia dell'arte clown Pierrot 
finally turns the tables on Columbina: he's speeding off 
on Phébus' motorized tricycle, bidding a cheerful adieu to 
his beau and her bicyclette. By 1899, the "bicycle craze" 
of the previous decade, with all the overtures toward 
greater female independence, was morphing into the 
Automobile Age, and this poster finds the Phébus brand 
in the midst of this transition. With its hints of Theseus 
abandoning Ariadne on Naxos (we, as Dionysus, are here 
to comfort her), this is a magnificent work of bold, tender, 
and curious emotions. 


Est: $2,000-$2,500. 
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58. Cycles Carmen. ca. 1900. 
Artist: Maurice Marodon 


30 % x 46 in./78.3 x 117 cm 

Imp. Paul Dupont, Paris 

Cond B+/Slight tears at folds. 

Ref: Petite Reine, 67; Collectionneur, p. 205; PAI-LXXII, 13 


Love is a rebellious bird, so don't flirt with this marvelous 
cycling poster just to see it fall into the hands of another 
admirer. As bullfighter Escamillo sang in Carmen, "And 
think well, yes, think while fighting, that a black eye is 
watching you, and that love is waiting for you!" 


Est: $1,700-$2,000. 


59. Automobiles et Cycles Clément. 1903. 
Artist: Albert Guillaume (1873-1942) 


37 x 51 %в in./93.8 x 131.2 cm 
Imp. Minot, Paris 

Cond A. 

Ref: PAI-LXXXVII, 57 


By 1890, Clément was the most popular bicycle brand 
in France. Here, its cycle and automobile offerings are 
shown far outside the city limits, gathered around 

a machine-age cacophony of light. 


Est: $1,700-$2,000. 
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60. Clément / Cycles et Automobiles. ca. 1904. 
Artist: Misti (Ferdinand Mifliez, 1865-1923) 


63 x 46 % in./160 x 118.7 cm 

Imp. Chambrelent, Paris 

Cond A-/Unobtrusive folds. 

Ref: Handlebars/Joystick, 39; PAI-LXXXVIII, 54 


“The transformation from bicycle to automobile 
becomes perfectly obvious in this creation by 
Misti; the young lady in her pretty veil shows little 
hesitation in climbing up beside the ‘driver.’ 

‘Le Clément’ had as its trademark a fiercely 
Gallic cockerel. (Gustave) Adolphe Clément, son 
of a locksmith, opened a bicycle rental shop in 
the Rue Brunel, and in ten years neither he nor his 
wife took a single day off. On the advice of F. de 
Civry, he obtained the exclusive rights to Dunlop 
tyres, and, looking always ahead, converted to 
motor cars and set up shop in the Avenue de la 
Grande Armée. In 1902 his factory in Levallois 
would be a model establishment. He soon 
changed his surname to Clément-Bayard, under 
which he manufactured cars, motorized boats, 
and dirigibles” (Handlebars/Joystick, p. 94). 


Est: $1,700-$2,000. 
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61. Le Grimpeur. 1926. 
Artist: Raymond Gid (1905-2000) 


30 % x 23 in./78.3 x 58.2 cm 

Imp. Maurice Dupuy, Paris 

Cond A. 

Ref: Gid, 4; PAI-LIII, 263 

Taking a literal approach to the brand's name, 
Le Grimpeur (“The Climber”), Gid presents us 
with their three latest models of motorcycles, 
all seen proudly zipping up a hill. 


Est: $1,400-$1,700. 
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62. Sardegna / Cossu. 1930. 
Artist: Anonymous 


39 34 x 55 4 in./101 x 140.4 cm 

Maga, Milano 

Cond B/Restorations in bottom text area. 
Ref: Féte, p. 44; PAI-LXIII, 50 


Put out by the famous Maga agency, this poster advertises the bicycle retailer 
Sardegna Cycles. With jerseys comprised of the Italian colors, the three happy 
riders promote the brands of bike available, including the Lightning Bolt and Star 
models. Of course, the signature, house-made cycle is the most enthusiastically 
showcased: it's held high above the others. 


Est: $1,700-$2,000. 


63. IV Circuito Motociclistico. 1924. 
Artist: A. G. 


16 x 24 іп./42 x 62.3 cm 
Cesare Costa, Bologna 
Cond A. Framed. 


For the fourth edition of the Tortona Motorcycle Circuit, this unknown artist 
provides us with a serene motorist cruising at top speeds around the track. 


Est: $3,000-$4,000. 


64. Sport ou Tourisme / Motocycle Club de France. ca. 1935. 
Artist: Geo Ham (Georges Hamel, 1900-1972) 


11x15 % in./28 x 39 cm 

Max Courteau, Paris 

Cond A-/Slight creases at bottom. Framed. 
Ref: PAI-XI, 249a (var) 


Ham devoted most of his career to graphic design for the automotive industry, 
such as this design for the Motocycle Club of France. The full-text version of this 
design reads "Sport or tourism: a single club"; this printing before the addition 
of letters allows us to appreciate Ham's panache for motion and power. 


Est: $2,000-$2,500. 


65. Moto Club Imola. 1954. 
Artist: Pozzi 


36 % x 51 in./93.6 x 129.5 cm 
Lithografica Marzocchi, Bologna 

Cond A-/Slight stains at seam. Framed. 
Ref: PAI-XXXI, 81 


Dust and thunder combine with futuristic uniformity in this head-on two-sheet 
promotion for the 1954 European Motocross Championship sponsored by the Imola 
Motorcycle Club. The Northern Italian town situated in the Bologna province has 

a long-standing association with tests of speed and endurance stretching back to 
two-wheeled charioteers in 80 BC; it remains a Formula One hotbed to this day. 


Est: $2,000-$2,500. 


66. Socovel. 1948. 
Artist: Anonymous 


33 Vs x 24 » in./84 x 62.3 cm 
Marci, Bruxelles 

Cond A. 

Ref: PAI-LXXII, 15 


Long before Red Bull gave you wings, there was the Socovel motorbike. The 
company was founded in 1938 as "Société pour l'étude et la Construction aux 
Véhicules Électriques" (Company for the research and construction of electric 
vehicles). And they did produce electric motorcycles, which had some success 
during petrol rationing during World War Il. After the war, demand withered; but 
as any owner of a Tesla can tell you, the exhilarating and effortless acceleration 
of an electric vehicle is perfectly captured in these streaks and blurs of speed. 


Est: $2,000-$2,500. 


67. Bergerac / 4e Circuit International. 1951. 
Artist: Eric 


24 % x 38 "д in./62.7 x 97.2 cm 
Bergerac Publicité 
Cond B/Slight tears and stains at folds and edges in top text area. Framed. 


The 4th International Speed Circuit for motorcycles and sidecars took place in 
the Southwestern French commune of Bergerac, which is most famous for the 
eponymous play, Cyrano de Bergerac, by Edmond Rostand. 


Est: $2,000-$2,500. 
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WAR & PROPAGANDA 


United States Tank Corps. 


68. Treat 'Em Rough / Join the Tanks. 1918. 
Artist: August William Hutaf (1874-1942) 


28 x 41 ¥% in./71.2 x 105 cm 
National Printing, Chicago 

Cond A. 

Ref: Rawls, p. 254; PAI-LXIX, 446 


Known as "Black Tom," the wildcat was the mascot of the newly formed tank corps in 
the US Army, led by Captain George S. Patton. He was certainly a ferocious little kitty! 


Est: $2,000-$2,500. 


69. L'Emprunt de la Victoire. 1918. 
Artist: Anonymous 


24 x 36 ¥% in./61 x 92.5 cm 
Cond A. 


This dramatic scene recalls the sinking of the L/andovery, a Canadian hospital ship that 
was destroyed by a German U-Boat despite agreements between the two sides. The 
captain of the U-Boat wanted to hide the evidence of the attack and gunned down the 
lifeboats, but one raft survived to tell the tale. Amounting to 234 dead soldiers, it was 
one of the worst atrocities of the war, and made the story of the L/andovery a rallying 
cry for Canada. 


Est: $1,700-$2,000. 
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70. Save Wheat. 1918. 
Artist: Edward Penfield (1866-1925) 


56 x 36 1⁄2 in./142.2 x 92.7 cm 

W. F. Powers Litho., New York 

Cond B/Slight tears at folds. 

Ref: Penfield, p. 32; Rawls, p. 24; Theofiles, p. 82; PAI-LXXX, 110 


While similar in graphic tone, dimensions, and composition to his Y. W.C.A. poster (see 
PAI-LXXX, 109), Penfield's emotive force is dramatically different here. The text reads, 
"They are struggling against starvation and trying to feed not only themselves and 
children: but their husbands and sons who are fighting in the trenches." In 1918, 

the United States Food Administration published the book "Food Saving and Sharing: 
Telling How the Older Children of America May Help Save From Famine Their Comrades 
in Allied Lands Across the Sea.” In France, the authors wrote, “the Germans set to work 
deliberately to do as much harm as possible," destroying fruit trees and vineyards, 
poisoning wells, and burning houses. The contrast between the American women on 
their horses (in the YWCA poster) and the French women dragging the plough could 
not be more stark. 


Est: $1,200-$1,500. 
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BAR- SUR-AUBE 
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71. 1st Army Horse & Motor Show. 1919. 
Artist: Freeman 


28 Ve x 24 s in./71.3 x 61.2 cm 
Base Printing Plant, 29th Engineers, U.S. Army 
Cond A-/Slight stains at bottom edge. 


To alleviate some of the pressures of war, the American First Army headquartered in 
Bar-Sur-Aube decided to host a horse and motor transportation show. All sorts of races 
were featured: by motorcycle, ambulance, sedan, limousine, truck, and more. And 
based on the fashionable ladies Freeman included in his design, the event must have 
been a respite for the whole town. The artist himself was with the Army; a handwritten 
note at lower left reads "Souvenir de 1. Armeé Américaine 1917-1919." 


Est: $1,700-$2,000. 
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72. Credito Italiano. 1917. 
Artist: Luciano Achille Mauzan (1883-1952) 


39 % x 55 іп./99.7 x 139.7 cm 

Ricordi, Milano 

Cond B+/Slight tears at folds. 

Ref: Mauzan, A073; Mauzan/Paris, p. 37; PAI-LXXXV, 337 


So powerful was Mauzan's first World War I poster for Credito Italiano loans (see 
PAI-LXXXV, 336) that the Italian government "did not hesitate to publish the poster 
representing the head of the soldier in gigantic proportions in order to display it 
on the most prestigious squares and monuments in the country" (Mauzan, p. 88). 
To see this face plastered throughout the streets, squares, and even theatres 
must have been a powerful act of intimidation. And for Mauzan, these two 

posters established his position as a leading poster artist of his time. 


Est: $2,000-$2,500. 
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73. United War Work Fund. 1918. 
Artist: J. Liello 


19 x 25 % in./48.2 x 65 cm 
Cond A. Framed. 
Ref: PAI-LXXXVIII, 129 


On November 23, 1918, the New York Times reported, 
“Today marks the climax of the most irregular football 
season the gridiron sport has ever known... Here in New 
York there will be an unusually attractive football bill. First 
of all the war fund benefit at the Polo Grounds will probably 
attract the greatest attention, for it will bring together 
service elevens from Harvard and Princeton. The Harvard 
Radio School will play the Aviation School eleven from Old 
Nassau, and as both of these teams have already proved 
their worth, an exciting struggle is expected." The Harvard 
team, composed of both Harvard and Boston College 
students making up the Radio School, were victorious 
over the Princeton Aviators 28-0. 


Est: $2,000-$2,500. 


74. If You Want to Fight! / Join the Marines. 1915. 
Artist: Howard Chandler Christy (1873-1952) 
27 1% x 38 7% in./70.8 x 98.7 cm 


Cond A. 
Ref: Rawls, p. 249; PAI-LXXXVII, 95 


Similar to other World War | designs by Christy, we're 
given an all-American lass in uniform to tempt us to 
join the Marines. 


Est: $1,400-$1,700. 


ENLIST NOW 
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75. Gee!! | Wish I Were a Man. 1918. 
Artist: Howard Chandler Christy (1873-1952) 


26 % x 41 in./68.2 x 104.2 cm 

Cond A. 

Ref (all var): Rawls, p. 80; Theofiles, 46; Weill, 216; 
Darracott, 5; Rickards, 32; PAI-LXXXIX, 66 


MoMA featured this world-famous Christy poster in its 
exhibition “Designing Modern Women 1890-1990,” which 
ran from October 2013-October 2014. They wrote of it, "In 
World War |, the front-line was not viewed as a place fit for 
a woman. While kept away from direct combat, however, 
women were a valuable asset in recruiting men to the navy. 
The winsome pin-up in ‘Gee!! | Wish I Were a Man’ (modeled 
by Mrs. E. LeRoy Finch) sports a fluttering naval uniform; 
the whole look and chatty tone was extremely effective in 
underscoring the masculine appeal of serving soldiers. Here 
was a woman worth fighting for. The poster was admired for 
its American ‘punch’ and ‘air of glad youth which came like 
a Spring wind over our war-weary spirits.’” This is a never- 
before-seen text variant that includes the Naval Reserve 
and Coast Guard as enlistment options. 


Est: $1,700-$2,000. 


76. | Want You for the U.S. Army. 1940. 
Artist: James Montgomery Flagg (1870-1960) 


25 Vs x 37 9 in./64 x 95.7 cm 
Cond A. 
Ref: Flagg, p. 41; PAI-LXXV, 188 


Flagg was already a successful and prolific illustrator by 
the time World War I started, but this poster was to become 
"his greatest public triumph." Using himself as the model, 
his “rendering was originally used on a Leslie's Magazine 
cover in late 1916, and was quickly adopted by the Army 
when the war broke out. All told nearly 5 million were 
printed in both world wars" (Theofiles, p. 9). This version, 
with "Enlist Now," was printed in 1940. 


Est: $4,000-$5,000. 


77. Speed Up America. ca. 1917. 
Artist: James Montgomery Flagg (1870-1960) 


28 % x 45 Ve in./73.3 x 114.6 cm 

Plampin Litho., New York City 

Cond B+/Slight tears at folds. 

Ref: Flagg, p. 40 & 41 

As in his famous poster | Want You for U.S. Army (see previous lot), Flagg once again 
used himself as the model in this very rare image. The poster was originally titled 
"Wake Up America," but perhaps because he had already created a poster with this 
title in 1917, Flagg opted to use "Speed Up America" instead. Rare! 


Est: $8,000-$10,000. 
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78. Proletarian—look out! 1930. 
Artist: D. Moor (Dmitry Stakhievich Orlov, 1883-1946) 


24 ' x 41 % in./62.2 x 106 cm 
Cond B/Slight tears at folds and edges. 


The full text of this jarring poster reads, "Black ravens are 
setting up a bandit raid on USSR. Proletarian—look out!" 


Est: $1,7000-$2,000. 


79. Silence. 1939. 
Artist: Paul Colin (1892-1986) 


15 %х 23 1 in./38.7 x 59.8 cm 

Cond A-/Slight tear at right paper edge. 

Ref: Colin, 83; Colin Affichiste, 157; Weill, 409; Manifesti/ 
WWII, p. 98 (var); Sur les Murs, p. 17; PAI-LXVIII 165 


Printed in several formats, this was one of the most 
widely distributed posters in France during World War Il. 
"Silence," the poster warns, "the enemy will steal your 
secrets." Although the Germans had yet to invade France, 
there was a general paranoia about the espionage war 
which had certainly already begun. 


Est: $1,000-$1,200. 


80. WPA / Production Lines are Battle Lines! ca. 1942. 


Artist: Ches Cobb 


24 x 36 ¥% in./61 x 92.4 cm 

Aero Tool Co., Burbank, California 
Cond A. 

Ref: PAI-LXXXVIII, 155 


Cobb abstracts a factory into a powerful explosion of Deco 
graphics. It's a savvy way to remind the people that material 
production is just as important as battlefield tactics in times 
of war. The poster was issued by the Division of Information 
of the W.P.A.'s Southern California Art Project. 


Est: $2,000-$2,500. 


..W.P.A. SO. CALIF. ART PROJECT 


80 


81. Free a Man to Fight. 1943. 
Artist: Leslie Ragan (1897-1972) 


19 % x 27 % in./50.5 x 70.6 cm 
Brett Lithographing Co., USA 
Cond A/P. 

Ref: PAI-LXXXVII, 111 


While Ragan's best work was created in promotion 

of travel aboard the New York Central System (see No. 
405), here he advertises the many jobs available to 
women at his primary employer. From the offices and 
shops to the more technical positions at the stations and 
on the trains, each woman working at New York Central 
would allow another man to fight overseas. 


Est: $1,400-$1,700. 


82. Poland's Warriors of the Air. 1939. 
Artist: Wladyslaw Teodor (W. T.) Benda (1873-1948) 


30 x 41 % in./76.2 x 105 cm 
Cond A. 


This World War II Polish War Relief poster likens the 
modern-day war effort to the "knights of old" with an 
armored soldier atop a Pegasus swooping in among 
the aircraft. 


Est: $2,000-$2,500. 
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83. More Production. 1942. 
Artist: Anonymous 


28 2 x 40 % in./72.5 x 104.8 cm 

U.S. Government Printing Office 

Cond B+/Slight tears at folds. 

Ref: Judd, c.12; PAI-LXV, 100 

With a swastika boldly placed in the center of the 
Japanese flag, this poster clearly states that more 
production from the United States is the only way to hit 
the enemy target. 


Est: $1,200-$1,500. 
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84. Let's Give Him Enough. 1942. 
Artist: Norman Rockwell (1894-1978) 


39 % x 28 ¥% in./101.3 x 72 cm 
U.S. Government Printing Office 
Cond B-/Tears at folds. 

Ref: Judd, c.10; PAI-LXVIII, 162 


This moody, hyper-realistic portrayal of a soldier firing 
a machine gun was meant to inspire those making the 
bullets at home to increase production. 


Est: $1,000-$1,200. 


HOLDING THELINE! 
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85. Holding the Line. 1941. 
Artist: Henri Guignon 


14 'A x 21 in./36.3 x 53.3 cm 
Cond A-/Slight creases at edges. 
Ref: Imperial War Museum Il, p. 33; Judd, p. 60 


"Private organizations such as the Committee to Save 
America by Aiding the Allies worked to encourage American 
intervention by portraying Great Britain as America's first 
line of defense. In an early 1941 poster by Henri Guignon, 
the head of Winston Churchill appears superimposed upon 
the body of a stubborn bulldog firmly defending the Union 
Jack and defiantly confronting the viewer. The message 

at the dog's feet assures that Britain is ‘Holding the Line’” 
(Visions of War, ed. by M. Paul Holsinger and Mary Anne 
Schofield, p. 99). This poster is hand-signed. 


Est: $1,400-$1,700. 
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86. Be the Woman Behind the Man. 1942. 
Artist: H. Macke 


33 Vs x 14 Vs in./84 x 35.8 cm 
Cond B/Restored tears at vertical folds. 


Well, it's not exactly an image of women's 
empowerment, but this World War Il poster does 
attempt to exemplify the importance of female 
involvement in the form of purchasing war 
savings stamps. Rare! 


Est: $1,200-$1,500. 


87. A Careless Word... 1943. 
Artist: Anton Otto Fischer (1882-1962) 


28 Vo x 40 1⁄4 in./72.3 x 102.2 cm 

U.S. Government Printing Office, Washington, D.C. 
Cond A-/Slight tears at folds. 

Ref: PAI-LXI, 535 


A prolific illustrator and member of the U.S. Coast 
Guard, Fischer knew how to dramatically render 
images to stir the heart of the viewer. Here, 

a dead soldier washes ashore after an attack 

on his ship. 


Est: $1,200-$1,500. 


88. Danse Caucasienne. 1951. 
Artist: Anonymous 


23 ' x 31 3⁄4 in./59.7 x 80.5 cm 
Imp. Spéciale des Paix et Liberté, Paris 
Cond A. 


"This political poster... exposes the perceived 
threat to France from the French Communist 
Party. The caricature of Stalin as a Russian 
dancer drops knives into a series of bloodied 
white ovals. These ovals represent nations that 
have adopted Communist regimes: Poland, 
Czechoslovakia, Romania, the Baltic States, 
Bulgaria, Hungary, Germany and China. The 
message is that France is poised to be the next 
country destroyed by Communism. The four 
figures playing balalaikas, Russian folk music 
instruments, are Marcel Cachin, Jacques Duclos, 
André Marty and Maurice Thorez, then leaders of 
the French Communist Party" (V&A website). 


Est: $1,200-$1,500. 


89. Phrases and Bases. 1952. 
Artist: Viktor Govorkov (1906-1974) 


30 34 x 22 in./78 x 55.6 cm 
Cond B/Slight tears and stains, largely at edges. 


As the world attempted to recover from World War 
Il, Russian propaganda became increasingly anti- 
American. This caricature shows an American 
Army General placing U.S. flags on NATO bases 
throughout Europe and the Middle East. The 

little radio announcer in his back pocket yells, 
"Peace, defense, destruction." 


Est: $1,700-$2,000. 
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90. Holy City of Jerusalem. 1898. 

Artist: Anonymous 

27 % x 20 in./70.5 x 50.8 cm 

Aece Hage, Boston 

Cond B+/Slight tears and creases, largely at edges. 

This rare and highly detailed document outlines all of the holy landmarks in 
Jerusalem: the Dome of the Rock (before the addition of its gold-plated roof), 
the Western Wall, the Tower of David, the square of the former Solomon's 
Temple, the Russian Holy Trinity Cathedral, several holy gates, and 

much more. 


Est: $2,000-$2,500. 
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91. Visitez Tel-Aviv. 1959. 
Artist: Jean David (1908-1993) 
24 7 x 38 12 in./63.2 x 97.6 cm 
E. Lewin-Epstein, Tel-Aviv 

Cond A. 


To commemorate 50 years since the founding of Tel Aviv, David created this playful 
design of an abstracted urban landscape surrounded by the sun and sea. 


Est: $1,700-$2,000. 


92. Let My People Go. 1983. 

Artist: Assaf Berg (1936-?) 

27 V» x 39 % in./70 x 100 cm 

Cond A/P. 

Ref: Plakate aus Israel, 23 (var); PAI-LXXXIX, 89 

Based on Berg's 1977 design, this later image adds text in French and Spanish to 
underscore the universal message. It was created for the Ministry of Aliyah and 
Immigrant Absorption to bring new immigrants to Israel from around the world, and 
particularly from the Soviet Union, where Jews faced severe government restrictions. 


Est: $1,200-$1,500. 


93. British Airways / Israel. 
Artist: Anonymous 


18 ^ x 25 1⁄2 in./47 x 64.8 cm 
Cond A/P. 


This simple photographic design promotes trips from the UK to Israel by highlighting 
the Shrine of the Book, a wing of the Israel Museum that houses the Dead Sea Scrolls. 


Est: $800-$1,000. 
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94. 40th Israeli Independence Day. 1998. 
Artist: Eliezer Weishoff (1938- ) 

26 34 x 38 % in./67.8 x 98.5 cm 

Production Associates, Israel 

Cond A/P. 


Weishoff created a bright and playful design for Israel's 40th Independence Day 
featuring a menorah atop a paper flower. 


Est: $1,200-$1,500. 


95. 41st Israeli Independence Day. 1989. 
Artist: Assaf Berg (1936-?) 


26 1⁄2 x 38 3s in./67.2 x 97.5 cm 
Cond A/P. 


This celebratory image for Israel's 41st anniversary bears the subtext “40 Years 
of Mass Immigration." 


Est: $1,200-$1,500. 


96. 64 Years of Israel. 2012. 
Artist: Shlomit Ben-Zur 


26 34 x 38 1⁄4 in./68 x 97 cm 
Cond A/P. 


For the 64th year of Israel's existence, Ben-Zur won the annual poster competition 
with this joyous design, which contrasts the country's rural and urban areas. 


Est: $1,000-$1,200. 
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97. P. T. Barnum / Jumbo. 1883. 


37 % x 28 % in./96.2 x 73.2 cm 
Strobridge Litho., Cincinnati 

Cond A-/Slight tears at edges. Framed. 
Ref: Strobridge, 31 (var) 


“Born in sub-Saharan Africa, Jumbo (1861-1885) spent most of his life in London's Zoological Gardens. 
He grew from a small, sickly calf to a ponderous pachyderm standing eleven feet tall—about three feet 
taller than the typical circus elephant—and weighing six and a half tons... At the time, Jumbo was the 
largest elephant known to exist in the western world. The poster artist depicted Jumbo in his former 
home at the Zoological Gardens, where the good-natured elephant provided thousands of children rides 
on his back... One of Jumbo's most enthusiastic admirers was P. T. Barnum (1810-1891), who was 
constantly searching the world for the unusual, both great and small. Barnum offered the Zoological 
Gardens $10,000 for the giant elephant... The elephant and his keeper set sail for New York City, arriving 
April 8, 1882... Jumbo was the featured attraction on the circus and heavily advertised by the show... 
Sadly, on September 15, 1885, in the railroad yard at St. Thomas, Ontario, Jumbo was struck and killed 
by an unscheduled train. Even in death, Jumbo provided Barnum with new exhibitions for the circus. 

In 1886, both the great elephant's preserved hide and enormous skeleton trouped with the show" 
(Strobridge, p. 154). His skeleton was also displayed at the American Museum of Natural History in New 
York in 1974 and 1993. This is possibly the most desired of all circus posters. Regrettably for collectors, 
it’s extremely rare. “Р. T. Barnum brought the mighty Jumbo to America in 1882, the greatest animal 
attraction the circus ever had. Even though his career only lasted four years, the huge African elephant 
was such a success that his name has become synonymous for ‘colossal’” (The Circus/Taschen, p. 213). 


Est: $25,000-$30,000. 
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98. Barnum & Bailey / Great Double Menagerie. 1901. 


28 V» x 74 5s in./72.2 x 189.6 cm 
Strobridge Litho., Cincinnati 
Cond B+/Slight tears at seam. 
Ref: PAI-LXVIII, 105 


At the turn of the century, it was the circus and not the 
large city zoos which provided the best opportunities 
to see exotic animals up close. Here, dozens of wild 
creatures from all over the world are highlighted in 
this two-sheet design. 


Est: $2,000-$2,500. 
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99. Barnum & Bailey / 20 Éléphants. 1902. 


41 2 x 28 v; in./105.3 x 72.5 cm 
Imp. Courmont Fréres, Paris 
Cond B/Slight creasing. 


Authorized by the Courier Lithographic Company 

in Buffalo, this poster promotes Barnum & Bailey's 
elephant spectacles in France, which include acrobatic 
exercises, tea time, bicycle riding, military exercises, 
and a waltz. 


Est: $2,500-$3,000. 
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100. The Lions / Nouveau Cirque. са. 1894. 
Artist: Pal (Jean de Paléologue, 1860-1942) 


57 x 77 № in./145 x 197 cm 

Canning & Co., London 

Cond B+/Slight tears at folds and seams. 
Ref: PAI-LXXXV, 101 


This poster for the lion act was prepared for the Nouveau 
Cirque in Paris, but the image was also used as a stock 
poster for the animal spectacular when the Kings of the 
Jungle took their act on the road (see PAI-XIV, 389). This 
four-sheet poster is a highly unusual design for Pal, not 
because of the circus subject matter, but because of the 
lack of a voluptuous young lady as its central figure. But 
even without the presence of a beautiful woman, Pal 
certainly knows how to catch our attention. 


Est: $4,000-$5,000. 
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101. Buffalo Bill / Les Cavaliers les Plus Audacieux du Monde. 1905. 


39 % x 29 Ve in./100.7 x 74 cm 

Ch. Wall, Paris 

Cond A-/Slight tears at right edge. 

Ref: Buffalo Bill, 105 (var); PAI-LXVI, 57 


An act that translated perfectly from American to French audiences was Buffalo Bill and the 
Rough Riders of the world. Here, Cody is seen reviewing the troops; a rainbow of countries 
sent their "best riders" as ambassadors of showmanship. The earlier Courier Litho. printing of 
this image was headlined "Buffalo Bill Reviewing the Rough Riders of the World." As Michelle 
Delaney points out, the Rough Riders "were not battle scenes or dangerous settings at all. 
Often the posters advertising the Rough Riders were long lines of international cavalrymen on 
horseback, in dress uniforms, being reviewed by Cody, also on horseback. His figure resembles 
a military general reviewing the troops more than the entertainer he is in this situation. The 
cavalrymen cheer his review or line up in silent respect" (Buffalo Bill/Art & Advertising, p. 92). 


Est: $7,000-$9,000. 


FOR A SEARCHABLE DATABASE OF EVERY POSTER WE'VE EVER SOLD AT AUCTION, 
VIEW OUR POSTER PRICE GUIDE AT POSTERAUCTIONS.COM 
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102. Buffalo Bill / He-Nu-Kaw (The first born). 1881. 


16 x 26 % in./40.7 x 67 cm 
W. J. Morgan & Co., Cleveland 
Cond A. Framed. 

Ref: Buffalo Bill, 78 


“The theatrical seasons of Buffalo Bill Combination, from 1872 to 1883, contained 
much of the seed of the Wild West exhibitions to come. In addition to the romanticized 
scenes of western life, there were feats of marksmanship by Cody, numerous animals, 
and a good number of authentic Indians used, both in dramatic scenes as well as in 
their own dances and ceremonies. And in this poster for the next-to-last Combination 
season of 1881-82, one of these real Indians is the main attraction. 'He-Nu-Kaw 

(The First Born)' is billed also as 'The Handsomest Indian Maiden in the World.' She 
may have had a part in the season's drama, 'Vera Vance; or, Saved from the Sioux.' 
She is quite stunning, as is the lithography of W. J. Morgan" (Buffalo Bill, p. 12). Rare! 


Est: $4,000-$5,000. 


GENERAL NELSON A. MILES > “BUFFALO BILL" - 


VIFWING HOSTILE INDIAN CAMP. NEAR PINE RIDGE S. D. January 16th. 1801. 


103. General Nelson A. Miles and Buffalo Bill. ca. 1891. 


18 Yo x 28 Y% in./47 x 72.6 cm 
A. Hoen, Baltimore 

Cond A. Framed. 

Ref: PAI-LVIII, 159 


Based on a photograph taken on January 16, 1891 by Grabill in Deadwood, this image 
depicts General Nelson A. Miles and Buffalo Bill surveying a hostile Indian camp near 
Pine Ridge, South Dakota about a year after the massacre at nearby Wounded Knee. 


Est: $3,000-$4,000. 


104. Buffalo Bill : Pennant. 
28 3A x 11 1⁄2 in./73 x 29 cm 


105. The Life of Buffalo Bill in 3 Reels. 1912. 


28 x 42 in./71 x 106.5 cm 

Buffalo Bill-Pawnee Bill Film Co., New York 
Cond A-/Slight tears at edges. P. 

Ref: PAI-LXXXVIII, 173 


“In 1912, ‘The Life of Buffalo Bill’... told Cody's life 
story, beginning with a scene in which he rides through 
a river, looking for Indians or game. Cody rides up to 
the camera, with hat back, left hand up... his trusty 
Winchester "73 rifle clutched in his right hand... Since 
there is a story line to the sequence... the film is 

much more advanced than the Wild West [shows] and 
is classified as one of the first Westerns. Cody was 
attempting to move the Wild West show from the arena 
into movie theaters. But in his sixties, he was a bit old 
to become a cinema star and capitalize on the new 
medium, try as he did” (Buffalo Bill/Legend, p. 227- 
228). The top scene is “First Scalp for Custer,” and the 
poster promises “Thrilling incidents in the life of the 
last of the great scouts.” The film was produced by 
Buffalo Bill-Pawnee Bill Film Co. 


Est: $2,000-$2,500. 


Cond A-/Slight stains. Framed. 


This hand-painted Buffalo Bill pennant is a surefire 
way to demonstrate your spirit for the Wild West. 


Est: $2,000-$2,500. 
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106. The Life of Buffalo Bill in 3 Reels. 1912. 


28 Vs x 42 Vs in./71.4 x 107 cm 
Cond A-/Unobtrusive folds. 
Ref: PAI-LXXXVIII, 174 


Here is Buffalo Bill in all his glory, riding his white 
Steed over a rocky outcrop and ruminating over the 
Native Americans below. A newspaper wrote in 1883 
that "Cody was an extraordinary figure, and sits on a 
horse as if he were born in the saddle" (Buffalo Bill, p. 
3), which certainly rings true in this image from later in 
his life. This poster is one of several advertisements for 
his epic biopic "The Life of Buffalo Bill in 3 Reels," and 
gives film production credit at bottom to Buffalo Bill- 
Pawnee Bill Film Co., New York City. 


Est: $2,000-$2,500. 


"nm ARGEST CIRCUS 


107 


107. Buffalo Bill / Bullen's Circus. ca. 1960. 


40 x 59 % in./101.5 x 152 cm 
Victory Publicity Litho. 
Cond A-/Tear at top edge. P. 


Buffalo Bill's Wild West Shows created so much demand 
that knockoff performances became quite a popular 
substitute for the real deal. The medley of performing 
elephants, cowboys, Indians, and clowns surely made 
for an enticing event. 


Est: $800-$1,000. 


108. George / The Supreme Master of Magic. ca. 1929. 


26 ¥% x 39 % in./67 x 101 cm 
Otis Lithographic Co., Cleveland 
Cond A. 

Ref: PAI-LXXXVII, 127 


Grover George (1887-1958), an Ohio native, began 
performing as a magician when he was only 10. He 
continued to perform at small theatres across the United 
States, then left with his company of 18 for a five-year 
tour of Central and South America. He returned to the 
States in 1929 flushed with success, and expected to 
storm the theatres of his own country. This spectacular 
poster is one of the designs created for that "triumphant 
American tour." But that triumph was out of reach—the 
magician Howard Thurston was intent on maintaining his 
territory, and brought suits against George whenever he 
attempted to book a venue of any distinction. Although 
these suits were, in fact, frivolous, George did not have 
the necessary funds, and was relegated to playing 
second-rate stages. He returned to South America, 
making occasional minor trips back to the U.S., and 
died in Sao Paolo, Brazil, where he had retired. The 
uncredited artist pulls out all the stops to seduce 

the viewer with exotic and otherworldly affiliations: 

from demonic intervention to Oriental mysticism, 

the magician's credentials are graphically laid out. 
Unfortunately, due to George's legal woes, the poster 
may never have reached its intended audience. 


Est: $1,200-$1,500. 


109. Kar-Mi. 1914. 


41 x 80 % in./104.2 x 204.5 cm 

The National, Chicago 

Cond B/Slight tears at folds; horizontal creasing. 
Ref: PAI-LXXXVIII, 176 


Based in Chicago, Prince Kar-Mi's tricks baffled even 
the most skilled illusionists who came to see him. He 
began each act by having an assistant claim that he did 
not speak English, and therefore would perform entirely 
in pantomime. In actuality, he was Joseph B. Hallworth, 
an American man and not a Hindu. Here, he appears 

to rise from the dead after 32 days of being buried 
underground. This is a two-sheet poster. 


Est: $1,400-$1,700. 


110. Kellar. 


39 Vs x 82 % in./99.7 x 210 cm 
Strobridge Litho., Cincinnati 
Cond B-/Tears at folds. 


Clearly up in age at this point, Kellar doesn't advertise 
a specific act, but instead allows a photorealistic 
portrait to encapsulate the famous magician. 

This is a four-sheet poster. 


Est: $2,000-$2,500. 


111. Mrs. Kellar. 1895. 


38 ¥% x 81 % in./97.5 x 207.4 cm 
Strobridge Litho., Cincinnati 
Cond B-/Tears at folds. 


Not nearly as well-known as her husband, the "Great 
American Magician" Harry Kellar, Mrs. Eva L. Kellar 
occasionally stepped on stage to perform a mentalist 
act alongside him. Her stage career was short-lived, 
however, as they retired within ten years of this poster, 
and in 1910 she died of an untimely heart-attack. 

This is a three-sheet poster. 


Est: $2,000-$2,500. 
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112. Cinéma Pathé. 1909. 
Artist: Adrien Barrére (1877-1931) 


62 V» x 47 V» in./158.7 x 120.7 ст 
Affiches Robert, Paris 

Cond A. 

Ref: Célébrités, 151; PAI-LXXXIX, 142 


This is one of the first and most important film posters ever done. "The sovereigns all 
bring their children to the 'Pathé' cinema to see the first news reels that will turn them 
into stars. In the room, one recognizes Alphonse XIII and his son, Edouard VII, Léopold Il, 
Falliérs, Victor. Emmanuel Ill and his children Umberto and Yolande, Nicolas Il with his wife 
Alexandra and their son Alexis" (Célébrités, p. 95). “I didn't invent films; | industrialized 
them," stated Charles Pathé (1863-1957), the man who became the first international 
cinema mogul. Something of an adventurer, this son of a butcher from Vincennes traveled 
around the world for a while, but returned home broke in 1894, just in time to see a 
demonstration of Edison's peephole machine, the Kinetescope. Interested, he raised 
enough money to rent one and for the first time in his life realized a profit. He then joined 
up with a mechanically minded friend and the two of them devised their own projector 
and camera equipment. In 1896, he persuaded his three brothers—Emile, Théophile, 

and Jacques—to join him in the founding of Pathé Frères. At first they made only the 
equipment, but in 1898 they expanded into film production. Soon, the Pathé insignia of 
the Gallic rooster became known and instantly recognizable throughout Europe. From 
their inception as a moviemaking entity through World War |, Pathé produced by far 

more film footage than all other European and American producers combined. 


Est: $4,000-$5,000. 
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113. Fantómas. 1913. 

Artist: Anonymous 

59 x 104 % in./150 x 265 cm 
Imp. Gaumont, Paris 

Cond A-/Unobtrusive folds. 
Ref: Memoire du Cinema, p. 65 


This is the stunning poster for the first episode of Louis Feuillade's revolutionary film, 
“Fantémas,” starring René Navarre. This role as a master criminal would become 
Navarre's most famous character. “On the eve of the 1914 war, the appearance of 
*Fantómas' de Feuillade marked the beginning of a new era. A new romanticism, that 
of logic pushed to the extreme, of unreal logic, was born. Fantómas, the man in the 
black hood, the genius of crime and the master of terror, fought by Inspector Juve and 
the journalist Fandor, extending his evil shadow over Paris... has inspired generations 
of readers and moviegoers. [Authors] Marcel Allain and Pierre Souvestre have imagined 
the most surprising adventures, the most unexpected twists, the most monstrous 
plots, the most surprising murders... all in a great breath of poetry and freedom 
which appealed to both the popular readers and the Surrealists" (Memoire du 

Cinema, p. 66-67). This three-sheet poster is especially rare! 


Est: $15,000-$20,000. 
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114. Vittoria o Morte! 1913. 
Artist: Leopoldo Metlicovitz (1868-1944) 


81 2 x 112 3⁄4 in./207 x 286.4 cm 

G. Ricordi, Milano 

Cond B/Slight tears and stains at folds and seam. 
Ref: PAI-LX, 361 


This breathtaking four-sheet, before-letters poster 
promotes the Italian silent film "Victory or Death," 
directed by Caserini. An early crime thriller, the plot 
revolves around the Countess Alberti—played by Berta 
Nelson—who spends the film in hot pursuit of a spy 
who stole her father's secret documents. Reaching the 
shoreline to discover that the thief has already set sail, 
she commandeers an airplane from which she jumps to 
board the ship and rescue the secret files. Both the film 
and the poster are incredibly rare. 


Est: $7,000-$9,000. 
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115. Tosca. 1917. 
Artist: Tito Corbella (1885-1966) 


36 % x 107 s in./93 x 272 cm 

E. Guazzoni, Roma 

Cond A-/Slight tears at edges. 

Ref: Schermi di Carta, p. 81 (var); 
Manifesti Italiani, p. 30; PAI-LXXXVI, 206 


For the thirteen years before Giacomo Puccini's 1900 
introduction of Tosca as an opera, the work was known 
to the public as a romantic tragedy written for Sarah 
Bernhardt by Victorien Sardou. Here, for the silent-film 
version of the play, we have a heroine who looks very 
Bo-Peepish in comparison to the opera's knife-wielding 
prima donna. Framed by weeping willows and holding a 
beribboned dagger-staff, she wears delicate high heels 
and a costume that hardly dates from 1800 when the 
action supposedly takes place. With brown ringlets and 
heavy-lidded eyes, her face is rendered in much more 
detail than the rest of the design—in all likelihood 
because it is meant to be a portrait of the unnamed 
star. This is a two-sheet poster. 


Est: $3,000-$4,000. 
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116. 6 1⁄2 x 11. 1927. 
Artist: Jean A. Mercier (1899-1995) 


47 Va x 62 in./120 x 160 cm 

Imp. des Presses Universitaires, Paris 
Cond B+/Unobtrusive folds. 

Ref: Mercier, 93; PAI-LXXXVII, 118 


Directed by the famous Jean Epstein (and written by 
his wife), “Six et Demi Onze” is a masterful work of 
French Impressionist cinema. It follows two brothers 
who are doctors, the younger of which abandons his 
career when he falls in love with the beautiful singer 
Marie. Longing to return to the spotlight, she leaves 
him, resulting in his suicide. Later, the elder brother 
starts a relationship with her not knowing of their 
shared past. He then discovers а 6 1⁄2 x 11 photograph 
of Marie in his brother's belongings, tragically ending 
their relationship. 


Est: $12,000-$15,000. 


IMP. des PRESSES UNIVERSITAIRES 49, B« St Michel, Paris 
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117. Charlie Chaplin / Sur la Plage. 1915. 
Artist: André Félix Roberty (1877-1963) 


46 % x 62 s in./118 x 158.5 cm 
Richier-Laugier, Paris 

Cond B/Slight tears at folds. 
Ref: Chaplin, p. 36; PAI-XXIII, 73 


When World War | ended, Europe could finally enjoy 
the Little Tramp, who had become the biggest box 
office draw in the world. Here, the French distributor 
advertises "By the Sea,” one of the single-reel 
comedies Chaplin made for Essanay in 1915, his 
second year in the movies. Veteran comedian Billy 
Armstrong is Charlie's foil in the ice cream cone 
scene rendered in vivid colors. 


Est: $1,700-$2,000. 


FERNAND WEILL. 9, В' des Filles du Calvaire. Paris 


HIMALAYA FILM C" 


DISTRIBUTEUR ID 
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117 


Limelight 


"LES FEUX DE LA RAMPE 
CLAIRE BLOOM scc 2а (ED 


120 


118. Charlie Chaplin / Trimardeur. ca. 1919. 
Artist: Anonymous 


46 3⁄4 x 62 1⁄4 in./118.8 x 158 cm 

Richier-Laugier, Paris 

Cond B/Slight tears and stains at folds and edges. 
Ref: Chaplin, p. 38; PAI-LIII, 61 


"The Tramp" is a two-reel comedy that broke many 
cinematic conventions of the day. For the first time, 
Chaplin blended pathos with his slapstick routines, 
created a plausible plot, and allowed his character 

to show tenderness toward a romantic interest. Most 
importantly, he ended the film in a way no other comedy 
had ever done: with a sad closing scene. In it, he is 
seen walking off down the road, rejected by everyone. 
Released in the USA in April of 1915, this poster is for 
the postwar French release a few years later. This was 
the film that definitively established Chaplin as "the 
little tramp," and the famous ending was used in 
various forms a dozen more times in other films. 


Est: $1,700-$2,000. 
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119. Charlie Chaplin / Le Dictateur. 1940. 
Artist: Anonymous 


15 V x 21 in./39.4 x 53.3 cm 
Ateliers Maurice Panneels, Bruxelles 
Cond A. 

Ref: Chaplin, p. 96 


"The first showing of this parable of the power of 
world domination, for this movie shot before the war, 
took place in France at the Palais de Chaillot in 1945 
in front of a public of military men. A poster was 
published at the time, prior to the release of the movie. 
The movie received an Oscar for best movie in 1940" 
(Chaplin, p. 97). 


Est: $1,200-$1,500. 
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IMP. C.F. тз RUE MARSOULAN, PARIS 


120. Charles Chaplin / Limelight. 1952. 
Artist: Anonymous 


45 x 61 Ye in./114.2 x 155.3 cm 
Richier-Laugier, Paris 

Cond A-/Unobtrusive folds. 

Ref: Chaplin, p. 107; PAI-XVII, 80 


“Limelight,” Chaplin's last American film, was made 

in 1952 while he was being vilified for this left-wing 
sympathies and shortly before his exile to Switzerland. 
His "first dramatic role," as the poster calls it, represents 
a coming-to-terms with the state of his own life and 
career. He plays an aging clown who, realizing he 
cannot go on, takes under his wing a young dancer and 
helps her to stardom—passing the torch, so to speak. 
The original French-release poster in 1952 was signed 
"Mascii," but this later version omits a signature and 
some of the credits. 


Est: $1,200-$1,500. 


121. Cine Movil / ICAIC. 1974. 
Artist: Eduardo Munoz Bachs (1937-2001) 


30 '4 x 45 35 in./77 x 115.2 cm 
Cond A. 
Ref: PAI-XXXIX, 257 


Three months after his takeover of Cuba in 1959, 
Castro proclaimed cinema as a major art form 

to be pursued, and set up the Cuban Institute of 
Cinematographic Art and Industry (ICAIC). As a result, 
Cuba emerged in the 1960s as the most aggressive 
film-producing country of the third world. The young 
artists engaged in advertising this production created 
a fresh style, using national art forms, but giving them 
a new expressiveness by borrowing elements from pop 
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and psychedelic trends, comic strips, and caricature, 
such as the stylized bicycle/bust of Chaplin seen here. 
"The style of Eduardo Bachs is perhaps the most easily 
recognizable. Born in Spain in 1937, he has lived in 
Cuba since he was five years old... Bachs' whimsy, his 
characteristic bold use of color and line and his free 
lettering style are most reminiscent of France's André 
and Raymond Savignac, the Swiss artist Celestino 
Piatti, as well as recent Czechoslovakian film posters" 
(Sterner, p. xxxi). This is a silkscreen print. 


Est: $1,200-$1,500. 


122. Three Cuban Film Posters. 1973 & 1977. 
Artist: Eduardo Munoz Bachs (1937-2001) 


Each: 20 x 30 in./50.8 x 76.2 cm 
Cond A-/Slight wear at some edges. P. 


Using his characteristic sense of whimsy, Bachs 
created these three silkscreened posters for Cuban 
films: one for "Castillo de Blackwood" (1973), one for 
"Cria Cuervos" (1977), and the last for "Maravilla con 
Trenzas Largas" (1977). 


Est: $1,400-$1,700. (3) 


123. Quinzaine du Cinéma. ca. 1935. 
Artist: Jean Jacquelin (1905-1989) 

31 Ys x 47 in./80.2 x 119.3 cm 

Imp. C.F., Paris 

Cond A-/Restored tears at edges. 

A film festival in Paris gets a playfully Modern 
advertisement from Jacquelin, who uses film 
strips to create a pointing hand. 


Est: $1,700-$2,000. 
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Anonymous 


124. De Hollandsche Revue. ca. 1899. 


31 Ys x 26 ¥% in./80.4 x 67 cm 
Cond A. 
Ref: PAI-LXX, 158 


In circulation from 1896 through 1936, The Dutch Revue 
was a monthly magazine written solely by its founder, 
Frans Netscher. The handful of posters that exist for the 
publication are all notably handsome and sophisticated 
designs, each showing educated gentlemen completely 
transfixed by the latest issue's contents. Despite the 
presence of a signature, the artist remains anonymous. 


Est: $1,700-$2,000. 


125. Monte Generoso. 1897. 


19 Vox 27 Ys in./49.7 x 70 cm 
Cond A-/Slight tear at bottom edge. 
Ref: Alpes, p. 173 


“It is not always easy to reconcile elegance and 
comfort: this is at least the problem that arose for the 
first women who ventured into the high mountains. 

At a time when the wearing of trousers was strictly 
forbidden to them, they indeed faced considerable 
difficulties: climbing steep walls or descending deep 
snow slopes on skis was undoubtedly less pleasant in a 
long dress and crinoline than in pants and puttees!" 


(Alpes, p. 173). Being that as it may, this anonymous 
artist managed to depict an outdoors-woman who is 
both chic and physically capable of climbing to new 
heights. The Monte Generoso railway serves the Italian- 
speaking Swiss canton of Ticino from Lake Lugano to 
the summit of its namesake mountain. The blank space 
in this poster would have served for a timetable. 


Est: $1,400-$1,700. 
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126. Ruddigore. ca. 1900. 


19 1⁄2 x 29 3 in./49.5 x 74.7 ст 
Stafford & Co., Nottinghamshire 
Cond A. Framed. 


Written by Gilbert and Sullivan, Ruddigore is a comic opera that premiered at the Savoy 
Theatre in 1887. The melodramatic tale includes a heroine, a hero in disguise, a shifty 
sailor, and ghosts who return to their humanly form to enforce a family curse. By the 
end, all of the roles are reversed, and a happy ending is achieved. The turmoiled young 
lady seen here is likely the lead heroine. 


Est: $1,200-$1,500. 


127. Wetterwald Fréres. 1898. 


17 Va x 29 Ve in./43.7 x 74 ст 

Imp. Wetterwald Fréres, Bordeaux 

Cond A-/Slight scratches at top and bottom. 
Ref: PAI-XLIII, 106 


This interesting design is by a printing firm that specializes in labels for almost any 
and all industries, from confections to rugs to beverages. There are a lot of credits in 

a small space, but they're so ingeniously displayed that they don't seem cumbersome. 
And all this is abetted, of course, by a curvaceously mercurial angel of heaven-sent 
commerce. Because, honestly, what advertisement—no matter how expertly created— 
isn’t made better with the inclusion of allegorical suggestiveness? The metallic silver 
ink adds yet another layer of luster. 


Est: $2,000-$2,500. 


ANONYMOUS | A-Z 


\ 


_ i> ‹ 
Sas SS 2 


128 


128. Cigarrillos Paris. 1900. 


35 94 x 49 in./90.8 x 124.5 cm 

CGF, Buenos Aires 

Cond A. 

Ref: Catalufia, 896; Cigarillos Paris, p. 35; PAI-LVII, 121 


In 1900, Manuel Malagrida, who owned two tobacco factories in Argentina, 
organized the first poster contest ever held in South America. The theme was 
“Cigarillos Paris-Tabaco Habafio." There were 111 posters submitted, and nineteen 
prizes were awarded. The top seven award winners are reproduced in this poster, 
which solicits entries for the second contest in 1901, while simultaneously advertising 
the product. The winning artists, from top to bottom center, are: Aurelio Gimenez 
(2nd prize), Candido Villalobos (1st), and Jorge d'Orlandi (4th). On the left, top to 
bottom, are: Antonio Vaccari (2nd additional prize) and Fernando Fader (5th). On the 
right: Alvin Gaspary (3rd) and Angel Roaschio (6th). Art Nouveau style dominates in 
the designs as well as in the frames and ornamental elements tying them together; 
in fact, the Art Nouveau master himself, Alphonse Mucha, created a poster design 
for this company back in 1897. The depicted entries in this montage are of excellent 
quality, evidencing the high standard of South American poster art at the turn 

of the century. 


Est: $2,500-$3,000. 
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Anonymous (Continued) 


129. Tiller Troupe. ca. 1900. 


20 Vs x 28 3⁄4 in./51.5 x 73.2 ст 

David Allen & Sons, Belfast 

Cond B+/Horizontal fold. 

Ref: DFP-I, 505a; Dance Posters, 30; PAI-LXXIX, 224 


“The girl who has entered the theatrical profession as a 
child can be depended upon to lead a clean life when she 
grows up. She is far, far safer than the girl who enters the 
profession after childhood.’ So wrote John Tiller, whose 
theatrical school produced the dancing ladies who starred 
in the original ‘Pony Ballet’ and whose troupes of ‘Tiller 
Girls’ were in great demand for shows not only in London 
but in Paris, Amsterdam, Turin, and New York. He and Mrs. 
Tiller began training youngsters at the age of nine. In the 
schools in London and Manchester, the girls had regular 
academic studies as well as dancing and were placed 

in Christmas pantomimes when still children. When they 
grew up, they were given jobs in various Tiller troupes 
(each managed by a mature woman who watched out for 
them)... [This lithograph]... was intended for all of the 
Tiller Troupe performances” (Dance Posters, p. 7). 


Est: $1,200-$1,500. 


130. Tournée Frédéric Achard. ca. 1900. 


39 Ve x 53 % in./99.3 x 136.3 cm 
Louis Gallice, Paris 
Cond B+/Slight tears at folds. 


Frédéric Achard was one of the best known and most 
successful traveling theatre groups of the late 19th 
century. We're not sure if this poster is advertising an 
upcoming play or the salacious behaviors that occur 
outside of the theatre doors, but we're sure that it 
stopped many a Parisian in their tracks. "You've got 
nothing to declare?" asks the conductor. 


Est: $1,400-$1,700. 


131. Miss Maxine Elliott. 1905. 


24 x 32 in./61 x 81.3 cm 
Strobridge Litho., Cincinnati 
Cond A/P. 

Ref: PAI-XXXIII, 148 


This lovely brooding Art Nouveau design with 
exceptionally fine printing highlights Maxine Elliott, 

the Grand Dame of the Broadway stage from over a 
century ago. Born in Rockland, Maine, Jesse Carolyn 
Dermot gained her stage name while attending the 
Notre Dame Academy of Roxbury, Massachusetts, 

when a director added an "x" to the middle of her home 
state and declared her mother's maiden name to be 
more commercially successful. After years of touring 
theatres, she gained acclaim on both sides of the 
Atlantic by portraying Georgiana Carter in Her Own Way. 
In 1909, following a series of unsuccessful romantic 
entanglements, she became the owner and manager of 
Maxine Elliott's Theatre, a landmark 900-seat venue on 
New York City's 39th Street; it stayed open well into the 
1960s. She died at her Riviera mansion in 1940. Rare! 


Est: $1,200-$1,500. 


132. Citronnade Bonnard. 


34 % x 54 in./88.2 x 137.2 cm 

Affiches “Atar,” Genéve 

Cond A-/Unobtrusive fold. Framed. 

Hot summer days call for a cold glass of lemonade— 
especially if you’re a Belle Epoque woman expected to 
wear long layers and multiple accoutrements. We'll stick 
with our summertime tank tops and sandals, merci! Rare. 


Est: $1,700-$2,000. 
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ANONYMOUS | A-Z 


DEMANEU ARREU 


133. Wir Sind Bereit / Firefighter. 


25 x 33 1% іп./63.5 x 85 cm 
Cond A. 


Part of a series commemorating German firefighters, the 
text here reads: “Help is needed, we are ready to rescue 
and clear at any time.” 


Est: $1,200-$1,500. 


134. La Petite Gironde. 


33 x 48 in./84 x 122 cm 

Imp. G. Gounouilhou, Bordeaux 
Cond B+/Tear at horizontal fold. 
Ref: Fit to Print, 23; PAI-XL, 185 


There's no need to recreate the pages of a publication 
when, lithographically speaking, it's far more interesting to 
put the swashbuckling cast of characters from Alexandre 
Dumas' classic "The Three Musketeers" forward to entice 
the paper-buying public. As exemplified by an unknown 
artist (initialed "D.G.") with Art Nouveau stained-glass-style 
brio, the story becomes a poster masterwork as well as a 
literary one. “‘The Three Musketeers’ was first published 

in 1844. La Petite Gironde was probably a paper aimed at 
young people, given this serialization. We haven’t been able 
to identify the artist. Perhaps he was another Gounouilhou” 
(Fit to Print, p. 22). 


Est: $1,700-$2,000. 


135. Carl Jacobi. 


15 x 26 1% in./38.2 x 67.4 cm 
Cond A. Framed. 
Ref: PAI-XXXVIII, 133 


The secret ingredient in Austrian soap and perfume 
manufacturer Carl Jacobi's laundry detergent is "serafin." 
Too bad Jacobi remained so tightlipped about his innovation 
or we might be able to pass along exactly what that 
ingredient did to get clothes their cleanest. One thing's for 
sure: from the look of this anonymous designer's radiant 
washerwomen, laundering linens with Jacobi soap—even 
under the steamiest conditions—was a pure act of joy. 


Est: $1,400-$1,700. 


136 


136. Licor Sant Jordi. ca. 1920. 


30 Ув x 43 ^ in./77.2 x 110.5 cm 
Lit. Horta, Barcelona 
Cond A. 


The legend of Saint George slaying a dragon dates back 
to the 11th century, but it's a perfectly adaptable tale for 
the potency of this namesake Spanish apéritif that will 
hopefully vanquish your modern-day demons. 


Est: $3,000-$3,500. 


137. Le Blanchisseur. 


31 x 46 % in./78.8 x 119.2 cm 
J. et E. Piteraerens, Bruxelles 
Cond A. Framed. 


Woeful is the woman without a washing machine or a 
progressive husband to offer a hand. This poster offers an 
antiquated solution: hire a wash lady to take your place! 
The text tells us that our Blanchisseur will offer an hour 
of freedom every day and spare our health. Without this 
crucial aide, the toil of laundry is “what kills women." 
Gentlemen, please take note. 


Est: $1,700-$2,000. 


138. “Aquashow” / Earls Court. 


20 x 30 in./50.6 x 76.3 cm 
Inprint 
Cond A-/Slight tear at bottom edge. 


London’s Earls Court has been the host of many legends: 
Buffalo Bill and his Wild West Show performed there in 
1896; Princess Margaret allegedly did cocaine with the 
Rolling Stones at a concert; the 1948 and 2012 Olympic 
Games were both hosted there. The venue was also 
home to a massive pool called the “lake” where fun- 
for-all events like this Aqua Show were held. Among the 
200 swimmers, singers, dancers, and divers performing 
were contemporary sports icons like American swimmer 
Johnny Weissmuller, British figure skater Belita, and 
musical accompaniments. 


Est: $1,200-$1,500. 


S 


Anonymous (Continued) 


139. Bermuda. ca. 1940. 


22 Ys x 40 3⁄4 in./56.4 x 103.6 cm 

Cond A. 

Although no airline or shipping company 
is mentioned, this anonymous designer 

lets us know that Bermuda is reachable 
by air or sea. 


Est: $1,200-$1,500. 


SE INDIA 


140. Cape Cod. 


28 Ve x 42 in./71.5 x 106.5 cm 
U.S. Government Printing Office, 
Washington, D.C. 

Cond A. 

Ref: PAI-LXXXII, 148 

This simple silkscreened image of 
a lighthouse acts as an emblem of 
the quaint New England charm still 
available in Cape Cod. 


Est: $1,200-$1,500. 
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141. See India. ca. 1950. 


24 3⁄4 x 39 3⁄4 in./63 x 101 cm 
Associated Printers, Madras 
Cond B+/Slight tears at edges. 
Ref: PAI-LXV, 103 


Not far from Bangalore, Mysore is a 
former princely capital city at the base 
of the Chamundi Hills. Halfway to the 
summit, one can visit the giant granite 


statue of Nandi, the bull ridden by Shiva. 


Est: $1,400-$1,700. 


142. India / Udaipur. 


24 % x 40 % in./63 x 102 cm 
Bolton Fine Art, Bombay 
Cond A. 


Founded in 1559, the Western Indian 
city of Udaipur is a popular tourist 
destination thanks to its many lakes 
and historic palaces. This colorful 
design beckons potential visitors to 
explore the architectural and cultural 
wonders of this metropolis. 


Est: $1,200-$1,500. 
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143. San Sebastian. 1956. 

24 Ув x 40 % іп./62.5 x 103.2 cm 

Cond A. 

This anonymous artist gives us a Modern twist on the Birth of Venus as 
she alights on the placid shores of San Sebastian. 


Est: $1,700-$2,000. 


144. Newsweek / Monopoly. ca. 1961. 


59 x 45 % in./150 x 116.2 cm 
Cond A. 


This anonymous artist uses the iconic Monopoly game board to entice 
viewers to read Newsweek. 


Est: $1,400-$1,700. 


145. You Don't Have to be Jewish to Love Levy's. ca. 1968. 


30 3s x 46 in./77 x 117 cm 
Cond A. 


One of the most celebrated series of posters from the 1960s was a 
creation of the Doyle Dane Bernbach agency. Under its art director 
Howard Zieff, a dozen images of decidedly non-Jewish characters 
delighted in the "real Jewish rye" baked by Levy's. These posters 
appeared on their delivery trucks and in the New York subways. 
This is a printer's proof featuring comedian Godfrey Cambridge. 


Est: $1,000-$1,200. 
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NICOLAS 


Anonymous (Continued) 


146. Graphic Results. 1988. 


20 x 36 in./51 x 91.4 cm 
Art Litho., Baltimore 
Cond A/P. 


For the Maryland Institute College of Art, this anonymous 
designer compares the artistic quest to a Olympian feat. 
The text reminds us that "The bigger the target, The 
higher its center, To hit the mark, You must raise your 
sights." Rare! 


Est: $800-$1,000. 


F. Hugo d'Alesi (1849-1906) 


147. Connemara. 


35 'A x 48 % in./89.6 x 124 cm 
Imp. A. Bellier, Paris (not shown) 
Cond B+/Slight tears at folds. 
Ref: PAI-XXXI, 279 


“Connemara is a savage beauty." That's how Oscar 
Wilde described the unspoiled magnificence of the 
Gallway country town whose name translates from the 
Irish as "Conneely's Village." In Connemara, the light 
constantly changes the mood and tone of the landscape, 
and perhaps no artist was better suited to set this on 
paper than d'Alesi. Long regarded the jewel of Ireland, 
the promotion is an extremely rare foreign foray for the 
French designer, though it's possible that the image was 
intended for distribution in Paris. Whatever the situation, 
the artist is as comfortable with the gothic chill of a 6th 
century graveyard as he is with the brooding thrill of the 
dewy, undulant landscape. 


Est: $1,400-$1,700. 
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Jane Atché (1872-1937) 


148. Réverie. 1903. 


14 Ve x 19 % in./36.8 x 49 cm 

Coube, Nancy 

Cond A-/Slight stains at edges. Framed. 
Ref: Atché, p. 48 (var); PAI-LXXXIII, 204 


Printed on vellum, this is one half of the 1897 decorative 
panel series known as Réverie et Méditation. Clearly 
influenced by Mucha's Tétes Byzantines, Atché's spin on 
female beauty in profile is perhaps more contemplative 
than the Art Nouveau master's. Like a fine Renaissance 
lady, she is lost in thought against an intricate weaving 
of dusty jewel-toned foliage. This printing was used as 
a 1904 New Year's greeting promotion for the printer 
Coube in Nancy. 


Est: $2,000-$2,500. 


Jacques Auriac (1922-2003) 


149. Nicolas : Maquette. ca. 1965. 


31% x 47 % in./79.4 x 120 cm 
Signed watercolor and ink maquette on board. 


For Nicolas wine, Auriac draws inspiration from Loupot's 
bottle-swindling delivery man and abstracts the shapes 
into a geometric explosion. Although this preparatory 
work may never have been realized as a poster, it's a 
lovely evocation of the brand's historic branding and its 
modern evolution. 


Est: $4,000-$5,000. 
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William H. Barribal (1873-1956) 


150. Bridlington. 1925. 


49 3⁄4 x 40 in./126.3 x 101.5 cm 

John Waddington, Leeds 

Cond A. 

Ref: Art Deco, p. 72; Railway Posters, p. 128; Voyage, p. 82 & 83; PAI-LXXXII, 1 


Whether you view this scene as the isle of empowered women or a lure for single 
male travelers, one thing is certain: this poster is an utter charmer. The women 
have donned their Jazz Age beach finery and have taken to the sea with such 
enthusiasm that viewers must have felt compelled to board the next LNER train 
to Bridlington straight away. Barribal was a commercial artist who worked for 
Schweppes and Vogue; his wife, Gertrude Louisa Fannie Pitt, served as his model 
for many designs, including this one. If you look closely, you'll notice that the 
women share common facial characteristics—all borrowed from Gertrude. 


Est: $8,000-$10,000. 
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Jozsef Bato (1888-1966) 


151. Magyar Szinhaz. ca. 1915. 


37 '^ x 49 s in./95 x 126 cm 
Kunossy V. Muintezete, Budapest 
Cond B+/Slight tears at folds. 
Ref: PAI-LXX, 217 


Two siblings search for happiness in Maurice Maeterlink's 
1908 play, The Blue Bird. After being guided through 
various adventures by the good fairy Bérylune, it is 
ultimately discovered that the bird—and by extension, 
happiness—had been in their home all along. Born in 
Hungary, Bató fled Germany during World War Il and settled 
in London, where he worked mainly as an art director and 
costume designer for the British film industry. 


Est: $2,000-$2,500. 


Lucien Baubaut 


152. Uriage-Les-Bains. 1926. 


29 Ve x 38 % in./74 x 98.7 cm 
Imp. André Brulliard, Saint-Dizier 
Cond A. 


Although European thermal water resorts are aplenty, 

the town of Uriage-les-Bains is home to a unique variety 

of thermal water that contains sulphide and salt with a 
molecular concentration similar to human blood serum. 

It is approved for intra-muscular injections, but its benefits 
can also be enjoyed in a more traditional bath. But Baubaut 
is not concerned with scientific details; rather, he focuses 
our attention on a family outing where the sun and grass 
are just as plentiful as the thermal waters. 


Est: $1,200-$1,500. 


Roger Berckmans (1900-1957) 


153. Liqueurs Severy. ca. 1920. 


38 %4 x 57 Ve in./97.2 x 145.2 ст 
0. de Rycker, Bruxelles 
Cond A. 


Berckmans brings a Spanish flamenco dancer to Belgian 
viewers in service of this gin créme de menthe liqueur. 


Est: $1,200-$1,500. 


Francis Bernard (1900-1979) 


154. Ville Salon des Arts Ménagers. 1931. 


24 Vo x 38 s in./62 x 98 cm 

Éditions Paul Martial, Paris 

Cond A. 

Ref: Affiche Réclame, 21; PAI-XLIII, 166 


"The Ideal Home Exhibition was born in 1923 in the form 

of a home appliance competition organized on the initiative 
of Jules-Louis Breton, former Undersecretary of State for 
inventions during the war of 1914-1918, originator and first 
director of the National Office of Scientific and Industrial 
Research and Inventions... Created at first to reward 
inventors for the best home appliances, the Salon very 
quickly saw a great diversification of activities, including 
everything that contributed to the comforts of a home. 
Among the topics of the sometimes transitory or quasi- 
permanent sections of the Salon, one finds dwelling (displays 
of architecture and design), furnishings, home economics, 
gastronomy, etc. Beginning in 1930, Francis Bernard became 
the poster artist who attracted attention to the Salon. He 
created a 'Mechanical Maid' symbolizing modern techniques 
at the service of a traditional cleaning lady that he would go 
back to unceasingly again and again until the 1960s, much 
like Loupot did with his Saint-Raphaél personages" (Affiche 
Réclame, p. 49). Originally a caricaturist, Bernard began 
working exclusively as a designer for Paul Martial around 
1927. The association gave him the opportunity to become 

a first-class graphic designer. 


Est: $2,000-$2,500. 


Lucian Bernhard (1883-1972) 


155. Verein der Plakat-Freunde. 1908. 


18 x 28 in./45.7 x 71 cm 
Hollerbaum & Schmidt, Berlin 
Cond A. Framed. 

Ref: Bernhard, p. 29 


Bernhard's image of a woman gazing through her 
lorgnette became the emblem of the influential 
publication Das Plakat and was also used by the 
Verein der Plakatfreunde (The Association of the 
Friends of the Poster), both of which Bernhard 
was a key member. This same image was used 
as the cover for a brochure printed by the 
Association, but here she functions as a stand- 
alone image to simply advertise the group. 


Est: $2,500-$3,000. 


G. Berni 


156. Bazar de l'Hótel de Ville. 1900. 


44 x 61 s in./111.8 x 156 cm 
Affiches Pichot, Paris 

Cond B/Stains at folds. 

Ref: Gold, 37; PAI-LX, 94 


"The pert young woman is supposed to be 
shopping for toys, but she is momentarily 
distracted by a flirtatious clown. An inspired 
scene to promote a turn-of-the-century toy 
sale" (Gold, p. 26). 


Est: $1,700-$2,000. 


Lloyd Birmingham (1924-2) 
157. Statue of Liberty Centennial. 1985. 


20 x 26 % in./50.8 x 67.2 cm 
Cond B+/Slight stains and creases. P. 


This extremely rare design celebrates the 
centennial of New York's iconic Statue of 
Liberty with a line from the Emma Lazarus 
poem inscribed on her base. This poster 
is hand-signed. 


Est: $1,200-$1,500. 
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V. Bocchino 


158. Lefévre-Utile. 1911. 


26 % x 20 % in./67.6 x 51.8 cm 

Imp. F. Champenois, Paris 

Cond A. 

Ref: Art & Biscuits, 26; Art du Biscuit, front & back inside 
covers; Alimentaires, 160; Gold, 58; PAI-LXXXIII, 220 


"Among the most enlightened companies of its day, 
Lefévre-Utile sought many ways to popularize its products, 
among them posters prepared by top artists. Here, we see 
an assortment of decorative boxes and toys the company 
used to attract youthful clientele, some of whose adorable 
members are obviously responding to the bait—an equally 
sure lure for mothers interested in pleasing their offspring” 
(Gold, p. 42). Bocchino’s several designs for the company 
had a wholesome feel about them—he was the Norman 
Rockwell of the biscuit world, as is evident by this image. 
This poster is on the original display board. 


Est: $1,200-$1,500. 
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A. Bodiniet 


159. Villa Rivaud / El Kalaa. ca. 1930. 


31 V» x 46 % in./81 x 118.7 cm 
Lith. Baconnier, Alger 

Cond A. 

Ref: Orientalist, p. 90 


The mysterious Bodiniet takes us on a journey to the 
mountains of Tlemcen in northern Algeria, where the 
fresh mountain air and colorful details will surely 
impose a sense of relaxation as serene as his 
reading lounger. 


Est: $2,000-$2,500. 
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Robert Bonfils (1886-1972) 


160. Paris-1925. 


15 2 x 23 % in./39.4 x 60 cm 

Imp. de Vaugirard, Paris 

Cond B/Slight tears and stains. 

Ref: Weill, 316 (var); Delhaye, p. 2 (var); 
Art Deco/Tokyo, 1; PAI-LXXXII, 171 


Here is where Art Deco was made: in the iconic fusion 

of primitive woodblock and avant-garde typography. The 
Paris Exposition was originally planned for 1915; World 
War | had other plans. In the decade of its postponement, 
a new style to define the 20th century had emerged— 
synthesizing angular simplicity with the romantic 
pastoral. It needed a name. "Arts Décoratifs et Industriels 
Modernes" had too many syllables. Abbreviated, 

"Art Deco" became a popular aesthetic of worldwide 
modernity. This is the smaller format. 


Est: $1,700-$2,000. 


Pierre Bonnard (1867-1947) 


161. L'Estampe et l'Affiche. 1897. 


24 x 32 '^ in./61 x 82.6 cm 

Cond B+/Slight tears and stains at edges. 

Ref: Marx, 38; Bouvet, 44; DFP-II, 80; Gold, 89; Iskin, 24; 
PAI-LXXXIX, 151 


Although it appeared for only two years during the 
heyday of postermania (March 1897 to December 1899), 
this magazine exercised a major influence on poster 
designers and collectors alike. Bonnard's poster was 
featured on the first page of the first issue, and it was 
seen as a declaration of intentions on the part of the 
posterists: we see the older woman—representing the 
Print—look with curiosity at the brash kid with her 
portfolio—representing the up-and-coming Poster— 
obviously ready to take over as the collectible of choice. 


Est: $3,000-$4,000. 
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Fernando Botero (1932- ) 


162. Mostly Mozart. 1984. 


33 V» x 57 in./85.2 x 144.7 cm 
Cond A/P. 
Ref: PAI-XLI, 119 


For 57 years, the world-famous Mostly Mozart Festival 
has been a New York summertime favorite, and is beloved 
for its informal, friendly atmosphere. And this puffed-up 
violinist—the expansive style is a signature aspect of the 
artist's work—provides, shall we say, ample reason to 
take notice of the 1984 event. It also represents one of 
the best in the List Art Posters series. Born in Medellín, 
Colombia, Botero became interested in art at an early 
age, contributing to E/ Colombiano newspaper when he 
was seventeen years old. He moved to Bogotá in 1951 
and held his first one-man exhibition there. The following 
year, at the age of twenty, he was awarded a Second 
Prize at the National Salon in Bogotá. After traveling and 
studying throughout Europe, Botero moved to New York 
in 1960, where he remained until 1973, at which point 
he departed for Paris and pursued sculpture without 
abandoning painting. Today, Botero divides his time 
between Paris, New York, and Tuscany. His paintings, 
sculptures, and drawings are exhibited and represented 
in museum collections throughout the world. 


Est: $1,000-$1,200. 


Fortune Bovard (1875-1947) 


163. Teppich-Haus Schuster & Co. 1916. 


33 Vs x 47 2 in./84 x 120.7 cm 

J. E. Wolfensberger, Zürich 

Cond B+/Slight tears at edges; crease at bottom. 
Ref: PAI-LXXXVI, 140 


With their red carpet entry, Schuster and Co. 
simultaneously advertises the plushness of their wares 
and the kind of treatment you can expect when visiting 
their stores—not to mention the class of clientele you 
can expect to find as well. 


Est: $1,400-$1,700. 
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Claude Fayette Bragdon (1866-1946) 


164. The Chap Book. 1896. 


12 9s x 18 in./32 x 45.8 cm 
Cond B+/Slight tears at edges; horizontal fold. 
Ref: DFP-I, 185; Reims, 1153; Lauder, 37; PAI-XLVI, 4 


The Chap Book’s brash young publishers convinced 
architect and stage designer Claude Fayette Bragdon 
of Rochester—and incidentally, one of the first major 
poster collectors in the U.S.—to design three posters 
for their publication. The one seen here features a 
woman out for a literary hansom cab ride, as well 

as а cameo from the sandwich board wearing gent 
who would serve as the primary focus in another of 
Bragdon's Chap Book creations (see PAI-XXXIV, 51). 
Aside from his Chap Book designs, Bragdon only 
executed two other posters—both for his home 

town newspaper. 


Est: $1,000-$1,200. 


Roger Broders (1883-1953) 


165. Grasse. 1927. 


31 Ys x 42 V» in./79.2 x 107.8 cm 

Imp. Lucien Serre, Paris 

Cond A. 

Ref: Broders, p. 89; Broders/Travel, p. 25; Affiches 
Riviera, 63; PAI-LXXXVIII, 216 


This PLM poster features stylish vacationers enjoying 
a sunny terrace in the Alpes-Maritimes resort of 
Grasse, which overlooks the Cóte d'Azur. The Old City 
rises behind like a man-made mountain, crowned by 
the ancient cathedral. Delicate coloring evokes the 
delicious mixture of southern warmth and the chill of 
the mountains in a place described as "the village of 
flowers and perfume." 


Est: $4,000-$5,000. 
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166. St. Gervais-les-Bains. ca. 1930. 


23 Ye x 38 '^ in./59 x 97.8 cm 

Ѕ.1.Р.Е., Paris 

Cond A. Framed. 

Ref: Broders, p. 75; Broders/Travel, p. 79; Karcher, 443; 
Voyage, p. 112; PAI-LXVII, 187 


Kissed by late afternoon sun, a handsome skier leads 
a pack down Mont Blanc while a cable car lifts others 
to the summit in this poster promoting St. Gervais-les- 
Bains. This is the second edition of Broders' design 
with the CSFN logo in the upper left corner. 


Est: $4,000-$5,000. 


167. Grenoble / Services Automobiles. ca. 1922. 


31 Vs x 42 V» in./79 x 108 cm 

Imp. Daude Fréres, Paris 

Cond A-/Unobtrusive folds. 

Ref: Broders, p. 59; Broders/Travel, p. 58; PAI-LXII, 97 


One of the two Broders posters printed by the 
Daude Brothers firm, the artist gives us a signature 
breathtaking view from high atop the city of Grenoble. 


Est: $1,200-$1,500. 


GM Wu i » C A 
УЕ ДШ 
2 y = 


= 


* 
Y v. 
Ah ет" 


Н 

R 7 
vi 
A 

T 

S f. 
4 
0 | 
Ne 
А| 
RE 
0 б 
р | 
М! 
0 

K | 
А | 
Z | | 
А | 
(Т 
1 & 
б 

Т 

E 

9 

р 

L 

| 

т 


o DOWNLOAD OUR MOBILE BIDDING APP AT POSTERAUCTIONS.COM 


Boris Вибап (1947-2023) 


168. “Firebird” & “Petrushka.” 1983. 


76 V» x in./194.2 x cm 

Вибап Sitotisak Studio, Zagrev 

Cond A. 

Ref: Bucan, p. 130; V & A, p. 67 & cover; Saunders & 
Timmers, p. 58; PAI-LXXXVI, 147 


This spectacular six-sheet silk-screened Bucan 

graphic conjuring was utilized by the Croatian National 
Theatre in Zagreb to promote their 1983 productions 

of Stravinsky's “The Firebird" and “Petrushka.” The 
poster, described by the editors of “The Power of the 
Poster” as “a stunningly original creation” (p. 67), is at 
once bizarre, enthralling, and sumptuous. In all, it’s a 
perfect design for the mythic flights of fancy undertaken 
by the Stravinsky ballets. It’s also an amazing study 

in contrasting geometry and stark coloring, though it’s 
difficult to pin down precisely what effect Вибап meant 
to achieve with his androgynous, vaguely Egyptian 
avian creature poised atop red sling-back pumps. 
Obviously one associates it with "The Firebird," but 

it's more austere than fiery, and there isn't a trace 

of "Petrushka's" puppetry. But it is unquestionably 
provocative, and when the issue is attracting the 
attention of harried commuters, perhaps provocation 

is more than enough. This poster is hand-signed. 


Est: $8,000-$10,000. 


169. Glassboro New Jersey. 1988. 


77 Ye x 81 in./196 x 205.6 cm 
Cond A. 


The sound of autumnal rustling leaves is music for 
some, and Bucan uses this aural sensation as a 
visual enticement to attend the Hollybush Festival's 
performances of Mozart, Vivaldi, and Stravinsky. 
This is a six-sheet silkscreen print. 


Est: $4,000-$5,000. 


170. Zagrebački Simfoniéari. 1989. 


76 % x 79 in./193.6 x 200.7 cm 
Cond A. 
Ref: Bucan, p. 179 


To promote the Zagreb Symphony Orchestra's "Musical 
Experiences" series, Вибап created this Surrealist image 
of a girl languidly taking in her natural surroundings— 
or are those squashed bugs on the window pane? 

This is a six-sheet silkscreen print. 


Est: $4,000-$5,000. 
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Gaspar Camps (1874-1942) 


171. Evening Hydrangea. 


13 % x 28 s in./35.2 x 71.5 cm 

Imp. F. Champenois, Paris 

Cond A-/Slight creases. 

Ref (both var): Imprimerie, 50; PAI-LXXXIX, 166 


Camps, a Spaniard who spent most of his career 

in France, was one of a number of artists hired 

by the Champenois printing house to fill the void 
when Mucha left for America in 1904. Creating both 
advertising and decorative works, Camps eventually 
found his own groove—less graphic than Mucha and 
more akin to oil painting, marked by soft edges and 
shading, as well as loads of sentiment. This exquisite 
Art Nouveau celebration of both female and natural 
beauty is executed with meticulous workmanship and 
lithographic skill. The raven-tressed beauty in teal with 
a pheasant-motif shawl admires white hydrangeas 
on the shore of a mountain lake at sunset. This is 

the variant printed by and promoting the services of 
Champenois. 


Est: $1,400-$1,700. 
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172. Evening Hydrangea. ca. 1904. 


14 x 27 ¥% in./35.5 x 70 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A. 

Ref: Imprimerie, 50; PAI-LX, 124 

In this iteration of his design for Champenois, the 
lovely scene is printed on silk with display rods 
at top and bottom. 


Est: $2,000-$2,500. 
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173. Chocolaterie du Prado. 1925. 


9x 19 in./23 x 48.2 cm 
Cond A. Framed. 
Ref: Weill/Art Nouveau, p. 52 (var); PAI-LXXXVIII, 205 


For the Chocolaterie du Prado, Camps adapted a 
previous work, Lilac Allure—the only difference being 
the addition of the company's name and a calendar. In 
Greek mythology, a nymph named Syringa was pursued 
by Pan, the god of the forests and fields; afraid for her 
life, she pleaded to the gods and was transformed into 
a lilac bush. Lilacs are harbingers of spring, and in the 
Victorian language of flowers, white lilacs represent 
purity and innocence; light purple lilacs represent a 
first love. So in this fresh and beautiful image, we see 
our nymph in front of a bush of white lilacs, emerging 
from them adorned with a lavender gown—and in a 
magical reversal of the myth, the nymph emerges from 
innocence into the blush of first love. Or perhaps she's 
simply under the spell of chocolate. 


Est: $1,700-$2,000. 
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Leonetto Cappiello (1875-1942) 


174. Pur Champagne / Damery-Epernay. 1902. 


39 2 x 55 in./100.4 x 139.7 ст 
Imp. P. Vercasson, Paris 
Cond A. 


Ref: Cappiello/Rennert, 32; Cappiello, 246; Wine Spectator, 160; PAI-LXXXIX, 168 


"Cappiello's first design for this drink was titled 'Elixir Peruvien' (see Wine Spectator, 
159), but that product most probably never reached the marketing stage. Never one 
to waste a good design, Vercasson then sold it to the champagne producers of the 
Damery-Epernay region. In yet another of the promotional letters that Vercasson 
used in 1903, the director of the champagne association indicated that this poster 

is ‘perfect’ in that it ‘clearly conveys the joyful spirit’ of someone drinking 
champagne from the Champenois region” (Cappiello/Rennert, p. 58). 


Est: $3,500-$4,000. 
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175. Suc du Velay. 1902. 


39 % x 53 1⁄4 in./100.6 x 135.8 cm 

Imp. P. Vercasson, Paris 

Cond A. 

Ref: Cappiello/Rennert, 35; Timeless Images, 101; Wine Spectator, 164; 
Gold, 49; PAI-LII, 37 


Suc du Velay, which always featured the legend "Liqueur des Gourmets" 
emblazoned on its bottles, gets their point across with the assistance of 
a hearty, fashion-conscious woman in highly contrasting garb. 


Est: $3,500-$4,000. 
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Cappiello (Continued) 


176. Les Parfums de J. Daver. 1903. 


38 7⁄4 x 53 "в in./99 x 135 cm 

Imp. P. Vercasson, Paris 

Cond A. 

Ref: Cappiello/Rennert, 46; DFP-Il, 126; Parfum, р. 76; 
PAI-LXXII, 156 


The French love affair with perfume—so mysterious, 

so serious, so studied by the masters of Grasse—gets 

a playful twist in Cappiello's work for J. Daver Perfumes, 
as the rose-hatted, rose-dressed madame gleefully drips 
a few drops of the scent upon her feather boa, becoming 
enraptured. It's a private moment, reflecting the idea that 
the anointment is a gift to oneself. J. Daver continued to 

create exotic scents well into the 1920s and beyond; 

his most memorable were d'Autrefois, de Dentelles, 

and de Léonard. 


Est: $5,000-$6,000. 


177. No lot. 


178. Maurin Quina. 1906. 


46 2 x 62 Ys іп./118 x 158.5 cm 

Imp. Vercasson, Paris 

Cond A. 

Ref: Cappiello/Rennert, 114; Cappiello, 266; 
Encyclopédie/Weill, p. 61; Posters of Paris, 18; 
Affiches 1000, 0097; PAI-LXXXIII, 244 


Cherry-flavored with a hint of quinine, Maurin's apéritif was 
only fairly recently reintroduced to French and international 
markets—more than a century after it faded into obscurity 
the same year this poster was printed. Referencing the 
infamous green fairy imagery commonly associated with 
absinthe, this green devil is one of Cappiello's most 
famous characters. This is the one-sheet version 

of the poster—with vivid colors! 


Est: $3,000-$4,000. 
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179. Relskys Vodka. 1910. 


47 'A x 63 Ve in./120 x 160.2 cm 

Imp. Vercasson, Paris 

Cond A-/Slight tears at edges. 

Ref: Cappiello/Rennert, 164 (var); PAI-LXXIV, 222 


The allure of the bearded Russian Cossack has been a 
close associate of vodka for centuries. Here, Cappiello 
creates not only a sense of movement, but also one 

of merriment, with the kinetic swirl of the redhead's 
beard, hat, and even the blue-on-black background. 
This is the exceptionally rare two-sheet version of 
the poster. 


Est: $2,500-$3,000. 


180. Le Trait-d'Union. 1916. 


39 % x 55 в in./100 x 140.6 cm 

Imp. Vercasson, Paris 

Cond B+/Slight tears at folds. 

Ref: Cappiello/Rennert, 271; Fit to Print, 91; 
PAI-LXXXIII, 256 


“In the midst of World War I, a patriotic group decided 
to publish Le Trait-d'Union, a daily publication 
intended to promote closer ties between France and 
Italy" (Cappiello/Rennert, p. 180). This poster for The 
Union Treaty "boasts an all-star list of politically well- 
connected contributors, from both France and Italy, 
including the famous poet Gabriele d'Annunzio. And to 
show the solidarity of the treaty, the great Giuseppe 
Garibaldi, who united Italy, then fought for France 
against the Prussians, stands astride the border" 

(Fit to Print, p. 68). 


Est: $1,200-$1,500. 


CAPPIELLO | A-Z 


181 


181. Children's Charity : Maquette. 1919. 


7% x 12 in./20 x 30.5 cm 
Signed pastel drawing. Framed. 


This tender drawing was created for an association’s 
fundraising event for war orphans. The laurels on 
their heads may indicate they were the victorious 
forces. The woman offering the bread wears a dress 
bearing the French tricolor. 


Est: $6,000-$8,000. 


COTONS:OUATES : BANDES ot GAZE: COMPRESSES 
HYGIÈNE - STERILISATION GARANTIE 
T Manufacture Modele, 77-79. Rue des Maraichers PARIS 


Cappiello (Continued) 


182. Vermouth Martini. 


27 x 39 % in./68.8 x 101.2 cm 

Tipografia Teatrale Torinese, Torino 

Cond A-/Slight tears and stains at edges. 

Ref: Cappiello/Rennert, 235 (var); PAI-LXXIII, 228 


"For Vermouth Martini, Cappiello's creative mind 
conceived a sun-like light source, complete with 
stylized corona, directly behind the exuberant product 
porters. This was one of the many brands distilled by 
the Martini & Rossi firm, established in 1863 in Torino. 
A smaller format image was produced for the Italian 
market. It had an additional line of text at bottom, 
‘Martini & Rossi — Torino,’ and was printed by 
Tipografia Teatrale Torinese" (Rennert/Cappiello, p. 161). 
While undated, it is definitively the original issue 
produced around 1914, which has been described 

as "beyond rare." 


Est: $2,500-$3,000. 


DEVAMBEZ IMP. PARIS 


183. L'Avenir. 1919. 


55 V4 x 86 in./140.4 x 218.5 cm 

Imp. Devambez, Paris 

Cond B/Slight tears at folds and edges. 
Ref: Cappiello/Rennert, 291 


"L'Avenir was a newspaper started in February, 1918, 
while the First World War still raged on, under the name 
Oui. When it was all over, in November of that year, it 
was decided that the paper, which was launched as a 
competitor for the ever-popular Figaro, would take on 
the name L’Avenir de Paris at the start of 1919. The 
poster shows Marianne, symbolizing France, revealing a 
sunny future for the paper—as well as for the country 
now freed from the burdens of war. The paper lasted 
until 1936; peace only three years more" (Cappiello/ 
Rennert, p. 192). Rare! 


Est: $4,000-$5,000. 
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184. La Croix-Soleil. 1919. 


31 V» x 47 %в in./80 x 120.2 cm 

Imp. Devambez, Paris 

Cond A-/Slight tears at edges. P. 

Ref: Cappiello/Rennert, 294; Santé, 358; 
PAI-LXXXIII, 257 


"This nurse and the line of La Croix-Soleil bandages 
that she is using are rendered in pure white to 
emphasize the antiseptic qualities of the product; 
to offset the white dominance, Cappiello resorts 

to a checkered background, a highly unusual 

tactic for him" (Cappiello/Rennert, p. 195). 


Est: $1,200-$1,500. 
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185. “Campari.” 1921. 


77 V» x 107 in./197 x 272 cm 

Imp. Devambez, Paris 

Cond A. 

Ref: Cappiello/Rennert, 331; Boissons, 402; PAI-LX, 170 


“Campari comes in two versions, the red Bitter and the 
white Cordial; here's Cappiello's graphic solution to 
promoting separate yet equal cocktail refreshments" 
(Cappiello/Rennert, p. 215). This is a two-sheet poster. 


Est: $6,000-$8,000. 


186. Contratto. 1922. 


39 % x 55 ¥% in./100.3 x 140.7 cm 

Les Nouvelles Affiches Cappiello, Paris 

Cond A. 

Ref: Cappiello/Rennert, 366; Cappiello/St. Vincent, 4.45; 
Menegazzi-l, 436; PAI-LXXXIX, 183 


In one of Cappiello's most instantly recognizable designs, 
we are presented with a whimsically dressed lady offering 
up an oversized glass of Contratto champagne that 
overflows with effervescent foam. This is the larger 


and rarer two-sheet version of the poster. = a © 


Est: $3,000-$4,000. 186 
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Cappiello (Continued) 


187. Americano Poccardi : Maquette. 1922. 


18 Vs x 26 1⁄2 in./46 x 67.3 cm 
Signed gouache maquette. Framed. 
Ref: Cappiello/Rennert, 375 (var) 


"While waiting for a table, the exquisitely-togged fashion plates adjourn to the bar 
where they sample the specialty of the house, Apéritif Americano Poccardi. Without 
revealing the dining area, Cappiello has managed to convey the atmosphere of graceful 
style that you are certain to find there" (Cappiello/Rennert, p. 239). Poccardi had several 
restaurants in Paris, and Cappiello created posters for all of them (see Cappiello/Rennert 
374 and 376). This is Cappiello's preparatory work for the poster, which was rendered 
very faithfully to this painting, though the word "apéritif" was later added. 


Est: $30,000-$40,000. 
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188. Otard's Brandy. 1925. 


132 4 x 62 % in./337.2 x 159.5 cm 

Imp. Devambez, Paris 

Cond B/Slight tears and creases. 

Ref: Cappiello/Rennert, 412; Cappiello, 315; Karcher, 
113; Boissons, 107; PAI-XLV, 210 


"An unusual concept: It's puzzling to understand why 
Cognac Otard should be represented by a mysterious 
cloaked figure clad all in purple and armed with a long, 
gnarled shillelagh. Cappiello, of course, doesn't deign 
to enlighten us—he's captured our attention and that's 
what a poster is designed to do" (Cappiello/Rennert, p. 
258). This is the three-sheet, English-language version 
of the image. 


Est: $5,000-$6,000. 


189. Sancta. 1925. 


47 'Ax 63 in./120 x 160 cm 

Imp. Devambez, Paris 

Cond B+/Slight tears at folds. 

Ref: Cappiello/Rennert, 415; PAI-LXXX, 280 


Cappiello has often employed the sunburst effect as a 
graphic motif, but here it functions almost like a radiant 
halo that reflects light onto the bottle of liqueur. It's 
also a reference to the miracle of Faverney: in 1608, 
burning oil lamps caught fire at the abbey on a Sunday 
night. The next morning, monks found the church filled 
with smoke and flames surrounding the altar—but the 
monstrance they'd left out was now floating above the 
altar, and supposedly remained in suspension for 33 
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Liqueur Mervei 
hours. Cappiello most certainly borrowed the form of DEVAMBEZ. IMP. PARIS 
this Catholic vessel to promote the “wonderful liqueur.” 


Est: $4,000-$5,000. 189 
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Cappiello (Continued) 


190. Cognac Monnet. 1927. 


50 % x 78 1⁄2 in./128.8 x 199.3 cm 

Imp. Devambez, Paris 

Cond A. 

Ref: Cappiello/Rennert, 443; Publicité, p. 92; 
PAI-LXXXIX, 182 


Founded by a group of local vintners in 1838 under the 
name "Company of the Vineyard Owners of Cognac," 
Cognac Monnet did not obtain its current name until 
1897 when Jean-Gabriel Monnet became the owner of 
the society. Here, the slogan "sunshine in a glass" is 
interpreted quite literally by Cappiello as a Bacchus-like 
nymph expresses adoration for the beverage. This is the 
larger format. 


Est: $4,000-$5,000. 


Devamoez Gr 


LES NOLVELLES AFF 


191. La “Radiante.” 1927. 


77 %X 116 s in./197.7 x 296 cm 

Imp. Devambez, Paris 

Cond B+/Slight stains at folds and seams. 
Ref: Cappiello/Rennert, 448 


“What could be more evocative of warmth and 
comfort than a cat luxuriating by a heater? 
Cappiello even creates the ‘radiant heat’ effect 
with an unusual sizzling red border on both sides 
of the image for La ‘Radiante.’ This design for 
Arthur Martin’s ‘radiator for the chilly’ is all 

the more impressive because of its [3]-sheet, 
[nine-and-a-half] feet size” 

(Cappiello/Rennert, p. 278). 


Est: $10,000-$12,000. 
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192. Nitrolian. 1929. 


46 34 x 62 7% in./118.6 x 158.7 cm 

Imp. Devambez, Paris 

Cond A-/Slight tears, largely at edges. 

Ref: Cappiello/Rennert, 470; Publicité, p. 126; 
PAI-LXXXVIII, 240 


In one of Cappiello's most inspired and clever 
designs, he provides us with visual evidence that 
Nitrolian truly is the fastest drying paint on the 
market: almost as soon as the man gets down 
his first coat of red, a lady in white whizzes 

past while the paint remains perfectly intact. 


Est: $2,500-$3,000. 


193. Le Bas Revel : Maquette. 1929. 


17 V» x 24 Y4 in./44.5 x 61.6 cm 
Signed gouache, crayon, and ink maquette. Framed. 
Ref (both var): Cappiello/Rennert, 269; PAI-LXXXVII, 224 


Cappiello had great success with the well-known Parapluie-Revel (see PAI-LXXXIX, 
181)—a cascade of three umbrellas for the Revel apparel company of Lyon—so 
Monsieur Revel asked him to help out with a new line of hosiery. Cappiello's cheerful, 
leggy assortment picks up from the cancan kicks of Montmartre days, converts 

the assemblage into a five-pointed star, and makes the ladies cheery rather than 
titillating—although the lasses continue to blush. This is Cappiello's masterful 
preparatory work for the final poster. 


Est: $17,000-$20,000. 
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Cappiello (Continued) 


194. Huile Lesieur : Sculpture. 1930. 
Height: 9 in./22.8 cm 


Width: 17 in./43.2 cm 

Excellent condition; a few scrapes. 

Cappiello's salad oil-pouring chef (see PAI-LXXV, 
260) takes on a physical form in this in-store display 
sculpture, which includes a vintage bottle of the very 
advertised oil. 


Est: $2,500-$3,000. 
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195. Buvez du Vin. 1933. 


15 % x 23 % in./40.2 x 59.2 cm 

Imp. Devambez, Paris 

Cond A. 

Ref: Cappiello/Rennert, 508; PAI-LXX, 260 


It's 1933. Prohibition comes to America. Cappiello and 
France thumb their noses. Monsieur et mademoiselle 
emerge from a dense grove of multihued grapes in 

the shape of France, dressed in lily whites, as if to 
suggest that the act of drinking wine is sacred, pure, 

a sacrament of life, and not something opposed to it. 
"Drink wine and live joyfully"—sounds right by us. This 
is the smaller format of the poster. 


Est: $1,700-$2,000. 
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196. L'Huile d'Olive de Tunisie : Maquette. 


17 Ys x 27 2 in./44.7 x 70 cm 
Signed gouache, crayon, and pencil maquette. Framed. 
Ref: PAI-XXI, 86 


In this maquette for a poster that, as far as we know, 
was never published, the master employs one of his 
favorite techniques: manipulating scale. The oversized 
bottle makes its statement for superior quality and 
flavor, while the small touches—a filigree of olive 
branches, patterned carpet slippers, and a splendid 
tasseled fez on the swarthy figure—give the design 
just the right accents of texture. 


Est: $8,000-$10,000. 
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197. Pissis-Noilly. 1936. 


11x15 3⁄4 in./28 x 40 cm 

Editions Nouvelles Cappiello / Edimo, Paris 

Cond B+/Slight stains at edges; mounted on board. 
Framed. 

Ref: PAI-LXXVII, 165 (var) 


So rare that it does not even appear in Cappiello's 
catalogue raisonné, this two-faced design promotes a 
brand of vermouth. This is the smaller format. 


Est: $1,400-$1,700. 


198. Vétement Brummell / Printemps. 1937. 


29 Vs x 38 3⁄4 in./74 x 98.3 cm 

Imp. Bedos, Paris 

Cond B+/Slight tears at folds. 

Ref: Cappiello/Rennert, 525; PAI-X, 155 


“The impeccably fashionable gentleman is wearing 
Brummell brand clothing that he obtained at the Au 
Printemps department store. Its founder, Jules Jaluzot, 
was one of the most progressive merchandisers of 
his time. He opened his department store in 1865 in 
a neglected area of Paris near the Gare St. Lazare for 
which he correctly foresaw rapid growth. He installed 
elevators in 1874, electricity in 1883, and telephones 
in 1905. The Brummell line, named for George Bryan 
Brummell, a favorite companion as well as a fashion 
consultant for the Prince of Wales in the 19th century, 
was introduced by the Printemps establishment in 
1930" (Cappiello/Rennert, p. 322). Rare! 


Est: $2,000-$2,500. 
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199. France. 1937. 


24% x 39 Ve in./62.6 x 99.5 cm 
Publi-Vente, Paris 

Cond B/Tears at folds. 

Ref: Cappiello/Rennert, 527; PAI-LXXI, 272 


Paris hosted a World's Fair in 1937 and “this is 

one of a number of general posters created for that 
occasion... The allegorical statuary of Marianne atop 
a patriotic French relief relays a dignified call to travel 
that one can appreciate for its simple beauty as much 
for the unmistakable message it sends" (Cappiello/ 
Rennert, p. 323). This is the English language version 
of the poster. 


Est: $1,200-$1,500. 


200. S. Bernardo. 1953. 


37 '^ x 53 % in./95.2 x 135.2 ст 

Graf N. Moneta, Milano 

Cond A. 

Ref (both var): Cappiello/Rennert, 433; PAI-IX, 73 


"The natural mineral water of S. Bernardo is admired 

by a young blonde who displays the bottle ('the world's 
lightest’) with pride. But, as always with Cappiello, it's 
the animal, seemingly inserted in random fashion, which 
catches our attention. The only seeming connection 
here might be that in several European countries, 
‘white goose’ is vernacular for ‘innocent young lady 
(Cappiello/Rennert, p. 270). This is the second printing 
of the 1926 design. 


Est: $1,400-$1,700. 
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A. M. Cassandre (Adolphe Mouron, 1901-1968) 


201. Nord Express. 1927. 


29 % x 42 Vs in./75.4 x 106.9 cm 

Imp. Hachard, Paris 

Cond A. 

Ref: Cassandre/BN, p. 12; Cassandre/Weill, p. 53; Mouron, 10; Brown & Reinhold, p. 9; 
Cassandre/Suntory, p. 49; Deco Affiches, p. 27; Avant Garde, p. 162; Word & Image, p. 80; 

Art Deco, p. 77; Weill, 310; Affiche Réclame, p. 80; Modern Poster, p. 155; 

Crouse/Deco, p. 254; PAI-LXXXIX, 187 

In this magnificent poster, Cassandre perfectly portrays the two most important factors in early 
rail travel: romance and speed. Our eyes are both focused on the geometric whirl of the wheels 
and the seemingly endless far-off horizon. The size and power of the engine is so brilliantly 
executed that one can almost feel that solid wall of hot air hitting you as it races by. 


Est: $14,000-$17,000. 


202. L'Oiseau Bleu. 1929. 


24 V4 x 39 V in./61.6 x 100.5 cm 

Imp. L. Danel, Lille 

Cond A. 

Ref: Cassandre/BN, 29; Mouron, 18; 

Brown & Reinhold, 20; Cassandre/Suntory, 56; 
Train à l'Affiche, 263; Affiche Réclame, 81; 
PAI-LXXVII, 171 


The Blue Bird was one of the most famous Trans- 
European Express trains of its time. Released in 1929, 
this deluxe passenger locomotive traveled between 
Paris and Antwerp, stopping in Brussels along the 
way. As can be gleaned from this poster, speed was of 
the utmost importance—a burst of steam evidences 
the train's roaring departure from the station. 


Est: $6,000-$7,000. 
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203. Lys Chantilly. 1930. 


24 /; x 39 1⁄4 in./62 x 99.8 cm 

L. Danel, Lille 

Cond B+/Slight tears at edges. 

Ref: Mouron, ill. 109; Brown & Reinhold, 53; 
Cassandre/Suntory, 59; Word & Image, p. 82; PAI-LXXIV, 252 


Just a short hop from Paris, in a deep forest on the 
banks of the Oise, the noble estate of Lys-Chantilly was 
passed down from knights and aristocrats until, in the 
20th century, it was sold for commercial development. 
It became one of France's most beloved golf and leisure 
clubs. Cassandre selected the most minimal signifiers 
of the location for maximum impact: the estate's 
characteristic rooftop within an immense green 

thicket of foliage. 


Est: $2,000-$2,500. 
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204. Grandes Fétes de Paris. 1934. 


24 % x 39 in./61.5 x 99 cm 

Alliance Graphique, Paris 

Cond A-/Slight tears at bottom edge. 
Ref: Brown & Reinhold, 46; Mouron 116; 
PAI-LXXIV, 257 


“Cassandre celebrates Paris—the Paris of tourists 
and sunny days in late June when the statues in 
the parks are framed in foliage. His design has 

all the spontaneous charm of a free-hand sketch" 
(Mouron, p. 70-71). This is the smaller format. 


Est: $2,000-$2,500. 


Cassandre (Continued) 


205. Dubonnet : Winter. 1935. 


13 Vex 10 Ve in./33.2 x 25.7 cm 

Cond A-/Vertical fold. Framed. 

Ref: Cassandre/Weill, p. 85; Cassandre/BN, 92; Mouron, 
46b; Cassandre/Suntory, 33; PAI-LIX, 230 (var) 


This seasonal design d'aprés Cassandre celebrates the 
versatility of Dubonnet as a beverage. In the Summer 
iteration (see PAI-LIX, 230), we are told that it is perfect 
on a hot day with some water and a touch of either 
cassis or lemon zest. In this image, we learn that just 
one sip will keep you warm all winter long. 


Est: $1,700-$2,000. 


Jean Carlu (1900-1997) 


206. Paris 1937. 


24 1⁄4 x 38 % in./61.6 x 98 cm 

Imp. Bedos, Paris 

Cond B/Slight tears at folds. 

Ref: Carlu, 43 (var); PAI-LXXXVI, 179 


Carlu was in charge of the Graphic Arts Pavilion at the 
Paris World's Fair of 1937. In addition to commissioning 
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images from Colin and Cappiello, he created this poster 
himself: the head of Marianne, symbol of the French 
republic, is silhouetted against a montage of flags from 
the many participating nations. The design was printed 
in several sizes. This is the smallest format, with text 
in French. 


Est: $1,200-$1,500. 


Marc Chagall (1887-1985) 


207. Nice / Soleil, Fleurs. 1962. 


24 * x 39 * in./62 x 100 cm 

Imp. Mourlot, Paris 

Cond A/P. 

Ref: Affiches Azur, 56; Sorlier, p. 38; PAI-LXXXIX, 191 


Far above the Corniche, in the midst of a midnight blue, 
a mermaid hovers, clasping and smelling a bouquet of 
flowers: this is Marc Chagall's dream of Nice, the city 
of flowers on the Cóte d'Azur. Chagall arrived in Paris 
from Vitebsk, Russia in 1910 and soon made a name for 
himself with his art of surreal and poetic dream-visions. 
This design was appropriated from a print entitled 

"The Bay of Angels." 


Est: $1,700-$2,000. 
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Marc Chagall 
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Albert Castille 


208. Cafés Torréfiés / L'Abeille d'Or. 1899. 


31 s x 43 % in./79 x 109.7 cm 
Goffart, Bruxelles 

Cond A. 

Ref: PAI-XV, 203 


The golden bee (L'Abeille d'Or) is the motif of this 
extraordinarily sensuous design for the roasted 

coffee (Cafés Torréfiés) manufactured by the Adolphe 
Huybrechts firm of Antwerp. A medley of European Art 
Nouveau and Japonisme aesthetics, Castille borrowed 
the luxurious plumes of smoke from Livemont's 
Absinthe Robette, the classic halo of Mucha, and a 
traditional silk kimono from Japan—and yet the overall 
image is a unique Castille concoction. Little is known of 
the French artist aside from the fact that he frequented 
his friend Livemont's studio (see Livemont, p. 24). Rare! 


Est: $10,000-$12,000. 


> A detail of this poster is used for the cover 
of this catalogue. 
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JULES CHÉRET 


IMP. J.CHÈRET. 12.8. BRUNEL. PARIS 
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Jules Chéret (1836-1932) 


209. L'Horloge / Le Major Burk. 1877. 


16 Vs x 22 % in./41 x 58 ст 

Imp. J. Chéret, Paris 

Cond B+/Slight tears at folds. 

Ref: Chéret, 190; Broido, 151; Maindron 1896, 131; Spectacle, 1217; 

Cirque, 224; PAI-XLII, 214 

One of the featured troupers at L'Horloge was one Major Burk, a performer who 
seemingly specialized in a martial balancing act of sorts. Sadly, apart from the fact 
that his real name was John Burcke, no information regarding his performance could 
be uncovered. However, Chéret's dramatic rendering—a design comprised of two parts 
military heroism and one part hucksterism—provides us with a graphic snapshot of 
Burk in action. Rare! 


Est: $1,200-$1,500. 
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210. Nouveau Cirque / La Foire de Séville. 1889. 


34 % x 48 % in./88.5 x 123.7 ст 

Imp. Chaix, Paris 

Cond A-/Unobtrusive folds. 

Ref: Chéret, 547; Broido, 425; Maindron, 345; DFP-II, 177; PAI-XXXVI, 229 
A lively pair of flamenco dancers accompanied by a guitar player announce 
a Spanish revue titled "The Fair of Seville" at the Nouveau Cirque. 


Est: $1,700-$2,000. 
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211. Casino de Paris / Camille Stéfani. 1891. 


34 14 x 97 Va іп./87 x 247 cm 

Imp. Chaix, Paris 

Cond B/Restored tears at folds. 

Ref: Chéret, 266; Broido, 211; Maindron 1896, 185; 
DFP-II, 214; Reims, 290; PAI-LXVI, 197 


This is the two-sheet version of the poster promoting 
Camille Stéfani's appearance at the Casino de Paris. This 
is one of three posters Chéret created for the performer. 


Est: $1,700-$2,000. 
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THEATRE NATIONAL DELOPERA 


212. Théatre de l'Opéra / Carnaval 1892 / 1er Bal Masqué. 1892. 


33 x 47 Уіп./83.6 x 120.6 cm 

Imp. Chaix, Paris 

Cond B/Slight tears at folds and edges. Framed. 

Ref: Chéret, 360; Broido, 284; Maindron, 244; DFP-II, 228 (var); Reims, 294 (var); 
PAI-XLII, 224 


On the last Saturday evening in January, 1892, the Théátre National de l'Opéra 
sponsored a masked ball. The focus of Chéret's announcement poster is an 
exhilarated couple—he in full-tilt boogie, she perched precariously on the 
balcony (the better to see and be seen, my dear). The event proved to be 
understandably popular, and the theatre repeated it twice more in February 
and then again in March, using this same image all four times. 


Est: $2,000-$3,000. 
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Chéret (Continued) 


213. La Danse : Pastel. 1892. 


19 x 31 % in./48.3 x 79 cm 

Signed pastel drawing. Framed. 

Ref (all var): Chéret, 78; Broido, 62; Maindron, 55; Maitres, 193; PAI-XLV, 250 
This is the original signed pastel drawing of Chéret's personification of Dance 
for his celebrated series of decorative panels, Les Arts. 


Est: $25,000-$30,000. 
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214. Folies-Bergére / La Loie Fuller. 1893. 


34 x 48 s in./86.4 x 122.7 cm 

Imp. Chaix, Paris 

Cond A-/Unobtrusive folds. Framed. 

Ref: Chéret, 154; Broido, 125; Maindron 1896, 113; 
DFP-II, 233; Maitres, 73; Reims, 411; Wine Spectator, 
13; Loie Fuller/Current, p. 129; PAI-LXXXVIII, 268 


The ethereal performer Loie Fuller commissioned 

and paid for many lithographic posters for her 
performances, and this one from Chéret lives on in 
infamy. The editor of The Poster wrote in 1899, "With 
excellent judgment she went to Chéret—Chéret the 
master of gorgeous and fantastic color—to herald her 
earlier performances in that metropolis to the gaiety 
of which his posters have added so materially... In 

his long career as an affichiste, Chéret has produced 
nothing more successful than his series of designs for 
Loie Fuller" (Loie Fuller/Current, p. 129). 


Est: $5,000-$6,000. 


CHAIX 
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215. Palais de Glace. 1894. 


34 Vo x 97 V in./87.8 x 248 cm 

Imp. Chaix, Paris 

Cond B/Slight tears at folds and seam. Framed. 
Ref: Chéret, 478; Broido, 366; Maindron, 295; 
DFP-Il, 246; PAI-LXXXI, 247 


In this larger-than-life two-sheet poster, Chéret 
displays all the charms of a confident blond skater 
whizzing by the viewer. Behind her, a male admirer 
hopes to catch up. 


Est: $4,000-$5,000. 


216. Palais de Glace. 1894. 


15 x 22 % in./38 x 57.5 cm 

Imp. Chaix, Paris 

Cond A/Usual horizontal fold. 

Ref: Chéret, 481; Broido 367; PAI-LXXIX, 288 
This is the Courrier Francais insert version of 
the large-scale design, featuring the charms 
of an enraptured skater whose sunny 
disposition all but melts the ice. 


Est: $1,700-$2,000. 
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Chéret (continued) 


217. Palais de Glace. 1894. 


1534 x 23 1⁄2 in./40 x 59.7 cm 

Imp. Chaix, Paris 

Cond A. Framed. 

Ref: Chéret, 477; Broido, 365; PAI-LXXVIII, 239 

Between 1893 and 1900, Chéret created a multitude of captivating 
designs for the Palais de Glace, a large skating rink located on the 
Champs-Elysées. Here, the brightly dressed beauty, complete with fur 
stole, glances back toward us with a flirtatious look, while her forward 
arm seems to suggest, “This way, love!” This is the smaller format. 


Est: $1,400-$1,700. 


218. Palais de Glace. 1900. 


34 % x 49 in./88.2 x 124.4 cm 

Imp. Chaix, Paris 

Cond B+/Slight stains at folds. 

Ref: Chéret 490; Broido 373; PAI-LXIII, 218 

One of the rarest posters in the Palais de Glace series, we are 
presented with an auburn-haired temptress coyly glancing back at her 
mustachioed gentleman companion. It's as charming as it is romantic! 
This is the medium format. 


Est: $3,000-$4,000. 


219. Eldorado. 1894. 

32 V, x 48 Ve in./82.6 x 122 cm 

Imp. Chaix, Paris 

Cond B/Slight tears and stains at edges. 

Ref: Chéret, 270; Broido, 216; Maindron 1896, 189; DFP-II, 244; 
Reims, 340; PAI-LXXXII, 243 


One of the most famous music halls in Paris, the Eldorado hosted Jn f S 
LES C NS 

some of the greatest performers of the day. Here, Chéret does not TOUS SOIRS a 
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advertise a specific act, but rather the venue in general, claiming that e 
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the larger format version of the poster. 
Est: $2,000-$2,500. 
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220. Eldorado. 1894. 


15 2 x 23 % in./39.2 x 60 cm 

Imp. Chaix, Paris 

Cond A. 

Ref (all var but PAI): Chéret, 270; Broido, 216; 
Maindron, 189; РРР-ІІ, 244; Reims, 340; PAI-LXIX, 309 


This is the rare smaller format version of the 
previous poster. 


Est: $1,400-$1,700. 


221. Pastilles Géraudel. 1895. 


34 34 x 47 s in./88.2 x 121 cm 

Imp. Chaix, Paris 

Cond A-/Horizontal fold. 

Ref: Chéret, 1181; Broido, 910; DFP-II, 259; Health 
Posters, 6; Gold, 32; PAI-LXIV, 211 


It may be snowing, but this heavily bundled Chérette 
is prancing down the street as if it were spring. She 
has wisely chosen Pastilles Géraudel to fend off the 
first signs of a winter cold. As the slogan says, "If you 
cough, take Géraudel Pastilles"—Aa tag line which 
appeared on all of the company's ads from France to 
China. "This is one of the most striking examples of 
the work by Jules Chéret... The clarity of the color is 
astonishing and denotes the influence of Impressionist 
painting" (Health Posters, p. 14). 


Est: $4,000-$5,000. 
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222. Théâtre de l'Opéra. 1896. 


33 % x 48 1⁄4 in./84.7 x 122.5 cm 

Imp. Chaix, Paris 

Cond A. 

Ref: Chéret, 375; Broido, 296; Maitres, 9 (var); 
DFP-II, 251 (var); PAI-LXXXVIII, 269 


From 1892 through at least 1899, Chéret created 

a dozen or so posters for the Théatre de l'Opéra's 
seasonal masked balls. This design, used repeatedly 
throughout the 1896 season, is shown here before the 
addition of bottom text. This printing has especially 
fresh colors! 


Est: $2,500-$3,000. 
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Chéret (Continued) 


223. La Bodiniére / La Marche au Soleil. 1900. 


34 x 49 in./87.7 x 124.4 cm 

Imp. Chaix, Paris 

Cond B/Slight tears at folds and edges. 

Ref: Chéret, 348; Broido, 275; Maindron, 229; Maitres, 229; 
DFP-II, 266; PAI-LX, 225 


This stock poster for the Bodiniére cabaret is frequently 
seen with a completely blank text panel in the lower-right 
quarter; in this case, a promotion for a production titled "La 
Marche au Soleil" is shown. The production itself chronicles 
the heroic 1897 trek of explorer Jean Baptiste Marchand 
through uncharted African terrain in order to establish 
French control of the headwaters of the White Nile. 


Est: $1,700-$2,000. 


224. Musée Grévin / Féte d'Artistes. ca. 1900. 


34 ' x 48 % in./87.7 x 124 cm 

Imp. Chaix, Paris (not shown) 

Cond A-/Unobtrusive folds. 

Ref: Chéret, 609; Broido, 471A; PAI-LXXXI, 251 


The Grévin Museum was one of the many small 
establishments of the late 19th century which discovered 
that its permanent exhibits didn't attract enough paying 
customers; hence, they created events to bring in bigger 
crowds. The Grévin specialized in recreations of recent 
news events, slide shows, pantomimes, magic shows, and 
concerts, many of which had promotional posters designed 
by Chéret. This particular design was used again for the 
puppet show of John Hewlett (see PAI-LXXXVIII, 279), but 
here is the original, very rare version for an artists' festival. 
And this variant is even rarer: a proof before the addition 
of the printer's name. 


Est: $2,500-$3,000. 


225. Fan : Maquette. 1902. 


23 s x 14 in./60 x 50.5 cm 

Signed watercolor, gouache, and ink maquette. Framed. 

From the fanciful imaginations of Chéret comes another joyous musical scene 
with Pierrots and revelers intended to grace a fan. The additional harlequin 
at center seems to be leading the troupe in their merriment. 


Est: $7,000-$9,000. 
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226. Une Sortie en Famille : Souvenir Fan. ca. 1914. 


24 x 11 '^ in./61 x 29 cm 
Signed and dedicated watercolor painting. Framed. 


A Chérette and a Pierrot are a perfect duo for Chéret, who often depicted the 
two dancing, lounging, and yes, picnicking. Here, the couple is joined by another 
female friend and three adorable children. The hand-signed dedication is dated 
June 30, 1914. 


Est: $4,000-$5,000. 
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Alfred Choubrac (1853-1902) 


227. Corsets Baleinine Incassables. ca. 1900. 


50 34 x 37 in./128.7 x 94 cm 

Imp. Bourgerie, Paris 

Cond A. 

Ref (all var but РАІ): Lingerie, p. 16; Gold, 120; PAI-XLVI, 286 


The ladies in this version of Corsets Baleinine Incassables may appear slightly 
different—they're a bit more tousled, and a bit more natural looking than the 
previously seen gaggle of gals (see PAI-XLIV, 194)—but the same spirit remains in 
this captivating design. At the turn of the century, all women wore corsets, whether 
they were generously proportioned or as skinny as the legendary comedienne Polaire, 
who reputedly used a dog collar for a belt. Here we have a cavalcade of belles in their 
corsets with stays made out of unbreakable whalebone for “softness, elegance, and 
long wear." It comes as no great surprise that during the Belle Époque "the textile 
industry was humming: After the corset it took a camisole, blouse, petticoats, and 
ankle-length dress before the wearer was ready to face the outside world" (Gold, p. 
83). Choubrac was one of the pioneers of French poster art; in 1884, when Maindron 
published his first article on posters, he listed only nine active posterists known to 
him, and included the three poster artists whose work made up the first poster 
exhibition, held that same year in the Passage Vivienne in Paris: Alfred, 

Léon Choubrac, and Jules Chéret. 


Est: $2,000-$3,000. 
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Christopher Clark (1875-1942) 


228. London by LMS. ca. 1930. 


49 5 x 40 in./126 x 101.7 cm 

Charles & Read, London 

Cond A-/Slight tears at folds. 

A historic and military painter, Clark was well suited to capture the pageantry of 
London's Brigade of Guards. The tradition of "Trooping the Colour" has its origins in the 
17th century, when soldiers paraded the regimental flag—known as Colours—so that 
each soldier could easily recognize their flag on the battlefield. In 1760, King George 

Ill inducted the parade as an annual celebration to mark the King’s birthday; it is a 
tradition that continues to this very day. 


Est: $1,700-$2,000. 


Plinio Codognato (1878-1940) 


229. Marsala Florio. 1951. 


39 Ve x 54 1 in./99.4 x 138.3 cm 

Gros Monti, Torino 

Cond A. 

For this Italian fortified wine, Codognato enlists a veritable Adonis to help him 
with his weighty lettering. 


Est: $1,700-$2,000. 


PAUL COLIN 
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Paul Colin (1892-1986) 


230. André Renaud. 1929. 


47 Ys x 62 Vs іп./120.3 x 158 cm 

H. Chachoin, Paris 

Cond A. 

Ref: Colin, 39; Colin Affichiste, 74; Art Deco, p. 99; Affiches 1000, 0205; Crouse/Deco, p. 158; 
Le Coultre, p. 253; PAI-LXXIX, 309 


“The two pianos which André Renaud played simultaneously are thrown at us with seeming 
abandon, but, like all these geometric ‘tricks’ of Colin, they are very deliberately drawn 

for maximum effect. The effect Colin seeks here—to overwhelm us with the wizardry of 
Renaud—is achieved by the overwhelming size of the pianos. Renaud, who went on to 
become a bandleader, even played the two pianos blindfolded for a while" (Colin, p. 9). 


Est: $8,000-$10,000. 
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Colin (Continued) 


231. Musée d'Ethnographie and Punu mask. 1930. 


Poster: 31 % x 47 in./79.5 x 119.3 cm 

Mask: 13 x 8 % in./33 x 21.5 cm 

Imp. Joseph-Charles, Paris 

Cond A. 

Ref: Affiche Réclame, 112; Publicité, p. 104; PAI-LXXXVI, 199 


“In the past two years a great current of sympathy and interest in ethnography has arisen in France," this museum 
declared in its Bulletin as it opened new rooms—the occasion for which Colin created this poster. To his powerful, 
brooding image of an Easter Island menhir belonging to the museum, Colin added a mask from his own collection 
(similar to the one offered here), lending a not unfitting touch of comic theatricality: after all, the Trocadero housed both 
the Ethnographic Museum and the Théatre Nationale Populaire—much as Colin's own interests embraced both popular 
entertainment and "serious" culture. "Colin immediately saw the potential in such singular forms, and reinforced it in the 
play of planes and by representing the head in profile and the mask face-on" (Affiche Réclame, p. 140). This lot includes 
a late 19th century Punu tribe mask from Gabon; these masks were very influential to European painters, including Colin, 
who drew on such a sculptural piece for inspiration in his design. 


Est: $15,000-$20,000. (2) 


232. Ch. Gir. 1927. 


45 x 60 1⁄2 in./114.4 x 153.5 cm 

H. Chachoin, Paris 

Cond B/Slight tears at folds. 

Ref: Colin Affichiste, 115; PAI-XLII, 241 


This poster was created for an exhibit of works by 
Charles Gir, a painter and occasional posterist. Colin 
depicts his friend in silhouette, framed against a large 
pink and white canvas of a ballerina, and signs it, 

“To my friend Gir." This is the larger format. 


Est: $2,500-$3,000. 


233. Bal des Arts. 1947. 


15 % x 23 2 іп./39.8 x 59.8 cm 

S. A. Courbet, Paris 

Cond A. 

Ref (both var): Colin Affichiste, 142; PAI-LVII, 287 

Held at the Hôtel Salomon de Rothschild, this poster for 
an annual arts ball shows a painting literally coming to 
life to dance with an alabaster female sculpture. This is 
the rare proof before letters. 


Est: $1,700-$2,000. 
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Pierre Commarmond (1897-1983) 


234. Cayeux sur Mer. 


24 Va x 39 Уіп./61.5 x 100.5 cm 
Imp. A. Valade, Amiens 

Cond A. 

Ref: PAI-LXXXVIII, 298 


Cayeux-sur-Mer is a French summer resort town on 
the English Channel about 3.5 hours from Paris on 

the Chemin de Fer du Nord. Underneath the town's 
name here is its amusing English-French nickname, 
"Brighton-les-Pins"—bestowed in honor of its location 
directly across from England's best-known seaside 
town. Commarmond was a landscape painter from Lyon 
who specialized in mountain and ocean views. Along 
with Broders and Soubie, he produced some of the best 
French railway posters of the 1920s and '30s. 


Est: $1,400-$1,700. 


Coutant 


235. Amplix Radio. 


30 ^ x 46 1⁄4 in./77.6 x 117.4 cm 
Publ. Rapy 
Cond A. 


"The brand that doesn't fool you" shows off their radio 
and television offerings with an elephant propping up 
a little genie on the TV screen. Launched in the 1940s, 
Amplix developed over 144 products; it was then 
acquired by the Schneider group. Rare! 


Est: $1,000-$1,200. 
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André Daudé (1897-1979) 


236. Pianos Daudé / Sonorité remarquable. 1926. 


45 x 60 1⁄2 in./114.3 x 153.7 cm 
Publicité PAG, Paris 

Cond A-/Slight tear at left edge. 

Ref: Art Deco, p. 94; PAI-LXXVIII, 262 


This emblematic Art Deco poster was created by the 
multitalented André Daudé: the former president of 
Pianos Daudé, and apparently, a masterful posterist. 
The image so satisfied the company (which is still in 
operation today) that they reused this overhead view 
of a balding pianist again in the 1960s with slightly 
altered text. 


Est: $1,700-$2,000. 
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Paul Davis (1938- ) 


237. The Spirit of Che / Evergreen. 1968. 


29 V; x 44 5 in./75 x 113 cm 
Cond A. 
Ref: Davis Exhibition, 64 (var); Prop Art, 563; PAI-LVIII, 437 


Drawing his inspiration from the famous Alberto Korda 
photograph known as "Guerrillero Heroico," which has been 
called a symbol of the Twentieth Century and the world's 
most famous photo, Davis brings the iconic image of Che 
Guevara into the public eye to advertise the February issue of 
the politically progressive periodical the Evergreen Review. 
This poster was the first time a United States-based audience 
had been exposed to this image of Che. The response was 
intense: hundreds of copies of this poster were defaced in 
subways and elsewhere. And this image stirred such strong 
emotions that a bomb was thrown into the Evergreen offices. 


Est: $1,400-$1,700. 
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238. Threepenny Opera. 1976. 


42 У,х 84 in./107.8 x 213.4 cm 
Cond A. 
Ref: Modern American Posters, 173; PAI-LXIII, 243 


Davis masterfully depicts the late Puerto Rican 
actor, Raul Julia, as the seductive and evil Mack 
the Knife for the Public Theater's production of 
The Threepenny Opera, the revolutionary musical 
theater piece by German dramatist Bertolt Brecht 
and composer Kurt Weill. Adapted from an 18th 
century English ballad opera, The Beggar's Opera, 
it offers a cutting socialist critique of the capitalist 
world. This particular production of the play was 
performed at New York's Lincoln Center. This is the 
larger, two-sheet poster. 


Est: $1,200-$1,500. 


MOULIN ROUGE 


la Revue 


" 
» 


30 tableaux 
500 Costumes 


Gabriel Deluc (1850-1916) 


239. Moulin Rouge. ca. 1893. 


30 % x 46 5s in./78.4 x 118.5 cm 
Imp. Charles Verneau, Paris 

Cond B/Slight tears, largely at folds. 
Ref: PAI-LXV, 212 


This provocative design for the latest show at the Moulin Rouge 
notes that not only will there be 500 costumes and 30 scenes, 
but that the act itself will be "in the flesh and in your face." 


Est: $1,700-$2,000. 


Fortunato Depero (1892-1960) 


240. Bitter Campari. ca. 1932. 


13 34 x 19 in./34 x 48.3 cm 

Leopoldo Baroni, Milano 

Cond A. 

Ref: Depero, p. 74; Weill/Art Deco, p. 235; PAI-LXXXIV, 299 


Fortunato Depero was a major figure in the Italian Futurist 
movement, and a superb noncommercial artist within that 
aesthetic—his work was included in the Guggenheim's 
seminal 2014 survey of Italian Futurism. In 1919, he founded 
the House of Futurist Art, where he began to translate the 
artistic precepts of Futurism into household objects like 
toys, tapestries, and furniture. From 1928 to 1932, Depero 
lived in New York City, where he created stage costumes 
and designed restaurants, homes, and covers for magazines. 
This prompted his interest in commercial design, and upon 
his return to Italy, he created many brilliant posters, three- 
dimensional objects for in-store advertising (see PAI-LXXI, 
280), and a 1932 bottle design for Campari soda that's still in 
production. This whimsical poster for Bitter Campari is equal 
parts strange and delightful: a classic Depero combination. 


Est: $3,000-$4,000. 


Ernst Deutsch (1883-1938) 


241. Hochschule für Zuschneidekunst. 1911. 


36 3⁄4 x 28 in./93.5 x 71.2 cm 

Ernst Marx, Berlin 

Cond A. 

Ref: DFP-I, 520; Wember, 207; Zeitzeiger, p. 107; 
Internationale Plakate, 237 


Berlin's niche College for Cutting Arts gets a fun promotion 
from Deutsch, who trots out a line of stylish women bearing 
oversized scissors with learned ease. 


Est: $2,500-$3,000. 
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IMP J.E. GOOSSENS- SA" LIE - PARIS. 


Jean-Gabriel Domergue (1889-1962) 


242. Romuald Joubé dans Arlequin. 1921. 


47 x 62 % in./119.4 x 159.4 cm 
Imp. J. E. Goossens, Lille-Paris 
Cond B-/Restored tears, largely at folds. 


This fanciful image promotes French actor Romuald Joubé in the lead role of 
the three-act comedy, Arlequin. Domergue not only contributed this poster to 
the production, but provided set and costume designs as well, which one critic 
called “a joy for the eyes and a delicious treat for the mind." Rare! 


Est: $3,000-$4,000. 


243. Mice Soulié. 1926. 


45 Vs x 61  in./114.6 x 156 cm 
H. Chachoin, Paris 

Cond A. 

Ref: PAI-LXXXIII, 305 


Domergue made his reputation on showcasing fashionable women in 
provocative yet chic poses. This poster for the alluring cabaret performer 
(and rumored transvestite) Alice Soulié is no exception: Domergue employs 
a spare background to highlight the angular shapes of Alice's lithe figure 
and the coquettish buoyancy of her large feather fan. 


Est: $1,400-$1,700. 


244. Monte-Carlo. ca. 1937. 


24 % x 39 in./62.7 x 99 cm 

Imp. Nationale, Monaco 

Cond A. 

Ref: Affiches Riviera, 441; Affiches Azur, 216; PAI-LXXXVII, 272 


As if a willowy tan nude weren't enough to lure us into the languidly beautiful 
world of Monte-Carlo, Domergue also presents us with a veritable cornucopia 
of flora to demonstrate the area's lush bounty. 


Est: $1,200-$1,500. 244 
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245. L'Hiver à Monte-Carlo. 1937. 


24% x 39 3 in./62.6 x 99.9 cm 

Imp. Lucien Serre, Paris 

Cond A. 

Ref: Deco Affiches, p. 103 (var); Affiches Azur, 211 (var); PAI-LXXXVI, 210 


The Gatsby is strong in Domergue's life and work. A resident of Monte-Carlo, swanning about 
with the glitterati was both his artistic subject and his life's object. It was a rather ideal business 
model: illustrate the world's most beautiful women on the Riviera, design fashion accessories for 
them, and organize elegant balls in which to show them all off. He became a local celebrity in the 
process. This is one of Domergue's finest designs—a perfect balance of colors and forms as the 
flashbulb-Hollywood couple is caught by the paparazzi, and in the larger format. 


Est: $8,000-$10,000. 
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DORIVAL - DE FEURE | AZ 


Georges Dorival (1879-1968) 


246. La Cóte d'Azur. 1919. 


28 % x 39 3 in./72 x 100 cm 

Cornille & Serre, Paris 

Cond A. 

Ref: Affiches Azur, 186; Affiches Riviera, p. 62 


This picturesque poster "quotes and illustrates Cap Ferrat, 
but above all represents Eze, a former Saracen landmark 
which has not changed for centuries and which raises its 
rocky peak facing the sea. At its feet the new small resort 
of Eze sur Mer which is at the beginning of the century only 
a village, but which nevertheless has some beautiful villas 
such as the one welcoming the President of the French 
Republic Raymond Poincare. As for Dorival, he worked 
from 1910 for the railway companies for which he drew 
famous landscapes. His style seems stripped down for the 
time, but it is still imbued with a certain classicism, such 
as this frame of symmetrical oleanders. The perspective 

is beautiful and the colors, orange and fuchsia, unusual" 
(Affiches Azur, p. 156). 


Est: $2,000-$2,500. 


Julius Ussy Engelhard (1883-1964) 


247. Odeon Casino. ca. 1938. 


33 '^ x 47 V4 in./85 x 120 cm 
Chromolith.-Kunstanstalt, München 
Cond A. 

Ref: PAI-LXXXVIII, 305 


Typically, an air of fashionably decadent detachment 
pervades the posters for Munich's Odeon Casino, but all 
decorum flies out the window when it's Carneval season. 
Engelhard's leading lady is literally bursting at the seams 
with intoxicated joy, masked revelers toast, balloons fill 
the air, and we can imagine the music infusing the entire 
atmosphere with glee. For an earlier and more refined 
image for the Odeon Casino by Engelhard, see PAI-L, 243. 


Est: $2,000-$2,500. 


Hans Rudi Erdt (1883-1918) 


248. Die Fliege am Bayerischen Platz. 1913. 


37 s x 27 V in./95.6 x 69 cm 
Hollerbaum & Schmidt, Berlin 
Cond A. 

Ref: DFP-III, 831 


Although no information exists on this Berlin cabaret, Erdt 
pulled out all of the fashionable stops to advertise the 
venue. The text is abstracted to the point of being nearly 
illegible, but the sharp details of the trio's hats supply all 
of the verve we could want from an early 1900s night out. 


Est: $4,000-$5,000. 
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Georges de Feure (1868-1943) 


249. Le Journal des Ventes. 1897. 


18% x 25 % in./47.2 x 64.2 cm 

Cond A. Framed. 

Ref (all var but РАІ): de Feure, p. 74; DFP-Il, 351; 
Affichomanie, 125; Abdy, p. 150; Maitres, 146; 
PAI-LXXXVII, 294 


This poster for the Belgian Journal of the Auctions was 
immediately seized upon by contemporary critics and hailed 
as one of the finest works of its kind. Years later, Jane Abdy 
had the last and best word on it: *de Feure's finest poster, 
and one of the most beautiful of the whole period... It is a 
triumph of color and design. He uses only brown, green and 
the dull pink of roses. Yet every possible shade of brown 

is in the poster, and the effect is a great richness and 
concentration of colour, like a mountain of brushed 

up autumn leaves... She is dressed in the height of 
imaginative fashion, and her hat is a victory of the 
milliner's art" (p. 156). This is the rare variant before 

the addition of text. 


Est: $10,000-$12,000. 
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Arthur Foache (1871-1967) 


250A. La Dépèche. 1897. 


55 % x 27 Ys in./141.5 x 69.5 cm 

Imp. Cassan Fils, Paris 

Cond A-/Slight tears at folds. 

Ref: DFP-II, 358; Müller-Brockmann, 28; PAI-VIII, 367 


Provenance: The Karl Lagerfeld Collection 
Green in several shades is the dominant color, with 
only the woman's brown hair and tiny patches of 


blue in the background for contrast—yet somehow 
it all works, with the languid lady idly perusing the 


advertised paper serving as a magnet for our attention. 


Interestingly, The Poster of October, 1899, wasn't 
entirely pleased with this work: “Foache’s poster for 
‘La Dépéche’ is not so happy in conception, but is 
noted principally for being mainly a harmony of 
greens. We should have liked to have seen a more 
cheerful face on the reader of ‘La Dépèche.’ The 
artist is well known in the South of France, and 

we shall look to him to produce even better work 
than that under review" (p. 79). Be that as it may, 
we think it's lovely. 


Est: $3,000-$4,000. 
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Leonhard F. W. Fries (1881-1965) 


250B. Admirals-Palais. 1922. 


Each: 37 % x 27 % in./95.8 x 70.5 cm 
Nauck & Hartmann, Berlin 

Cond A. 

Ref: PAI-V, 173 (var) 


These two stylized designs promote the famous Berlin 
dance hall, the Admiral Palace. The female dancer 
serves to promote their dance hall, while the man 
showering advertises the bathhouse. 


Est: $4,000-$5,000. (2) 


Henry George Gawthorn (1879-1941) 


251. Skegness. 


49 3⁄4 x 40 in./126.3 x 101.5 cm 
Haycock Press, London 
Cond A. 


Borrowing the now iconic "Jolly Fisherman" from 

John Hassall's ca. 1925 "Skegness is so Bracing" 

(see PAI-XLVI, 354), Gawthorn creates an entirely new 
landscape: the empty beach has been replaced by a 
very busy pool scene. Infants, divers, revelers, bathers, 
and even a marching band swarm the scene, creating 
a feeling of feverish summertime delight. Rare! 


Est: $5,000-$6,000. 
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Charles Gesmar (1900-1928) 


252. Leslie. 1924. 


46 % x 62 % in./118.2 x 158.4 cm 
Imp. H. Chachoin, Paris 

Cond B+/Slight tears at folds. 

Ref: Gesmar, p. 107; PAI-XLIII, 341 


Which sophisticated hoofer is able to leap a gaggle of 
chorus girls in a single bound? Leslie, that's who! Much 
as we saw in another poster (see PAI-LV, 311), Gesmar 
makes it clear with panache to spare that Leslie was 
without a doubt a favorite with the ladies. Rare! 


Est: $5,000-$6,000. 


253. Mistinguett. 1928. 


44 V» x 123 Vs in./113 x 312.5 cm 

H. Chachoin, Paris 

Cond B+/Slight tears and stains at folds. 
Ref: Gesmar, p. 177; Theaterplakate, p. 155; 
PAI-LXXVII, 224 


In this spectacular two-sheet poster, Gesmar shows 
the two distinct stage personas affected by Mistinguett: 
the flamboyant showgirl and the Parisian street urchin. 
She was equally effective and popular in both guises. 
The poster is usually referred to as "Rags to Riches," 
and was the artist's last poster for Mistinguett. 

This is a two-sheet poster. 


Est: $4,000-$5,000. 


» 


JI AVENUE DE 9, pu soin 


JEUNE sout MADE E 


ТВАМЕ5ТІ- COSTUME L GUILLAUME nuc tá BOET E 


ALLE DULLÍER RANDBA DES ARTIS TEC tints: oir ac tne 


LE 95 FEVRIER L OBSERVATOIRE X, 5h оо matini NON OBLÍCATOIRE т лу 
IMP JOSEPH-CHARLES. PARIS 


Natalia Gontcharova (1881-1962) 


254. Grand Bal de Nuit. 1920. 


30 3⁄4 x 47 in./78 x 119.2 cm 

Imp. Joseph-Charles, Paris 

Cond B+/Slight tears at edges. 

Ref: Weill, 322; Art Deco, p. 55; PAI-LXXXVIII, 327 


Gontcharova’s long and productive career spanned several countries and many styles. She 
could be very expressionist, or be in the midst of Futurism, or, as in this poster, at the very 
core of Cubism. After a successful career of painting and teaching in Russia—as well as 
exhibiting in all the major European avant-garde shows, including the 1911 Blaue Reiter and 
the 1913 Der Sturm exhibitions—she went to Paris in 1914 where she settled permanently. 
There she was involved in all facets of theatrical work, including designing sets for Diaghilev. 
Illustration also preoccupied her, but she did little in the medium of the poster. This one for the 
Grand Bal de Nuit at the Salle Bullier is a spectacular evocation of the Cubist style which was 
seldom used in posters. Whether one sees in it a couple under a tree or some other image, one 
gets an impression of a vivacious "happening." 


Est: $12,000-$15,000. 
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Joseph J. Gould, Jr. (1880-1935) 


255. Lippincott's / May. 1896. 


1134 x 17 Vs in./30 x 43.5 cm 

Cond A. 

Ref: DFP-I, 248; Lauder, 81; Margolin, p. 83; 
PAI-LXXXVI, 80 


Though their relationship may appear to be sedately 
respectful, the magazine's headlining feature—"An 
Impending Sword”—hints that all may not be as cordial 
as it seems. After the estimable Will Carqueville left 
the Philadelphia magazine Lippincott's in 1895, Gould 
took over as poster artist until sometime in 1897. His 
work for the magazine is often compared to Penfield's 
for Harper's—not to suggest imitation but, instead, 
comparable quality. 


Est: $1,000-$1,200. 
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Jules-Alexandre Grün (1868-1938) 
256. Excelsior. ca. 1890. 

86 ^ x 55 in./219.7 x 139.7 cm 

Imp. Charles Verneau, Paris 


Cond B+/Unobtrusive folds. 
Ref: PAI-LXIV, 296 


Excelsior was a daily illustrated publication that, according to this poster, cost 
its readership absolutely nothing, as the subscription fee was far less than 
the myriad savings they would receive from the in-issue discounts. In this 
rare Grün design, a savvy family turns over pocket change for a copy, while 
an avalanche of goods tumbles toward them. 


Est: $3,000-$4,000. 
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Grün (Continued) 


257. La Cigale / Pour Qui Votait-on? 1898. 


35 Vs x 50 1⁄4 in./89.2 x 127.6 cm 

Imp. Chaix, Paris 

Cond B+/Slight tears at folds. 

Ref: Grün, p. 49; DFP-Il, 429; PAI-LXXVII, 236 


“On July 14, 1898, La Cigale stages a new revue by 
Fursy, once again with the hilarious Jeanne Bloch. Its 
composition is fairly close to ‘Allo! Allo!,’ saturated 
with a wealth of different and colorfully costumed 
characters. Faced with its phenomenal success the 
management asks Griin to create a poster for the 

one hundredth performance. In his memoirs, Fursy 
recalls: ‘A superb poster by Grün celebrated my 100th 
representation on October 8th.’ De Crauzat, writing 

in l'Estampe et l'Affiche, wonders: 'Won't Bérenger 
(the stuffy senator nicknamed Father Prude) be a bit 
shocked? Never mind, the League for Morality can no 
longer recover its expenses!' Nonetheless there was 
food for thought: A buxom Grünette exposes her bare 
breasts to collect ballots. The first ballot is presented 
by the unshakable uncle, Francisque Sarcey, followed 
by a stream of voters, all volunteers for this subtle 
image of the 'cravate de notaire.' On the left a bouquet 
of flowers advocates a 150th showing. If Fursy is to be 
believed it did play close to 200 times—a phenomenal 
success at the time—and the poster was never 
censored" (Grün, p. 48). 


Est: $1,700-$2,000. 


258. Avez-vous Le Sourire? 1900. 


34 % x 48 9s in./87.3 x 122.8 cm 

Imp. Chaix, Paris 

Cond A. 

Ref: Grün, p. 108; Cappiello, 229; PAI-XLIII, 360 


“On October 28, 1899 Maurice Méry launches 

Le Sourire, to compete against Le Rire, which was 
very successful since its inception in 1894. As editor 
he hires Alphonse Allais, one of the masters of French 
humor and ex-manager of the Chat Noir from 1886 
through 1891. Allais becomes the driving force of 

Le Sourire until his death in 1905. In order to increase 
sales, the magazine publishes a poster in 1905 in 
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which a Grünette displays an issue of Le Sourire 
showing Alphonse Allais, caricatured by Cappiello, 
enthroned on the cover page. In the rear, on a black 
background, two town councilors are doubled up 

with laughter. A peculiar and unusual detail: a man's 
clenched fist is pulling on her red dress. In May 1905 
Le Sourire announces the publication of a special plate: 
‘A Bonus-poster! We are pleased to offer this plate free 
of charge to our subscribers. No copy will ever be sold 
in the stores and it will attain additional value since 

it is the result of rare collaboration, especially with 
artists of such caliber.’ One notes that the value of the 
posters was already a sales argument. Oddly enough, in 
view of what is said in the ad, this poster should have 
been relatively common—which is far from being the 
case. The answer lies perhaps in the fact that one was 
charged for the 'bonus' plate" (Grün, p. 108). 


Est: $2,500-$3,000. 


259. La Cigale / T-y viens-t-y? 1900. 


35 Ye x 50 in./89.3 x 127 cm 

Imp. Chaix, Paris 

Cond A-/Slight stains at edges. 

Ref: Grün, p. 52 (var); PAI-LXXVIII, 305 


Subtle it isn't. Then again, if anyone was looking for 
subtlety in advertising they surely wouldn't have hired 
Grün. This altogether arresting design—humorous, 
seductive, and rather openly sapphic for a revue at 

La Cigale—is seen here with text that announced its 
rather suggestive title: “‘Are you coming?’ ‘T’y viens- 
t-y?’ is ample proof that the Belle Epoque sauciness 
remained a preferred theme. A beauty—as always 
buxom and with an ample décolleté (a mere strap, 
possibly required by the censors, hides her nipple) 

is about to be led away by some kind of a disguised 
Pierrot. A chubby policeman (a transvestite?) who is 
trampling a passerby seems to enjoy the sight. The 
scene is complete with the Moulin de la Galette and an 
April moon in the background. Oh! Montmartre!” (Grün, 
p. 52). This is the larger format. 


Est: $2,000-$2,500. 
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260. Pneus Ferres Gallus. 1901. 


15 34 x 23 1⁄4 in./40 x 59 cm 

Imp. Chaix, Paris 

Cond A. 

Ref: Grün, p. 100; Discount, p. 77; Auto Show 111, 
55; Pneu, 52; Continental, p. 36; PAI-LXVII, 63 


Featuring the same tropes as his posters 

for various venues around Paris, this design 
advertises Gallus tires. Eyeing up a red-clad 
blonde, the gendarme asks "Doesn't it skid?" 


Est: $1,700-$2,000. 


261. Plage de Mesnil-Val. 1901. 


29 %х 41 Vs in./74.3 x 104.4 cm 
Imp. Chaix, Paris 

Cond B+/Unobtrusive folds. 

Ref: Grün, 124; PAI-LXVIII, 417 


Located in the northwest of France, Le Mesnil- 
au-Val is known for the dramatic landscape of 
its rocky beaches. In this rarely seen design by 
Grün, a sweet little dog gazes at the viewer while 
perched atop the backside of a curvy brunette. 
Beyond, bathers undress for a sunset dip in one 
of the many tidal pools along the shore. 


Est: $2,500-$3,000. 
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262. Scala / La Revue de la Scala. 1905. 


22 % x 31 s in./58 x 79.3 cm 

Imp. Ch. Verneau, Paris 

Cond A-/Slight tear at top edge. Framed. 
Ref: Grün, p. 64; DFP-II, 238; PAI-LXI, 288 


“Drawing its inspiration from the Folies Bergére 

in 1905 and again in 1906 (the revue opens in 
January), La Scala decides to avoid provocative 
headings and to offer a revue that sticks to mocking 
current affairs. Two accomplices lead the revue. La 
Belle Otéro opens the show, followed by 12 acts and 
16 scenes. Akin to shadow theater puppets, the men 
and women who epitomize current affairs parade 
between the legs of the female accomplice under the 
beaming gaze of the powers that be" (Grün, p. 64). 


Est: $2,000-$2,500. 


263. Location de Pianos. ca. 1905. 


16 x 23  in./40.6 x 59.7 ст 

Imp. Ch. Verneau, Paris 

Cond A. 

Ref: Grün, p. 113; Noél & Herbaut, p. 69 


"Trouville, like its rival-neighbor Deauville, was 
one of the chic resorts where the Paris crowd 
spent the summer season—enough so to justify 
the presence of a piano rental company to outfit 
musical evenings. The soirée drawn by Grün 
seems to be especially merry with a radiant lady 
seated at the piano (maybe his wife) since Grün 
includes himself (recognizable by his baldness) 
emerging from the black background. Sem the 
artist, illustrator of the Deauville society is next to 
him. The attendance of the young black boy, well 
liked by Grün in his posters... seems a bit odd in 
such surroundings" (Grün, p. 113). 


Est: $2,000-$2,500. 
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Grün (Continued) 


264. Casino de Paris. 1906. 


37 Ve x 51 V in./94.3 x 130.2 cm 
Imp. Dubenbis, Levallois-Paris 
Cond B+/Slight tears at folds. 
Ref: Grün, p. 71; PAI-LXX, 400 


Originally created for the reopening of the Casino de 
Paris, this variant of the design does not feature that 
additional text, instead simply showcasing one of Grün's 
beautiful soubrettes as the eye candy for a host of male 
audience members. 


Est: $3,000-$4,000. 


265. Automobile Club de France. 1908. 


61 34 x 46 ¥% in./156.8 x 117.7 cm 
Imp. Charles Verneau, Paris 

Cond A-/Slight tears at folds. 

Ref: Grün, p. 102; PAI-LXXXVII, 14 


“The Automobile Club de France was created on the 
initiative of three automobile enthusiasts, the Comte de 
Dion, Paul Meyran, and the Baron de Zuylen who became 
its president upon its inception on November 2, 1895. 

It is under his leadership that the competitions and the 
main salons took place. As proven by this poster, the 
salon did not only cater to races and tourism but also to 
the industrial and military vehicles—important markets 
as well. Beginning with the army maneuvers in 1900, 

the generalissimo only traveled by automobile. The army 
is outfitted with Georges Richard and Mors vehicles and 
Renault enters fully into the military market. In 1905 Grün 
discovers the world of color. He doesn't fall into the trap 
of trying to describe—which would have been impossible. 
He decides to evoke. In the foreground a gendarme, 
saluting at attention, on the left a joyous crowd and in 
the background, standing out against the setting sun, as 
in a shadowgraph, a stream of barely identifiable vehicles" 
(Grün, p. 102). 


Est: $2,500-$3,000. 


266. Monaco / Exposition et Concours de Canots 
Automobiles. 1910. 


35 34 x 50 in./90.8 x 127 cm 

Imp. Ch. Verneau, Paris 

Cond B+/Unobtrusive folds. 

Ref: Grün, p. 126; Masters 1900, p. 35; 
Mer s'Affiche, p. 34; PAI-LXVII, 351 


In one of Grün's rarest and most glorious designs, we see 
an overjoyed female spectator clad in sunshine yellow 
wave her lace handkerchief at the competing motor boats 
below. The perspective and composition of this poster 
outdoes almost everything else Grün produced—it is as 
close to lithographic perfection as one can achieve. 


Est: $5,000-$6,000. 
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Grün (Continued) 


267. Automobiles Gobron. 1911. 


47 Ys x 63 in./120.3 x 160 cm 

Atelier Grün, Paris 

Cond B/Slight tears at folds. 

Ref: Auto Show Il, 36; Grün, p. 103; PAI-XIV, 277 


In 1903, Gustave Gobron severed his partnership with Eugène Brillié and began 
manufacturing automobiles under his own name; Brillié went on to build trucks. This 
1911 poster, though rendered with a great deal of artistic license, shows an early 
closed auto in which a limousine top was simply fixed to the top of an open car. 
Grün gives us a bright yellow Gobron sedan with happy travelers soaring into the 
blue sky. Unfortunately, Gobron went out of business with the stock market crash. 


Est: $2,500-$3,000. 


268. Hérold & Cie. ca. 1911. 


15 34 x 23 Ys in./40 x 60 cm 

Imp. Hérold, Paris 

Cond A-/Slight tears at edges. 

Ref: Grün, p. 104; Gold, 1; Noél & Herbaut, p. 76; PAI-XXX, 78 


To advertise a printer, Grün assembles a collection of his own best-known posters 
printed by the firm and adds an unusual touch: the enthusiastic bill poster is a 
young woman—as charming in her workaday way as the artist's usual nighttime 
revelers. 


Est: $2,500-$3,000. 


269. 6me Salon des Humoristes. 1912. 


30 3% x 46 %в in./77.2 x 118.5 cm 

Atelier Grün, Paris 

Cond C+/Restored tears; mounted on board. 
Ref: PAI-XLI, 316 


Grün calls upon every personage in his Montmartre repertoire in order to promote 
the sixth eagerly anticipated Parisian exhibition of humorous paintings, drawings, 
and illustrations that took place every spring from 1907 on at the Gallery La Boétie. 
One other individual not normally on hand in Grün's other posters also makes a huge 
impression: an artistic jester of gigantic proportions under whose watchful gaze any 
and all behavior becomes grist in the inspirational mill. Rare! 


Est: $1,400-$1,700. 
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Georgiy Guryanov (1961-2013) 


270. Mobile Rave Party : Maquette. 1992. 


18 3⁄4 x 27 in./47.7 x 69.6 cm 
Signed maquette. Framed. 


Guryanov was a Russian musician turned artist who 
was largely influential in the techno music scene. He 
helped organize Russia's first raves, like this Mobile 
Party at the Krylatskoye stadium in Moscow. This 
maquette was based on a painting he made—using 
himself as the model—called "Discobolus." This 
maquette was then created for the event poster, 
which is in the collection of the Garage Museum of 
Contemporary Art in Moscow. Guryanov was a very 
famous cultural icon in St. Petersburg, and his paintings 
now fetch some of the highest prices for Russian 
contemporary artists. 


Est: $1,700-$2,000. 


E. Hamilton 


271. Canadian Pacific / Short Sea Route. ca. 1925. 


24 ' x 39 % in./62.2 х 100.7 cm 
Cond B+/Slight tears at folds. 
Ref: Canadian Pacific Il, p. 53 


With the ship's hull looming large, Canadian Pacific 


Railway advertises its sea route transportation options. 


Est: $1,400-$1,700. 
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Keith Haring (1958-1990) 


272. Act Up / Ignorance = Fear. 1989. 


43 x 24 in./109.2 x 61 cm 
Cond A/P. 
Ref: Haring Posters, 83; PAI-LXXXVII, 321 


Keith Haring spent the ‘80s among the New York art 
world’s elite, fully in the Madonna-Basquiat-Warhol 
golden triangle, and was at the height of his fame when 
he was diagnosed with AIDS in 1988. Openly gay and 

a strong advocate of safe sex, he established the Keith 
Haring Foundation for AIDS in 1989. This poster for the 
AIDS organization ACT UP (AIDS Coalition to Unleash 
Power) is without a doubt the most famous and most 
impactful of all AIDS activist artworks produced during 
the period. His rising popularity is evidenced by the 
comprehensive exhibition of his work now at The Broad 
museum in Los Angeles. 


Est: $1,400-$1,700. 
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Fritz Hellinger (1923-1977) 


273. Jeux Olympiques d'Hiver 1948 / St. Moritz. 1948. 


25 x 40 '/s in./63.5 x 102 cm 
Wolfsberg, Zürich 

Cond A/P. 

Ref: Olympics, p. 55; РАІ-ХХІ, 222 


After photographer Keerl shot the filigree of snowflakes 
on a window, Hellinger blew up the image and printed 
it in blue and green. Adding a dazzling yellow burst and 
multicolor snowflakes that resemble stars, he created a 
design that evokes both a Christmas tree and a holiday 
sky. With its bright couple out for a day's skiing, the 
postwar poster emphasizes the pleasures of the event 
rather than its competitive nature. 


Est: $2,000-$2,500. 


Jorge Hernandez 


274. Zoologico de la Habana. 1974. 


30 x 44 Ys in./76.2 x 113.5 cm 
Cond A/P. 
Ref: PAI-XXXIX, 255 


Simply because diplomatic relations broke off 
between the United States and Castroist Cuba in 1961 
doesn't mean that the Cuban tourist machine came 
to a complete grinding halt. To that end, the National 
Tourism Industry Institute (or INIT, the acronym under 
which it is known in Cuba) uses one of the big cats 
from the Havana zoo to lure Hispanic travelers to 

the capital city. Hernandez places the seemingly 
uncaged candy-striped tiger directly before the 
public in a non-confrontational graphic encounter. 
This is a silkscreen poster. 


Est: $800-$1,000. 
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Pieter Adrianus Hendrik Hofman 
(1885-1965) 


275. Industries-Fair Utrecht / Holland. 1930. 


24 V» x 39 in./62.3 x 99 cm 
Cond A-/Unobtrusive folds. 
Ref (both var): Modern Dutch Poster, 83; PAI-LXXXIII, 354 


This stylized composition with a swift messenger 
carrying a staff uses plenty of angles to give a feeling 
of urgency and speed. In this poster for the Dutch Fair 
at Utrecht—as well as in Hofman's other posters— 
typography plays a vital role. The poster was printed 
with several different texts and the space at bottom 
was used for each year's particulars. Hofman was a 
painter of landscapes, seascapes, and portraits; he 
designed windows, murals, and book covers too. 


Est: $1,400-$1,700. 


Adolfo Hohenstein (1854-1928) 


276. La Bohème. 1895. 


25 x 38 s in./63.5 x 98.2 cm 

Ricordi, Milano 

Cond B/Slight tears at folds and edges. 

Ref: Ricordi, 58; Menegazzi-l, 72; Menegazzi-lV, 24; 
PAI-LXXXVIII, 340 


This lithograph for the 1896 debut of Puccini's "La 
Воһете” is one of the reasons Hohenstein is known 
among Italy's great poster artists. The great spill 

of human figures reminds us of Chéret, but rather 
than fantastical sprites, we have the real-world 
cross-section of humanity, from the top hat gentry 
in the upper right to the bohemian lovers at lower 
left. Hohenstein's typography, as well, has become 
synonymous with the character of 1890s Italy. It's 
a treasure of the graphic arts by any standard. 


Est: $5,000-$6,000. 
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277. Tosca. ca. 1899. 


9 34 x 13 % in./24.8 x 34.5 cm 

G. Ricordi, Milano 

Cond A. Framed. 

Ref (all var): Weill, 136; Ricordi, 59; Menegazzi-l, 25; 
Masters 1900, p. 124; PAI-LXXXVIII, 339 


This variant of Hohenstein's famous poster was printed 
for a piano score cover. The image depicts the dramatic 
climax of the opera. Scarpia, the police chief, has asked 
for Tosca's love in exchange for the release of her 
arrested lover, Cavaradossi. She goes along with his 
proposal on the basis that he will forgive Cavaradossi, 
to which he agrees. But as soon as she receives the 
pardon, she stabs the police chief and places two 
candles beside him and a crucifix on his chest. But 
even so, the other guards have continued following 
orders to kill Tosca's lover; she throws herself off a 
high wall to her death. This murky melodrama, full of 
high passion and double-crosses, was originally a stage 
play by Victorien Sardou in 1887, written expressly 

for Sarah Bernhardt. Why Puccini, who was known 

for composing lyrical, gentle music, was attracted to 
such a tragic piece is not clear, but his opera, which 
premiered in Rome on January 14, 1900, quickly 
became a classic—as did Hohenstein's incredibly 
dramatic poster. 


Est: $2,000-$2,500. 


Ludwig Hohlwein (1874-1949) 


278. St. Paul / Die Qualitäts Zigarette. 


28 1⁄4 x 39 in./71.8 x 99 cm 
Kunst im Druck, München 
Cond A. 

Ref: PAI-XXVII, 445 


Hohlwein is Germany's preeminent posterist and surely 
ranks among the best internationally. His more than 
one thousand posters were distinguished contributions 
which made German Gebrauchsgrafik (commercial 

art) a leading force of poster design in the 1920s and 
'30s. "His special way of applying colors, letting them 
dry at different times, and printing one on top of the 
other, producing modulations of shading, has often 
been copied, but never equaled. He belonged to no 
school or group, [and] his art and personality are an 
unprecedented phenomenon in the history of German 
poster art" (Rademacher, p. 22). This design for St. 
Paul, the “quality cigarette,” is a splendid example of 
this color layering, with the gentleman in evening attire 
standing out in sharp contrast to and warmed by the 
vibrant colors of the background, which contains the 
presence of an admiring onlooker. Rare! 


Est: $2,000-$2,500. 
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279. Olympische Winterspiele / Garmisch- 
Partenkirchen. 1936. 


25 x 39 1⁄4 in./63.5 x 99.8 cm 

Cond B/Slight tears and stains, largely in right and 
bottom margins. 

Ref: Olympics, p. 49; Hohlwein/Stuttgart, 411; 
Hohlwein, p. 256; PAI-XXIII, 410 


This poster for the 1936 Winter Games, held at 
Garmisch-Partenkirchen, was designed by Hohlwein in 
1934 and distributed throughout the world the following 
year in 13 languages (this is the rarer German version). 
Deceptively simple, the image shows a skier hailing an 
unseen friend. The gesture makes a forceful statement 
and the Olympics emblem does the rest. 


Est: $2,000-$2,500. 
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Louis Icart (1887-1951) 


280. Monte-Carlo. 1948. 


30 % x 44 % in./77 x 112.8 cm 

Imp. Monégasque, Monte-Carlo 

Cond B/Slight tears at top. 

Ref: Affiches Azur, 213; PAI-LXXVIII, 326 


The etchings of Icart, featuring Іихигіаїіпо women in the 
manner of Domergue, have become increasingly popular in 
the last two decades. This is one of a series of posters he 
did for the resort of Monte-Carlo—it's bolder, brighter, less 
languorous, and more fun than his drypoints. Two bathing 
beauties on a beach ball flawlessly embody the joys of 
summer in this gilded spot. 


Est: $3,000-$3,500. 


Robert Indiana (1928-2018) 


281. The Mother of Us All. 1967. 


23 3⁄4 x 36 % in./60.2 x 93.2 cm 
Johnson Printing, Minneapolis 
Cond A. Framed. 

Ref: PAI-LXXX, 379 


The Mother of Us All—a 1945 opera by Virgil Thomson 
set to a libretto by Gertrude Stein—chronicles the life of 
Susan B. Anthony in a fanciful exploration of American 
history. In 1967, Robert Indiana was invited to design 
the set and costumes for the Center Opera Company at 
the Tyrone Guthrie Theater in Minneapolis and several 
productions thereafter. Similar to his pop-art paintings, 
he employed flat primary colors, but took a more 
patriotic bent for this production: red, white, and blue 
banners; star-spangled pickets affirming the right to 
vote; and signage that draws on American advertising— 
all of which are imbued in this poster. 


Est: $1,700-$2,000. 


Gustave-Henri Jossot (1866-1951) 


282. Saupiquet Sardines. 1897. 


230 1⁄2 x 95 'A in./585.5 x 242 cm 

Affiches Camis, Paris 

Cond B/Slight tears at folds and seams. 

Ref (all var): Collectionneur, p. 32; Célébrités, 201; 
PAI-LXXXVII, 336 


When L'Estampe et l'Affiche asked Jossot about his 
approach to creating Saupiquet Sardines, he explained: 
"The poster on the wall must howl, it has to force itself 
on the glance of the passer-by. | have to say without 
self-conceit that | have done an immense advertisement 
for the house of Saupiquet, doing as much with my noisy 
colors as with my grotesque drawing pushed almost to 
the monstrous" (Célébrités, p. 202). Curiously he didn't 
speak about the celebrities he represented in the rather 
unflattering process of eating their sardines straight from 
the can with their hands. This illustrious panel includes— 
from left to right—Sidi-Ali Bey (notorious politico Doctor 
Grenier after his conversion to Islam), Yvette Guilbert, 
journalist and politician Henri Rochefort, Sarah Bernhardt, 
and Aristide Bruant. And as Jossot said, this poster is 
indeed immense, measuring six sheets and 19 feet wide. 


Est: $3,000-$4,000. 


Lionel Kalish (1931-2) 


283. Newsweek / Win the Big Ones. ca. 1965. 


60 x 46 in./152 x 116.6 cm 
Cond A-/Slight tear at left edge. 


This humorous silkscreen promotion for Newsweek 
equates tackling the latest news with David’s epic 
defeat of Goliath. Rare! 


Est: $1,200-$1,500. 


Adolfo de Karolis (1874-1928) 


284. La Figlia di lorio. 1906. 


54 3⁄4 x 113 % іп./139 x 288.8 cm 

Ricordi, Milano 

Cond B+/Slight tears in bottom text area. 

Ref: Menegazzi-l, 95; La Dolcissima, 55; Ricordi, 69; 
PAI-X, 277 


The peasant girl running through a field of golden grain 
is Mila, the title heroine of this ominous opera, who is 
escaping from some harvesters who want to rape her. 
When she does find refuge, it's in the house of a man 
about to be married; she seduces him, and the rest of the 
opera deals with the tragic consequences of the act. This 
advertises the libretto of The Daughter of lorio published 
by Ricordi. This is a three-sheet poster and rare! 


Est: $7,000-$9,000. 
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Günther Kieser (1930- ) 


285. Jimi Hendrix. 1969. 


33 Va x 46 Ve in./84.4 x 117.6 cm 

Cond A. Framed. 

Ref: Chaumont/Jazz, p. 55 (var); Art of Rock, 3.185; 
PAI-LIII, 433 


The concert posters of Günther Kieser are some of 
the most brilliant of the Modern era. He begins by 
constructing a three-dimensional piece—frequently 
involving collage—which then morphs with a painted 
or drawn image before being photographed. That 
photograph is what then becomes the poster. This 
image which he created for Jimi Hendrix is his most 
famous; the performer's hair literally explodes with 
neon lights as he stares coolly out at the viewer. 


Est: $2,500-$3,000. 


286. Berliner Jazz Tage '76. 1976. 


33 x 46 % in./83.6 x 118.7 cm 
Cond A/P. 


Kieser often experimented with deconstructed musical 
instruments in his designs, and here a reconfigured 
tuba acts as the centerpiece of his poster for the 
1976 Jazzfest in Berlin. Photography credit is given 

to Hartmann. 


Est: $1,200-$1,500. 


287. Berliner Jazz Tage '77. 1977. 


33 x 47 in./83.8 x 119.5 cm 
Cond A/P. 
Ref: Chaumont/Jazz, p. 45 


For the following year of Berlin's Jazzfest, Kieser uses 
another photograph by Hartmann as the central image 
of his poster. But this time there is no visual reference 
to music; rather, the subject seems prepared to take 
flight in his fantastic feather headpiece. 


Est: $1,200-$1,500. 


Oscar Kokoschka (1886-1980) 


288. Kokoschka / Wolfsberg / Zürich. 1923. 


35% x 49 1/2 in./90.5 x 125.5 cm 
Wolfsberg, Zürich 

Cond A. 

Ref: PAI-XL, 373 


This is an amusingly self-effacing poster—and yet 
one that succeeds as a concentrated character study 
as well—for an exhibition of the artist's work at 

the Zurich gallery of the Wolfsberg printing house. 
The Austrian-born painter, graphic artist, and poet 
Kokoschka joined the staff of the radical paper 
Sturm in Berlin in 1910, and remained politically 
active throughout his long life. 


Est: $3,000-$4,000. 


W. Knittel 


289. Orient Café-Restaurant. 1926. 


35 % x 49 % in./91 x 125.2 cm 
Aug. Gaus, München 
Cond A. 


To promote Munich's Orient Café-Restaurant, Knittel 
opts for a quite literal approach with a young Middle 
Eastern boy trotting out coffee and beer. 


Est: $2,000-$2,500. 


Otto Kurz (1908-1975) 


290. Café “Museum” Karlsruhe. 


28 V» x 40 %в in./72.2 x 103.2 cm 
Kunstdruckerei Arthur Albrecht, Karlsruhe 
Cond A-/Slight tears at edges. 

Ref: PAI-XLI, 347 


Rich, warm colors combine with subtly intricate 
patterns to create an environment of distinction and 
carefully maintained good taste in this poster for the 
Museum Café and Restaurant in Karlsruhe, the German 
city on the northern fringes of the Black Forest. 


Est: $2,000-$2,500. 


Tiete van der Laars (1861-1939) 


291. Koninklijke / Hollandsche Lloyd. ca. 1913. 


27 Vs x 38 ^ in./69 x 97.7 cm 
Van Leer, Amsterdam 
Cond A-/Slight tear in bottom text. 


The Royal Holland Lloyd line announces their newest 
acquisition, the S. S. Gelria, in a mythical rendering 
by van der Laars. Gelria took her maiden voyage in 
November, 1913 from Amsterdam to South America 
with 1,400 passengers and 330 crew members. She 
was so luxurious a liner that the British periodical 
Shipping Illustrated called her "the ship of the year." 
Her routes later expanded to include Indonesia, the 
United Kingdom, Portugal, and the Mediterranean. She 
changed hands several times and became a hospital 
ship during World War Il before meeting her demise 
when she ran aground in Greece in 1946. 


Est: $1,200-$1,500. 


E. Lagarde 


292. Foire de Saint Sebastien. 1923. 


26 x 37 Ys in./66 x 95 cm 
Mateu-Artes Graficas, Madrid 
Cond B/Slight tears and stains at folds and edges. 


French-speaking audiences are invited to hop over 

to Spain for the second sample fair at Saint Sebastien. 
And while we don't know what kinds of samples were 
displayed, Lagarde definitely created a sun-soaked 
celebratory image for the occasion. 


Est: $1,000-$1,200. 
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Maurice Lauro (1878-?) 


293. Trouville. 1927. 


29 V» x 41 4 in./74.8 x 105 cm 

Imp. Devambez, Paris 

Cond B+/Unobtrusive tear at horizontal fold. 

Ref: Trouville/Deauville, p. 63; Hillier, p. 248 (var); 
Affiche Art Deco, p. 103; PAI-LXXXVII, 345 


One of the finest travel posters ever created—Lauro’s 
Art Deco masterpiece perfects a vision of Trouville's 
boardwalk as the place to see and be seen in the 
1920s. With the famed Casino in the background, 

every detail here is perfect: from the beauty mark on 
the foremost flapper's cheek, to the exaggerated hat- 
doffing of the gentleman, to the whiplash of two college 
lads, one éminence grise, and a German Shepherd— 
and don't overlook the au courant stylings of the 
women’s footwear. All things contribute to the chic, 
dynamic, head-turning ambiance of France's first resort 
town, a favorite of Monet, Flaubert, Proust, and Duras— 
now thoroughly fashioned as a place for the Great 
Gatsby to make an appearance. The artist, Lauro, is 
also known for his Le Rire caricatures and film posters. 


Est: $7,000-$9,000. 
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René Lelong (1871-1933) 


294. Kodak / Motorist. 


16 1⁄4 x 27 Ys in./41.2 x 69.5 cm 
Cond A. 


A wholesome lover of family and the outdoors, the "Kodak 
Girl" was born in England in 1910, and soon graced Kodak 
posters and ads around the world. Lelong was chosen to 
redesign and adapt her in 1923. In all of these images, 
the breezy shutterbug is placed in the foreground, always 
decked out in her trademark blue-and-white striped dress 
and holding a camera. Frequently she looks smilingly into 
framed "family pictures" that always include people either 
taking snapshots or are in the process of posing for them, 
such as this afternoon getaway scene. 


Est: $1,700-$2,000. 


295. Kodak / Bathers. 


16 Vs x 27 V» in./41 x 70 cm 

Cond A. 

With a similar familial crew as the previous image, the 
Kodak Girl and her friends have now migrated to the 
beach, where the purple hues of sunrise help create a 
magical snapshot. 


Est: $1,700-$2,000. 
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296. Grand Casino Municipal. ca. 1895. 


33 % x 47 ¥% in./85.6 x 120.3 cm 

Imp. Chaix, Paris 

Cond B/Slight tears at folds and stains at edges. 
Ref: Sportissimo, p. 122 


"Introduced in Europe by the Scotsman John McGregor 
around 1865, the canoe slowly carved out a territory, 
adopting a very feminine, very aesthetic variant, the 
perishable with double paddle. It capsized hearts in 
Saint-Malo in 1895, as in Menton in 1935... The posters 
are the perfect reflection of a discipline that remained 
pure or that in any case escaped the major failings of 
the time. We can thus realize that present at the start, 
women almost disappear from the poster when they 
play a major role in the race" (Sportissimo, p. 123-124). 
Nevertheless, our mademoiselle with the red bonnet is 
holding court as the paddling Queen of the Beach. 


Est: $1,400-$1,700. 
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Emile Lévy 
297. Émile Lévy. 
975x12in./25 x 32cm 


Imp. Émile Lévy, Paris 
Cond A-/Slight tears at edges. Framed. 


Lévy created a number of posters for Parisian venues 
like the Nouveau Cirque and the Alcazar d'Hiver, but 
here his circus performers are deployed to announce 
the artist's own services: "printer, draftsman, illustrated 
placards, programs, etc." The text is in French, English, 
and German—a savvy tactic to attract various 

potential clients. 


Est: $1,400-$1,700. 
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Joseph C. Leyendecker (1874-1951) 


298. The Saturday Evening Post / Robert E. Lee. 1940. 
21 34 x 28 in./55.4 x 71.2 cm 

Cond A. 

Ref: Cutler, p. 167; Leyendecker, p. 159; PAI-LVIII, 462 
Leyendecker pays homage to the American Civil War 
Confederate general Robert E. Lee in this Saturday 
Evening Post poster. 


Est: $1,700-$2,000. 
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Roy Lichtenstein (1923-1997) 


299. Aspen Winter Jazz. 1967. 


26 x 40 in./66 x 101.7 cm 

Cond A/P. 

Ref: Word & Image, p. 134; Images of an Era, 59; 
Weill, 616; PAI-LXXX, 388 

Commissioned by the Aspen Jazz Festival in 1967, 
this playful Pop screenprint was limited to a 2,000 
poster run. Like all other copies we have offered, 
this design is unsigned. 


Est: $1,400-$1,700. 
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PRIVAT LIVEMONT 


Privat Livemont (1861-1936) 


300. Cabourg / à 5 heures de Paris. 1896. 


41 34 x 28 '4 in./106.2 x 71.7 ст 

Imp. P. Leménil, Asniéres 

Cond B+/Slight tears at folds and edges. 

Ref: DFP-Il, 1061; Belgique/Paris, 33; Maitres, 88; 
Affiches Belges, 3; Timeless Images, 39; Voyage, p. 14; 
Pour l'Art, 20; Livemont, p. 94; Zee, p. 22; Beaumont, p. 
25; Schoonbroodt, 7; PAI-LXXIX, 364 


Created to lure Parisians away from the city and travel 
a mere five hours by train to the seaside resort of 
Cabourg, this poster serves as one of Livemont's most 
realistically evocative images. With the skyline of the 
town being kissed by sunset on the horizon, a brazen 
strawberry blond wades chest-deep in the ocean, while 
a gaggle of eager male suitors hover at close range. In 
the lower left, her hand is reaching beyond the border 
of the poster as if she could at any moment leap off the 
page toward us. 


Est: $2,500-$3,000. 


301. Manufacture Royale de Corsets. 1897. 


17 % x 26 s in./44 x 66.2 cm 

L. Van Leer, Amsterdam (not shown) 

Cond A. Framed. 

Ref: Belle Epoque 1970, 83; DFP-II, 1066; Graphic 
Design/Taschen, p. 80; PAI-LXXXIX, 276 


In a graphic and lithographic tour de force, Livemont 
creates a lush riot of ornamentation, from the marquee 
archway to the floral wallpaper and lilies at lower left, 
to the fabulous adornment of the model's flame-haired 
tresses—all contrasting with the rigidity of control in 
the corset and in the vertical spine of crowns to the 
left. As a visual metaphor for the fine intricacy involved 
in corset construction, it's never been surpassed. 


Est: $5,000-$6,000. 


302. Cacao Van Houten. 1897. 


22 % x 59 % in./57.8 x 151.7 cm 

L. Van Leer, Bruxelles 

Cond B+/Restored tears, largely at edges. 

Ref: Gold, 54; DFP-Il, 1065; Belle Epoque 1970, 97; 
Belle Epoque 1980, 93; Takashimaya, 46; PAI-LXXXIX, 271 


In one of Livemont's most gorgeous designs, the Art 
Nouveau goddess-next-door is about to indulge in her 
first sip of Van Houten hot chocolate. Perhaps the most 
evocative element in this image is not the beautiful 
woman dripping with flowers, but the sinuous wafts of 
steam gliding toward the sky. This is the larger format 
version of the poster. 


Est: $5,000-$6,000. 


Imp. P. LEMENIL. Asnieres (S) 
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303. Victoria. 1897. 


14 V. x 20 % in./37 x 51.8 cm 

Goffert, Bruxelles 

Cond A. Framed. 

Ref: Belle Epoque 1980, 89; PAI-LXXXIX, 275 


This design shows a strong Japanese influence with 
its paneled composition and cherry blossom branches. 
Livemont shows a Belle Epoque maman bribing her 
misbehaving brood with a tin of sweet biscuits. 

She stands a good chance of succeeding with 

them all, save for the far left grouch in the 

midst of a temper tantrum. 


Est: $4,000-$5,000. 
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A-Z | LIVEMONT - LOUPOT 


Livemont (Continued) 


304. Rajah. 1899. 


17 x 30 34 in./43 x 78 cm 

Cond A. 

Ref: Belle Epoque 1970, 87; DFP-II, 1071; Wine Spectator, 82; Schoonbroodt, 28; 
Müller-Brockmann, 31; Hillier, 175; PAI-LXXXIX, 273 


A brand of both coffee and tea, Rajah is presented to us by an opulently dressed 
Byzantine lady. Set against a deep burgundy background, its name spelled in the 
steam, the product takes on an Eastern exoticism. 


Est: $7,000-$9,000. 


304 


305 


305. Le Bec Liais. 1904. 


16 Ўв x 29 3 in./42.2 x 75.5 cm 
Affiches d'Art Privat Livemont, Bruxelles 
Cond A. Framed. 

Ref: Livemont, p. 125 


"To praise a gas burner, Livemont proceeds in a different way than in the poster for the 
Bec Auer. It is the naked female model, covered with a fine transparent veil, which is 
used here, with its procession of garlands of roses... The slogan 'Le Bec Liais dethrones 
electricity’ confirms the fierce competition between electricity and gas lighting. It is no 
longer a woman-candelabra that is offered here to the spectator's gaze, but a woman 
in the privacy of her toilet. A certain naturalistic classicism has joined Art Nouveau, 
especially in the design of the foliage" (Livemont, p. 125). This printing before the 
addition of text is rare! 


Est: $8,000-$10,000. 


CHARLES LOUPOT 
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Charles Loupot (1892-1962) 


306. St. Raphaél / Quinquina. 1938. 


166 % x 120 % in./433 x 307 cm 

Imp. Courbet, Paris 

Cond A. 

Ref (all var but PAI): Loupot/Zagrodzki, 104; Loupot, 87; Loupot/Forney, р. 143; 
Moderno Francés, p. 132; PAI-LXXXVI, 286 


In this 8-sheet creation—his second for the apéritif producers, and one of only three known copies 
in this largest format—we see the attendant pair relaxing after the completion of their shift, enjoying 
a nip of the beverage that they faithfully tout. Not surprisingly, opposites attract: red likes white, 
white likes red, and in Loupot's talented hands, both drinks look enticing, refreshing, and delicious. 
"Loupot once more leaves the two garcons their two-dimensionality in order to put them in a 
situation, transformed into consumers of their apéritifs. The publication of this version also provided 
an opportunity to experiment with its posting: the photographs of the time show this poster on slight 
inclines on the palisades and surrounded with bands of text laid out in a very erudite way" (Loupot/ 
Zagrodzki, p. 90). Rare! 


Est: $50,000-$60,000. 
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Loupot (Continued) 


307. Col Van Heusen. 1928. 


47 x 62 % in./119.4 x 159.8 cm 

Imp. de l'Affiche Nationale Dufayel 

Cond A. 

Ref: Loupot/Zagrodzki, 75; Loupot, 45; PAI-XLVII, 345 


"Called upon once again to praise the merits of a shirt manufacturer's brand, Loupot 
succeeds in finding an exceptional solution with a task that is far from being obvious, 
namely to draw attention to and to emphasize a relatively secondary vestimentary 
detail. A perfect composition which, moreover, makes us consider with many 
precautions the artist's later assertions that he was never influenced by Cubism" 
(Loupot/Zagrodzki, p. 73). 


Est: $30,000-$40,000. 


IMPRIMERIE oc L'AFFICHAGE NATIONAL 
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308. Malacéine : Maquette. 1929. 


47 x 62 % in./119.3 x 159.4 cm 
Signed gouache and ink maquette. 
Ref (all var): Loupot/Zagrodzki, 81; Loupot, 44; PAI-XLVII, 346 


Provenance: Estate of Charles Loupot 


Selling toiletries is always a question of emotions rather than reason; hence, Loupot 
very adroitly supplies images of things fragrant and pleasant. This “ethereal woman- 
flower... is stylized in the pure spirit of Art Deco, which Loupot cherished above all 
else at the beginning of the 1920s" (Loupot/Zagrodzki, p. 77). This preparatory work 
for the poster includes Loupot's notes for color instructions. 


Est: $20,000-$25,000. 


Жоғ yay 


309. Exposition / Arts Décoratifs. 1925. 


15 Yo x 23  in./39.3 x 59.7 cm 

Editions de l'Image de France, Paris 

Cond A/P. 

Ref: Loupot, 23; Loupot/Zagrodzki, 58; Takashimaya, 138; 
Affiche Réclame, 111; PAI-LXXXII, 332 


This is the exhibition that crowned the Art Deco 
trends of the period, gave it its name, and helped it 

to dominate applied arts for the next decade. Loupot 
was one of four artists selected to create posters for 
the event; the rose billowing upwards from the factory 
below symbolizes the cooperation of art and industry. 
As the Art Deco era had only just officially begun, 
Loupot's style is still more expressionistic 

and painterly—but the typography is pure 

Art Deco. This is the smaller format. 


Est: $2,000-$2,500. 


310. Twining. 1930. 


11 2x 15 % іп./29.2 x 39.3 cm 

Les Belles Affiches, Paris 

Cond A. Framed. 

Ref: Loupot, 27 (var); Loupot/Zagrodzki, 85 (var); 


Loupot/Forney, 11; Affiches Réclame, 6; PAI-LXXXI, 346 


This is the point-of-purchase placard version of Loupot's 
poster for Twining Tea. A steaming cup placed next to the 


company's initial suits us to a Tea indeed. This original 
mounted in-store display has grommets at the top. 


Est: $3,000-$4,000. 


308 


311. Valentine. 1932. 


9% x 12 Ve in./23.8 x 31 cm 
Cond A/P. Framed. 
Ref: Loupot/Zagrodzki, p. 107; PAI-LXXXVI, 284 


In his poster life, Loupot's famous Valentine harlequin 
would trade his spray gun for a brush in order to get 
his point across. In fact, the harlequin with the clearly 
delineated diamonds would evolve into nothing more 
than a solid flat black figure or line drawing so as to 
better show off the colorful Valentine palette behind 
him. Here, in a more recently discovered smaller, in- 
store display format (which easily could have been 
used as a mailer as well), his avid brusher is captured 
in the process of making a blue chair goldenrod, while 
the background burst and can-enhancing triangles hint 
at the broad, profound Valentine prismatic array. It's a 
neat concept from the master colorist who can make 
even black look brilliant. The figure of the jolly painter 
himself is still used by the company today. 


Est: $1,400-$1,700. 
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Burkhard Mangold (1873-1950) 


312. Strumpf-und Handschuhhaus. 1912. 


31 Ys x 43 in./80.2 x 109.4 cm 

J. E. Wolfensberger, Zürich 

Cond A-/Slight tears at edges. Framed. 

Ref: Margadant, 315; Mangold, 104; PAI-LXXXVIII, 368 


While the geometric tiled floor and wall are influenced 
by Hohlwein's measured approach, the fluid movements 
and romantic apparel of the two posing women are 
pure Mangold elegance. Using only varying tones of 
pink, black, and green, he creates a dynamic image of 
luxurious indulgence for a stocking and glove store in 
central Bern. 


Est: $4,000-$5,000. 


Gustave Marie 


313. Normandie & Bretagne. ca. 1897. 


26 V» x 40 1⁄4 in./67.3 x 102.3 cm 
Affiches Marie, Paris 

Cond A. Framed. 

Ref: PAI-LXXVI, 336 


The children are after cockle shells, the townsfolk 
shuck oysters in the surf, and this fine Fin-de-Siécle 
lady-in-red gazes placidly over the strand and the 
English Channel. It's a classic 19th-century vision 
of the Normandy and Brittany coast. 


Est: $1,200-$1,500. 
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C. Masson 


314. Dubonnet. 1908. 


47 ¥ x 63 in./120.4 x 160 cm 
Imp. Devambez, Paris 

Cond A-/Slight scrapes. 

Ref: PAI-LX, 355 


“In 1846 Paris wine agent Joseph Dubonnet decided 
to enter the business with a product of his own. With 
medicinal bitters just coming into vogue, he chose to 
base his drink on quinine, and to disguise its bitter 
taste, he mixed it with sweet wine from Greece. The 
result quickly gained wide acceptance; by the end of 
the century the company was producing three million 
bottles a year and exporting to many foreign countries" 
(Gold, p. 34). Here, a modestly clad lady is enjoying the 
beverage al fresco—certainly it was the artist's intent 
to emphasize the civilized nature of the drink. 


Est: $1,700-$2,000. 
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Frank H. Mason (1876-1965) 


315. Harwich for the Continent / LNER. ca. 1934. 


50 x 40 in./127 x 101.6 cm 
Haycock Press, London 
Cond B/Slight tears at folds. 
Ref: PAI-LXII, 85 


Mason created at least two other posters for this route, 
each featuring ships passing silently at various times of 
day. This particular scene, captioned "the night parade 
from Harwich," shows a line of boats headed toward 
continental Europe. This is an exceptional example from 
the heyday of the British travel poster. 


Est: $2,500-$3,000. 
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Giovanni Mataloni (1869-1944) 


316. Esposizione Internazionale / Milano. 1906. 


41 %х 79 4 іп./104.7 x 201.5 cm 
Armanino, Genova 

Cond A-/Slight stains at edges. 
Ref: Menegazzi-ll, 40; PAI-XXII, 402 


Working in his standard heroic size and vein (though 
usually with more text than this), Mataloni announces 
an exhibition in conjunction with the opening of the 
Venice-Simplon Tunnel. In this highly decorative two- 
sheet Art Nouveau design, an Amazonian figure—so 
magnificent that her crown is Milan's entire St. 
Ambrose cathedral—stands in front of the tunnel, 
flanked by two hunky guardians. 


Est: $2,500-$3,000. 
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Lucien Métivet (1863-1932) 


317. Martigny. 1909. 


29 %х 41 ¥% in./74.5 x 105.2 cm 

Imp. Minot, Paris 

Cond A. 

Ref: Chemins de Fer, 48 (var); Montagne, p. 121 (var); 
PAI-LXIV, 365 


One of Métivet's most elegant designs, this charming 
railway poster advertises the resort of Martigny in the 
Vosges mountains of northeast France. Executed in 
sun-dappled Impressionistic colors and brushstrokes, 
we see a pair of fashionably dressed women by the 
river bank with a watchful caddy standing by. This is 
the smaller, one-sheet format. 


Est: $2,500-$3,000. 
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Leopoldo Metlicovitz (1868-1944) 


318. Compagnia di Assicurazione. 1932. 

22 1⁄4 x 35 in./56.5 x 89.2 cm 

G. Ricordi, Milano 

Cond A-/Slight tears at bottom edge. P. 

This dramatic image from later in Metlicovitz's 
career centers on an allegorical patriarchal figure 
who represents this insurance company in Milan. 


Est: $4,000-$5,000. 
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Frans J. E. Mettes (1909-1984) 


319. Zap. ca. 1958. 


32 V; x 45 34 in./82.5 x 116.2 cm 
Cond A/P. 
Ref: PAI-XL, 408 


When a key ingredient in a soft drink's composition 
decides to indulge itself in said soft drink for a bit 
of citric reconstitution, you have to believe that's 
one seriously delectable drink. Such would be the 
case in Mettes' design for Zap soda, a beverage 
that only needs a single word to describe its 
orangy goodness: delicious. 


Est: $800-$1,000. 
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Georges Meunier (1869-1942) 


320. Bullier. 1895. 


15 1⁄4 x 22 % in./39 x 57.7 cm 

Imp. Chaix, Paris 

Cond A. 

Ref: Meunier, 13; DFP-Il, 580; Reims, 853; Maitres, 147; 
Gold, 142; PAI-LXXVII, 287 


What distinguishes Meunier from his mentor—Jules 
Chéret—is perhaps a particular lightness of spirit, which 

is evidenced in this poster for the Bullier dance hall. He 
gives us plenty of action with this flirtatious dancer whose 
cavorting earns her a tip of the hat from an equally torqued 
male patron. This is the smaller format. 


Est: $1,200-$1,500. 


Henri Meunier (1873-1922) 


321. Cartes Postales Artistiques / Editions Dietrich 
& Cie. 1898. 


37 Ye x 29 2 in./95 x 75 cm 

0. de Rycker, Bruxelles 

Cond A. 

Ref: DFP-II, 1085; Belle Epoque 1970, 95; 
Belgische Affiche, 111; Belgique/Paris, 38; 
PAI-LXXXV, 356 


“The Dietrich firm, established at the end of 1881, 
was the first art bookstore in Brussels... It also sold 
editions of prints and commissioned postcards from 
artists of the highest quality" (Belle Epoque 1970, p. 
69). Like a frame from a contemporary graphic novel, 
Meunier's design for the shop is elegant and clean in 
its simplicity, inviting the viewer to become the third 
head reading the text. 


Est: $4,000-$5,000. 
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Mich (Michel Liebeaux, 1881-1923) 


322. Le Fakyr. ca. 1921. 

45 ¥% x 61 % in./115 x 156.7 cm 

Publicité Wall, Paris 

Cond A. 

Ref: PAI-LVI, 157 

This typically whimsical design by Mich was created 
to promote Le Fakyr apéritif. 


Est: $1,700-$2,000. 
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323. Taillan. ca. 1920. 


46 Vs x 62 3⁄4 in./117.6 x 159.3 cm 
Publicité Wall, Paris 

Cond A. 

Ref: PAI-LVI, 89 


This is one of several designs Mich created for this 
company, which is appropriately named after its home 
region in France. Here, a vigneron happily harvests the 
latest apéritifs and vermouths of the season straight 
from the vine. 


Est: $1,400-$1,700. 
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Miro 
324. Joya Literaria. 


29 x 53 % in./73.6 x 136.5 cm 
Lit. J. Ortega, Valencia 
Cond A-/Slight tears and stains at edges. 


This lovely Spanish Art Nouveau image promotes a 
Barcelona library that specialized in photographic 
items, subscriptions, and "works of great luxury," 
and was the exclusive agency for the periodical 
Ilustración Artística. Rare! 


Est: $2,500-$3,000. 
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Misti (Ferdinand Mifliez, 1865-1923) 


325. A la Place Clichy / Jouets Etrennes. ca. 1895. 


36 4 x 51 in./92 x 129.3 cm 
Affiches Kossuth, Paris 
Cond A-/Unobtrusive folds. 
Ref: Gold, 31; PAI-XXVII, 408 


"This department store advertises its toy 
department with the image of a beautiful young 
mother admiring a large marionette and arousing 
jealousy in the live clown at her feet. Retailers 
knew that mothers who came into a store on 
behalf of their children were also likely to make a 
purchase or two for themselves" (Gold, p. 21). 


Est: $1,400-$1,700. 


MAGASINS DE L'ANCRE 
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Carl Moos (1878-1959) 


326. Magasins de l'Ancre. ca. 1916. 


35 V» x 50 % in./90.4 x 128.7 cm 

Fretz Fréres, Zürich 

Cond B+/Slight tears at horizontal fold. 
Ref: PAI-LXXXVIII, 376 


For a Swiss department store just south of the French border, 
Moos depicts an already dapper man who sees his future 
fashions in his shadow. An upgraded top hat, walking cane, 
and long trench coat will see him through the winter in the 
Jura mountains. 


Est: $1,400-$1,700. 
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Alphonse Mucha (1860-1939) 

327. F. Champenois / Reverie. 1897. 328. Reverie. 1898. 

23 x 28 7 in./58.3 x 73.2 cm 19 % x 26 % in./50.5 x 66.7 cm 

Imp. F. Champenois, Paris Imp. F. Champenois, Paris (not shown) 

Cond A. Framed. Cond A. 

Ref: Rennert/Weill, 47, Var. 1; Lendl/Prague, p. 174-175 (var); PAI-LXXXVIII, 386 Ref (all var but РАІ): Rennert/Weill, 39; Lendl/Prague, p. 166; Gold, 36; 

For many years, this design was simply known as "Reverie," the name under which the PAI-LXXXIV, 388 

decorative panel version of the design was widely sold by La Plume without lettering. As one of Mucha's most popular and beautiful designs, this rare version before 
However, further research appears to establish that its original use was as an in-house text presents the sublime beauty as the sole focus of the poster. 

poster for a variety of establishments, from printing firms to chocolate manufacturers. Est: $15,000-$20,000. 


Here, however, is the first incarnation of the design, used by F. Champenois to usher in 
the New Year of 1898. This is one of the finest specimens ever seen. 


Est: $20,000-$25,000. 
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Mucha (Continued) 


329. Plume et Primevére. 1899. 


Each: 11 % x 29 in./30 х 73.8 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A. Framed. 

Ref: Rennert/Weill, 64; Lendl/Prague, 219; Mucha/Art Nouveau, 51; PAI-LXXXIX, 301 


“Plume et Primevére"—-or, Quill and Primrose. “This series of decorative panels 
originally sold for 12 francs on paper, or 40 francs on satin. It depicts two rather 
pensive maidens, one blonde and one brunette, one holding a primrose, the other 

a goose quill and a leafy branch. Typical Art Nouveau ornamentation prevails in the 
background patterns and in the jewelry worn by the girls" (Lendl/Prague, p. 218). A 
recent exhibition catalogue rightly calls this a *masterful" work: "The beauty of this 
pair of panels lies in the contrast between the geometric mosaic behind the head of 
Quill and the floral ornamental circle inspired by nature behind the head of Primrose" 
(Mucha/Art Nouveau, p. 198). 


Est: $20,000-$25,000. (2) 


329 


330. Zodiac. 1896. 


19 x 25 % in./48.4 x 65.5 cm 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill, 19, Var. 1; Lendl/Prague, p. 165; DFP-Il, 629; 
Wagner, 72; Gold, 97; PAI-LXVI, 397 


Zodiac "turned out to be one of [Mucha's] most successful designs... The editor of 

La Plume liked it so much that he bought it for his magazine almost immediately and 
started giving it wide publicity... Mucha's customary circular background here serves 
the functional role of carrying the symbols of the zodiac. The ornamental shapes and 
patterns around the perimeter are worked out with a precision and attention to detail 
unusual even for a meticulous artist like Mucha" (Rennert/Weill, p. 100). In this version, 
we have the magazine's name, address, and subscription rates at top and the 1897 
calendarium at bottom. 


Est: $17,000-$20,000. 
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F.champenors 


Mucha (continued) 


331. Champagne Ruinart. 1896. 


23 V4 x 69 in./59 x 175.2 cm 

Imp. F. Champenois, Paris 

Cond A. 

Ref: Rennert/Weill, 16; Lendl/Prague, p. 89; DFP-II, 630; Timeless Images, 34; 
Wine Spectator, 67; PAI-LXXXVII, 380 


In 1729, Nicolas Ruinart decided to start a champagne company, much like 
that of his uncle’s dear friend Dom Pérignon. It remained a family business 
out of Reims until it was taken over by the Baron Philippe de Rothschild in 
1950, and then again by Moét & Chandon in 1963. It remains one of the 
largest champagne houses in Europe. In this brilliant design by Mucha, “the 
lady’s face appears to be in perfect repose, and the hand holding the glass 
seems steady; but her hair betrays her, scampering off in wild abandon and 
thus conveying the notion of the effervescent effect of the champagne. Here, 
the hair actually has the function of subtly conveying a quality of the product, 
a rather novel use of a physical attribute in advertising in its day” (Rennert/ 
Weill, p. 86). This is a two-sheet poster. 


Est: $17,000-$20,000. 


332. La Samaritaine. 1897. 


22 Vs x 68 in./56.2 x 172.6 cm 

Imp. F. Champenois, Paris 

Cond B+/Slight tears at seam and edges. 

Ref: Rennert/Weill, 24; Lendl/Prague, p. 51; Bernhardt/Drama, p. 3; 
Mucha/Art Nouveau, 10; Wine Spectator, 72; PAI-LXXXVII, 382 


This “was a play with a Biblical theme [in which Bernhardt] played Photina, a 
girl from the Samaria district of Ancient Palestine, who becomes a supporter 
of Jesus and leads her whole tribe in converting to Christianity" (Rennert/ 
Weill, p. 118). "Bernhardt's mother was Jewish. For the actress, this was both 
a blessing and a curse. In Biblical roles such as Photine... she turned her 
Semitic exoticism into an alluring attribute. In the poster by Alphonse Mucha 
for the play, the Hebrew inscription 'JAHWEH' appears behind Bernhardt's 
head, while 'SHADDAI,' another Hebrew word for God, accompanies the inset 
picture. Playing to the public's appetite for beautiful Jewish women redeemed 
by their conversion to Christianity, Bernhardt in the role of the Samaritan 
woman adheres to a faith resembling pre-rabbinical Judaism. Almost Jewish, 
but not quite, Photine is a sort of surrogate for Bernhardt and her equivocal 
religious identity" (Bernhardt/Drama, p. 2). This is a two-sheet poster. 


Est: $12,000-$15,000. 


333. Lorenzaccio. 1896. 


28 34 x 79 ^ in./73 x 202 cm 

Imp. F. Champenois, Paris 

Cond B/Slight tears at edges. Framed. 

Ref: Rennert/Weill, 20; Lendl/Prague, p. 47; РРР-ІІ, 626; Maitres, 144; 
Mucha/Art Nouveau, 7; Bernhardt/Drama, p. 62; Posters of Paris, 87; 
PAI-LXXXIX, 299 


Sarah Bernhardt adopts the pose of a pensive Lorenzo the Magnificent 
(1449-1492), the most powerful of the Medicis, in this play by Alfred de 
Musset. In the drama, Lorenzaccio struggles to save Florence, which had 
grown rich during his reign, from the grip of a power-hungry conqueror. 
Mucha represents this tyranny with a dragon menacing the city coat of 
arms (top left); Lorenzo has closed the book he was reading to ponder his 
course of action. Bernhardt adapted this 1863 play for herself, and the new 
version, represented by this poster, opened December 3, 1896. "Never afraid 
to tackle a male role, Bernhardt made Lorenzaccio one of the regular parts 
of her repertoire" (Lendl/Prague, p. 47). Anatole France's review says it all: 
"In her latest transformation she is astonishing... She has created a living 
masterpiece by her sureness of gesture, the tragic beauty of her pose and 
glance, the increased power in the timbre of her voice, and the suppleness 
and breadth of her diction—through her gifts, in the end, for mystery and 
terror" (Bernhardt/Gottlieb, p. 140). This is the two-sheet larger format. 


Est: $12,000-$15,000. 
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Mucha (Continued) 
334. Automne : Pocket Watch. 1900. 


Diameter: 2 in./5.1 cm 
Excellent condition. 
Ref: PAI-LXXXIX, 313 (var) 


Although we don’t often see jewelry at our poster auctions, this piece is a wonderful 
exception. Mucha himself was a fan of designing wearable accessories. So when 
Georges Favre-Jacot, the founder of Zenith watches, asked Mucha to contribute a 
design, the answer was a resounding yes. Mucha adapted his 1896 Seasons imagery 
for the four designs; this one presents his Autumn panel, which was engraved in niello 
silver by Huguenin Fréres. The details of the watch are as follows: round silver case, 
oval bail, fluted crown, officer back, white enamel dial, Arabic and Roman numerals 
painted black, “English Pear” hands in blued steel, and signed dial and movement. 
The watches were so distinguished that they were awarded the Grand Prix (or Grand 
Prize) at the 1900 Paris World’s Fair. There are six known sets of watches, four of 
which are in the Zenith Foundation Museum, one given to the city of Paris, and the 
single image offered here. Rare! 


Est: $40,000-$50,000. 
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335. Biscuits Lefévre-Utile. 1896. 


17 V» x 24 7 in./44.5 x 61.6 cm 

Imp. F. Champenois, Paris 

Cond A. 

Ref: Rennert/Weill, 22; Lendl/Prague, p. 71; Weill, p. 42; Gold, 59 (var); 

Champenois, 90 (var); PAI-LXXXIX, 305 

“One of Mucha's most personable young ladies, her hair cascading irrepressibly in fine 
style, is offering a dish of wafers. The design of the girl's dress incorporates sickle 
and wheat emblems... appropriate to the subject" (Rennert/Weill, p. 113). This is the 
original version of the poster with the 1897 calendarium. 


Est: $12,000-$15,000. 
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336. Chocolat Idéal. 1897. 


22 % x 33 % іп./57.5 x 85.6 cm 

Imp. F. Champenois, Paris 

Cond B/Slight tears at folds. 

Ref: Rennert/Weill, 32, Var. 3; Lendl/Prague, p. 83; Chocolate Posters, p. 43; 
PAI-LXXXVII, 393 

"Give us a little, mama!" Mucha rarely presents children in his work, but when he does, 
it's a surprisingly dynamic composition compared to the idealized, motionless icons in 
much of his other art. It's witty and ironic, then, that the effect of "Chocolat Idéal" is 
lovingly realistic. 


Est: $7,000-$9,000. 
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337. Heather & Sea Holly. 1902. 


Each: 13 1⁄2 x 28 % in./34.2 x 73.2 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A-/Slight scrapes in Sea Holly. 

Ref (all var but РАІ): Rennert/Weill, 80; Lendl/Prague, р. 229; PAI-LXXVIII, 377 


Heather from Brittany; Holly from Normandy. Both the flora and the costumes of the two women 
symbolize these seaside provinces of northwestern France, which look across to one another, 
both in these pictures and on the map. "Mucha himself, according to his son Jiri, always 
referred to the pictures as 'La Bretonne' and 'La Normande.' Their official names are Chardon 
de Gréves (Thistle of the Beach) and Bruyére de Falaise (Heather of the Cliffs). The thistle 
depicted here, however, is a common European plant of the eryngo family named Sea Holly— 
the real thistle would be too prickly [for the pose]" (Rennert/Weill, p. 290). Note the superb 
decoration at the bottom margin, which appears to anticipate the most elaborate interior design 
flourishes of the Art Deco period. 


Est: $8,000-$10,000. (2) 
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338. Four Seasons. 1896. 


24 % x 17 % in./63 x 44.8 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A. Framed. 

Ref: Rennert/Weill, 18, Var. 3; PAI-LXXVIII, 375 


“One of Mucha's most endearing and enduring sets... Spring is a blonde 
sylph who seems to be fashioning a makeshift lyre out of a bent green 
branch and her own hair, with some birds as interested spectators. 
Summer... sits dreamily on the bank of a pond, cooling her feet in the water 
and resting her head against a bush. Autumn is an auburn lady, making 
ready to partake of [a] ripe grape. Winter, her brown hair barely visible as 
she huddles in a long green cloak, snuggles by the snow-covered tree trying 
to warm a shivering bird with her breath... All four panels were printed in 
[this] smaller format and placed in an ornamental frame, with the names 

of the seasons on a decorated background underneath. Each panel is 
surmounted by a cameo-like ornamental motif" (Rennert/Weill, p. 90 & 96). 
This is the smaller format. 


Est: $12,000-$15,000. 


339. Three Seasons. ca. 1898. 


10 % x 24 s in./42.5 x 62.5 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill, 48; Lendl/Paris, 65; PAI-LIII, 373 

It is not clear why Mucha designed a panel of only three seasons—Spring, 
Summer, and Winter. However, it was obviously planned as such from the 
beginning and does not feel any less complete than his other panel series 
which include Autumn, though it is much rarer. 


Est: $8,000-$10,000. 339 
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340. The Seasons / Spring. 1900. 


1134 x 27 Y4 in./29.8 x 69.3 ст 

Imp. F. Champenois, Paris (not shown) 

Cond A. Framed. 

Ref: Rennert/Weill, 74, Var. 5; Lendl/Prague, p. 192 (var); 
PAI-LXXIV, 370 


A standalone panel from Mucha's 1900 series, "The 
Seasons," Spring is looking directly at you, kid, with 
some serious seduction on her mind. It's a singularly 
beautiful work of art, and the epitome of turn-of-the- 
century design. 


Est: $6,000-$8,000. 


341. Dawn. 1899. 


38 12 x 22 Ve in./97.8 x 56.2 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A-/Vertical fold. 

Ref (all var): Rennert/Weill, 70; Lendl/Prague, p. 217; 
PAI-LXXXV, 387 


From his Dawn and Dusk duet, this decorative panel in 
delicate pastels shows the personification of morning 
"[throwing] off her cover as the morning sun chases 
away the night's shadows" (Lendl/Prague, p. 216). 


Est: $6,000-$8,000. 


342. Dusk. 1899. 


35 4 x 18 3⁄4 in./89.7 x 47.5 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A. Framed. 

Ref (all var): Rennert/Weill, 70; Lendl/Prague, p. 217; 
PAI-LXXXV, 387 

From his Dawn and Dusk duet, this decorative panel 
shows Dusk "[settling] comfortably under the blanket 
as the sun sinks toward a crimson horizon" (Lendl/ 
Prague, p. 216). 


Est: $6,000-$8,000. 


343. Moét & Chandon. 1899. 


Each: 8 % x 23 % in./22.3 x 60.6 cm 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill, 65a & b; Lendl/Prague, p. 101; 
Wine Spectator, 68; Mucha/Art Nouveau, 28a & b; 
PAI-LXXX, 439 


“For the firm of Moét & Chandon... Mucha executed 
a number of designs which were used on menus, 
postcards and other publicity. Two of his assignments 
were for posters; one of them was used to advertise 
their White Champagne... while the other served 

to publicize the... Crémant Impérial. [White Star's] 
seductive being tempts us with choice grapes in a 
lovely outdoor setting, with flowers at her feet and 
vine tendrils and leaves all about her head... [While 
Crémant Impérial is a] grand design for a grand 
wine—the serene repose of the classically beautiful 
face, the gentle flowing garment, the delicate hues, 
the rich ornamental pattern, and the precise handling 
of spaces and shapes" (Rennert/Weill, p. 244). 


Est: $25,000-$30,000. (2) 
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Mucha (Continued) 


344. Moét & Chandon / Grand Crémant Impérial. 1899. 


9 ' x 24 Ve in./24.2 x 61 cm 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill, 65b; Lendl/Prague, p. 101; 
Wine Spectator, 68; Mucha/Art Nouveau, 28a; 
PAI-LXXXVIII, 388 


Mucha and Moét were always meant to be together—he created 
menus, postcards, and other publicity for the Champagne house 
founded in 1743—but this is a pure transubstantiation of Moét 
& Chandon Champagne into artistic form. The Grand Crémant 
Impérial becomes a Byzantine empress, with a seriousness 
matched only by her sumptuousness. It's a masterpiece by 

any measure. 


Est: $14,000-$17,000. 
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345. Four Moét & Chandon Menus : Proof. ca. 1899. 


14 x 10 % in./35.5 x 26.6 cm 
Cond A/P. Framed. 
Ref: Henderson, p. 97 (var) 


This rare olive green proof displays Mucha's planning work 
for four Moét & Chandon Menus in one frame. 


Est: $4,000-$5,000. 


346. Two Moét & Chandon Menus. ca. 1899. 


Each: 5 % x 8 1% in./14.7 x 21.6 cm 

Imp. F. Champenois, Paris 

Cond A. Individually framed. 

Ref: Mucha/Bridges, p. 124; PAI-LXXXIX, 317 (var) 


“In their relentless pursuit of excellence, Moét and Chandon 
was among the first business concerns to recognize the genius 
of Mucha” (Wine Spectator, 68), commissioning him to create 

a variety of posters for their many champagnes. Here, we are 
presented with two blank menu cards celebrating the brand, each 
with their own Art Nouveau muse and bright metallic gold ink. 


Est: $1,700-$2,000. (2) 
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347. Monaco-Monte-Carlo. 1897. 


28 % x 42 1⁄2 in./73.4 x 108 cm 

Imp. F. Champenois, Paris 

Cond A-/Slight tears. Framed. 

Ref: Rennert/Weill, 31; Lendl/Prague, р. 111; DFP-Il, 639; Wine Spectator, 73; 
Affiches Azur, 194; Voyage, p. 15; Train à l'Affiche, 114; Mucha/Art Nouveau, 24; 
Affiches Riviera, 92; PAI-LXXXIX, 304 


"Mucha went all out with a most opulent design. The shy maiden, kneeling, enraptured 
with the tranquility of the bay of Monte-Carlo, is completely encircled by the curving 
stalks of lilacs and hydrangeas, featuring some of the most intricate conflorescences 
ever painted by Mucha. Since the client was a railroad—Chemin de Fer P.L.M.—it is 
probable that the design is meant to suggest the tracks and wheels that convey the 
public to Monte-Carlo. The maiden is probably Spring herself, enraptured with the 
beauty of the seascape" (Rennert/Weill, p. 136). 


Est: $17,000-$20,000. 


348 
348. The Arts / Music. 1898. 
14% x 23 in./36.6 x 58.5 cm 
Imp. F. Champenois, Paris (not shown) 


Cond A. Framed. 
Ref: Rennert/Weill, 54; Lendl/Paris, 70; Mucha/Art Nouveau, 49; PAI-LXXXIV, 390 


This is one of four panels in the set titled "The Arts"; Painting (see PAI-LXXXIV, 391), 
Poetry (see PAI-LXXXIV, 392), and Dance (see PAI-LXXXVIII, 394) were the other three 
designs. Each Muse is placed in a fine decorative frame with a circular motif; Music is 
shown listening attentively to a few songbirds. Note the long strands of hair entwined 
with the branches—a Mucha trademark. "When it comes to personifying abstract 
comments through beautiful women, Mucha's inventiveness never flags. Here is 
abundant proof" (Rennert/Weill, p. 211). 


Est: $8,000-$10,000. 


A-Z | MUCHA 


ў Dy 
/ с ЛЛА 


NM JO 
Б chpssivi00 


lujo 4: 
4 (9 LODees CY 


m 
(wars: ev vt 7396) 


ӨМ la PlODE нозо 


b roe Bonaparte - Paris 


349 


Mucha (Continued) 


349. Salon des Cent / XXme Exposition. 1896. 


16 3 x 24 % in./41.6 x 61.6 cm 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill, 12; Lendl/Prague, p. 133 (var); DFP-Il, 634; Modern Poster, 9; 
Wine Spectator, 74; Salon des Cent/Neumann, cover & 19 (var); Mucha/Art Nouveau, 18; 
Gold, 192; Reims, 901; Posters of Paris, 69; PAI-LXXXVIII, 387 


In 1896, Mucha was flush with success after his work for Sarah Bernhardt. But he 
was about to be exhibited alongside the stars of French fin-de-siécle lithography— 
Toulouse-Lautrec, Bonnard, Steinlen, and Grasset—in the Salon des Cent (the Salon 
of the One Hundred), a new series of exhibitions hosted by the literary magazine 

La Plume, which championed the art of lithography. "Mucha's ambition was to become 
a member of this group," wrote Victor Arwas. The artist succeeded by attracting the 
attention of the gallery's owner, Deschamps. "Deschamps visited Mucha in his studio 
while he was designing the poster. Fascinated by what he saw, he persuaded 

Mucha to print it... Mucha agreed, and the publisher's feeling, that this lightly 
outlined, impressive poster would make Mucha famous, proved to be correct" 
(Mucha/Art Nouveau, p. 156). 


Est: $14,000-$17,000. 
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350A. Job. 1896. 


16 '4 x 21 % in./41.2 x 55.3 cm 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref (all var but РАІ): Rennert/Weill, 15; Lendl/Paris, 48; Mucha/Art Nouveau, 20; 
DFP-II, 635; Maitres, 202; Masters 1900, p. 18; Weill, p. 41; Timeless Images, 33; 
PAI-LXII, 489 


Created for special clients to show off the company's printing skills, this is the rare 
and incredibly lustrous version of Mucha's earlier Job on silk—made all the more 
special with the master's own signature. 


Est: $25,000-$30,000. 


350B 


350B. Femme au Rocher : Sculpture. 1899. 


Height: 10 % in./27 cm 
Signed and numbered cire perdue sculpture. 
Ref: Jiri Mucha, p. 163; Mucha Ellridge, p. 112 


This is one of four signed and numbered (this is No. 2) sculptures executed at the Valsuani Foundry using 
the "cire perdue" technique of lost-wax casting. Mucha executed several bronzes in the late 1890s, most 

of which were intended for display at the Paris World's Fair of 1900. "He first started modeling a year or 
two before the World Exhibition, but when he won a bronze medal with his statue, sculpture became, like 
everything else he did, the subject of his absorbed curiosity. He became a close friend of Rodin, who not 
only encouraged him in this new departure but also stimulated his determination to get rid of the offensive 
obligation to Champenois... [This] surviving sculpture is a statuette of a girl on a rock, a legacy of the 
planned decoration of the Pavilion of Man" (Jiri Mucha, p. 163). Most probably it was shown in Fouquet's Art 
Nouveau gallery, along with his famous "La Nature." This is the only copy not in a museum collection; one 
of the four copies is on display at the Mucha Museum in Prague. 


Est: $70,000-$90,000 
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Mucha (Continued) 


351. Job. 1898. 


37 % x 57 % in./95.8 x 146.6 cm 

Imp. F. Champenois, Paris 

Cond A. 

Ref: Rennert/Weill, 51; Lendl/Prague, p. 121; DFP-Il, 634; 

Modern Poster, 9; Wine Spectator, 74; Gold, 2; Posters of Paris, 71; 
Encyclopédie/Weill, p. 121; PAI-LXXXVIII, 390 


“In both of Mucha's posters for Job cigarette papers... he gives us 
women sensually involved in the act of smoking. Here, the figure is 
full-length, her abandoned hair an echo of the pale fabric volumes of 
her gown. As she watches the lazy waft of smoke, even her toes curl 
deliciously in pleasure. The artist's meticulous craftsmanship can be 
seen in such details as the gown's clasp (of Mucha's own design), 
and in the way he worked the product name into the background 
pattern" (Gold, p. 2). 


Est: $8,000-$10,000. 


352. Ivy. 1901. 


15 % x 15 % in./39 x 38.7 cm 

Cond A. Framed. 

Ref (all var but РАІ): Rennert/Weill, 76; Lendl/Prague, p. 226; 
Mucha/Art Nouveau, 53A; PAI-LXXVIII, 383 


Part of a decorative panel set, Ivy was created to correspond with 
Laurel (see PAI-XLIII, 453). “Reminiscent in concept to the Byzantine 
Heads, this is a coupling of two girls' profiles in cameos. Since they 
both represent leafy garden plants they are framed in pale green... rich 
foliage. The backgrounds behind the girls in their respective cameos 
features mosaic patterns. The decorative use of foliage of this sort 
was characteristic of many of the designs which appeared in Mucha's 
‘Documents Décoratifs' portfolio" (Rennert/Weill, p. 280). "It is possible 
that Mucha was inspired by the dancer Lygie for the panel Ivy. This is 
indicated in the similarity... with the poster, also produced in 1901, 
advertising her performance in Tableaux Vivants (Living Pictures), which 
was based on the themes of Mucha's decorative works" (Mucha/Art 
Nouveau, p. 203). 


Est: $7,000-$9,000. 
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353. Fruit and Flower. 1897. 


Each: 19 '/ x 28 % in./48.3 x 73 cm 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill, 44; Lendl/Prague, p. 199; PAI-LXXXVII, 388 


"These two rather somber faced ladies are presented to us in a simple, 
straightforward design with a minimum of embellishments, which in this 
early period is a departure from Mucha's usual style. There is, however, 
a great delicacy and tenderness in the way he pays tribute to nature's 
bounty—the flowers at their fullest bloom, the fruit at its ripest, the 
maidens themselves representing the finest flowering of womanhood" 
(Rennert/Weill, p. 179). 


Est: $30,000-$40,000. (2) 
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354. Times of the Day. 1899. 


Each: 6 1⁄2 x 16 s in./16.6 x 41 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A-/Slight tears at edges. Framed. 

Ref (both var): Rennert/Weill, 62; PAI-LXXXIX, 312 


This is an unrecorded set of Mucha's Times of the 
Day decorative panels, in the smaller format, without 
the names or ornamental boxes below, and each with 
a December calendar. These are included in a single 
frame. Rare! 


Est: $12,000-$15,000. (4) 


355. Times of the Day / Éveil du Matin. 1899. 


14 3⁄4 x 42 in./37.5 x 106.7 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A-/Slight stains in bottom image. Framed. 
Ref: Rennert/Weill, 62a; Lendl/Prague, p. 214; 
Wine Spectator, 77; РАІ-ІХІ, 368 


“A quartet of barefoot young ladies represents the 
different times of the day. The borders are decorated in 
identical patterns, but the amber hues of the lines are 
changed slightly from panel to panel, and the crisscross 
areas at the top have different floral panels. Each girl 
appears in an outdoor setting, with slender trees or tall 
flowers emphasizing her slim figure. The segment of 
the day they represent appears in the margin below the 
picture. The borders are worked out in such an exquisite 
pattern that each picture appears to be mounted in 

an elaborate frame of its own, or else seen through 

a decorated window. Quite possibly Mucha's whole 
concept for the series was that of gothic stained-glass 
windows" (Rennert/Weill, p. 232). This is the first panel 
in the series, "Morning Awakening," in the larger format. 


Est: $7,000-$9,000. 


356. Times of the Day / Réverie du Soir. 1899. 


14 '^ x 42 in./36.8 x 106.7 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A. Framed. 

Ref: Rennert/Weill 62; Lendl/Prague, p. 215; 
Wine Spectator, 77; PAI-LXXXVIII, 399 


Evening Reverie, the third Times of the Day panel, 
permits us to share in a dreamy moment of twilight 
reflection, suspended in the eternity of pensive 
beauty as she ponders the bittersweet fleeting of 
remembrances past and the divergent uncertainties of 
the paths which lay ahead. This is the larger format. 


Est: $7,000-$9,000. 


357. Times of the Day / Répos de la Nuit. 1899. 


15 x 42 in./38 x 106.7 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A-/Slight tear at bottom edge. Framed. 
Ref: Rennert/Weill, 62; Lendl/Prague, p. 215; 
Wine Spectator, 77; PAI-LXXXVIII, 400 


This is the fourth panel in the Times of the Day series, 
representing Nightly Rest. 


Est: $7,000-$9,000. 


358. Chocolat Masson / Chocolat Mexicain. 1897. 


Each: 8 1⁄2 x 11 3⁄4 in./21.6 x 29.8 cm 

Cond A-/Slight stains at edges; grommets at top. 
Ref: Rennert/Weill, p. 187-191; 

Lendl/Prague, p. 174-175 (var); 

PAI-LXXV, 384 


This 1898 Calendar is at least the second Mucha created 
on behalf of Chocolat Masson / Chocolat Mexicain. The 
four-sheet set, affixed with a grommet at top for easy 
wall hanging, takes us from the beginning to the end of 
1898 in characteristic Mucha style: A) a mother ushering 
a newborn babe into the world; B) a springtime nymph 
(with adornments similar to Mucha's Biéres de la Meuse) 
tempts a young squire with a budding rose; C) in the late 
summer, a sylph idles with a Native American figure, 

his stone ax at the ready; D) autumn's maiden rests 

at the feet of Old Man Winter. Each sheet features the 
appropriate trio of months at bottom, listed with Catholic 
Saints' Days and Feast Days. The popularity of this set 
led Champenois to sell the series without text as 

a Calendar of the Stages of Life. 


Est: $2,500-$3,000. (4) 
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359 360 
Мисһа (Continued) 
359. En l'Honneur de Sarah Bernhardt. 1896. 360. Nestle's Food for Infants. 1897. 
16 Vox 25  in./41.7 x 64.7 cm 13 Yo x 28 % in./34.4 x 73.2 ст 
Imp. F. Champenois, Paris Imp. F. Champenois, Paris 
Cond A-/Slight stains at bottom edge. Cond A. 
Ref: Rennert/Weill, 21, Var. 1; Bernhardt/Drama, p. 60; PAI-LXXXIX, 297 Ref: Rennert/Weill, 26; Lendl/Prague, p. 79; DFP-Il, 646; PAI-LXXXV, 371 
In addition to announcing the publication of an article on Sarah Bernhardt in “This poster is sharply divided into two halves, the bottom part devoted to the baby 
La Plume, the same image was also used with this text to honor her on the occasion and the sales message, the top half providing a semi-circular mosaic background 
of a special celebration arranged by her admirers on November 9, 1896, at the Grand for the lovely mother. Note the use of the mother birds feeding their young in the 
Hotel in Paris, with dinner, music, presentations, and tributes. Mucha contributed decorative corners at top" (Rennert/Weill, p. 124). 
several illustrations for a gold-stamped souvenir booklet given to the theatre's Est: $14,000-$17,000. 


living legend on that occasion. 
Est: $6,000-$8,000. 
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361. De Forest Phonofilm. 1927. 


30 Vs x 47 Y4 in./76.8 x 120 cm 

V. Neuberta Synové, Praha 

Cond A. 

Ref: Rennert/Weill, 110; Lendl/Prague, p. 290 (var); PAI-LXXV, 399 


This poster is coded with the stories of roads not taken. In 1927, a Czech opera singer living in New York, Otakar Marák, 
had an epiphany: he would jump-start the sound-movie industry in Czechoslovakia. He seized upon the idea to work with 
Lee de Forest (1873-1961), a radio pioneer who had invented sound-on-film recording—i.e. a “sound track"—whereas 
everyone at the time was trying to sync silent film with phonograph records. (De Forest had first demonstrated the idea 
with an opera singer performing an aria from "Rigoletto.") Marák got Mucha, a friend, to create the poster—an allegory of 
a performing artist urged on by a Muse, with the spool of a film reel signifying de Forest's film technology. Tragically, just 
months after Marák conceived the idea, Al Jolson’s “The Jazz Singer" was released, using the old, inferior phonograph 
technology. But the all-singing, all-dancing spectacle captured the imagination of the crowds; a stationary opera singer 
on de Forest's demo simply couldn't compete. Much later, the large Hollywood studios finally appropriated de Forest's 
soundtrack technology—without paying him. De Forest was eventually vindicated in the drawn-out lawsuits that followed, 
but it was too late to claim the profits owed him. De Forest would claim, proudly, that he made and lost four fortunes. 


Est: $20,000-$25,000. 
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Mucha (Continued) 


362. Banquet Offert à Mr's de Montholon 
et Maurice Monthiers. 1898. 


9 %х 12 % in./23.5 x 32 cm 

Imp. F. Champenois, Paris 

Cond A/P. Framed. 

Ref (both var): Bowers/Martin, 486; PAI-LXI, 356 


This smoldering and stately image announces a 
commemorative banquet for Mr's de Montholon and 
Maurice Monthiers in celebration of their contributions 
to France for the 1897 Brussels Exhibition. This may well 
have been a menu cover. Without the text, the image 
would later be used as a keepsake postcard for the Belle 
Jardiniére in Paris. This is the black and white proof. 


Est: $3,000-$4,000. 


363. Byzantine Heads / Blonde. 1897. 


17 Ye x 24 in./43.5 x 61 cm 

Cond A. 

Ref: Rennert/Weill, 40, Var. 1; Lendl/Paris, 67; 
Mucha/Paris, 38; PAI-LXII, 495 


"The mastery evident in creating two archetypes of the 
female form against a decorative background confirms 
Mucha's artistic maturity. Both women, portrayed in 
profile, have their heads decorated with beautiful jewelry, 
the richness and oriental nature of which suggested 

the name Byzantine Heads for the series. The subtle 
differences in details between the paintings are worth 
noticing. For the first time appears the perfect form of 
Mucha's often-used motif, a circle framing each head 
interrupted by a strand of hair. With this device, it is as 
if Mucha's unreachable beauties have broken the magic 
border between themselves and their admirers and 
suggest the possibility that they might, perhaps, meet" 
(Mucha/Art Nouveau, p. 192). This is the blonde half of 
the Byzantine duo with the elaborate decorative borders. 


Est: $8,000-$10,000. 


363 


364. Banquet de Paris. 1900. 


12 x 17 % in./30.5 x 44 cm 

Cond A. Framed. 

Ref: Mucha/Bridges, G21; 
Mucha/Henderson, plate XXVIII & p. 128 


This Mucha image was used several times. It was first 
seen as the cover of a menu for the Official Banquet 
at the opening of the 1900 World's Fair in Paris. In this 
version, we see the image as a rare proof of the menu 
cover, in a limited edition of 50 copies (this is No. 11), 
and printed and stamped by Stern. The English 
magazine, The Index, used it for a cover in 1905 

(see Mucha/Henderson, p. 128). 


Est: $4,000-$5,000. 


365. L'Age d'Art. 1898. 


7 s x 10 4 in./18.7 x 26 cm 
Cond A/P. Framed. 
Ref (both var): Henderson, p. 124; Mucha/Bridges, R13 


Mucha designed this cover for the periodical L'Age d'Art, 
with color variations for each monthly issue. This proof 
before letters was intended for Volume 1, Number 4. 


Est: $2,500-$3,000. 


366. Jaroslava : Drawing. ca. 1930. 


9 2 x 15 in./24 x 38.2 cm 
Signed graphite drawing on paper. Framed. 


Mucha's daughter is the subject of this quite intimate 
and contemplative drawing, which likely served as the 
preparatory work for his oil portrait of her (which is part 
of the Mucha Trust collection). Jaroslava often posed for 
her father and also worked as his technical assistant. 
Here, she makes intense eye contact with the portraitist, 
but retains an element of mystery with her chin resting 
gently on her fingertips. This lot includes an appraisal by 
Mucha historian Karel Srp. 


Est: $25,000-$30,000. 
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Mucha (Continued) 


367. Three Ex Libris. 


Largest: 4 Ys x 6 Ys in./11.8 x 16.7 cm 

Cond A. Framed. 

Mucha created these three images to adorn the inside 
of a book, but they're perhaps even lovelier when 
viewed free of the confines of a cover. These are 
included in a single frame. 


Est: $2,000-$2,500. (3) 


368. Four Menu Cards. 


Each: 5 x 6 % in./12.5 x 17.2 cm 
Cond A/P. In a single frame. 
Ref (both var): Henderson, p. XXXVIII; PAI-XLII, 392 


The text areas may be blank, but these four envoys of 
dining excellence are as tasty as can be. Attractively 
executed and deliciously simple, the quartet of flower- 
wreathed brunettes graciously adorn these menu cards 
in a manner that has utterly disappeared from the 
contemporary dining experience. 


Est: $2,500-$3,000. (4) 


367 


368 


369. Portrait of a Slavic Girl : Drawing. 1929. 


14 s x 18 in./35.8 x 45.6 cm 

Signed colored pencil drawing. Framed. 

Very similar in style and posture to his portrait of 
his daughter, Jaroslava (see No. 366), this fine 
pencil drawing may very well feature the same 
beloved muse. 


Est: $10,000-$12,000. 
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Mucha (Continued) 


370. Vin des Incas. 1897. 


14 %x 5 Ys in./36 x 13.7 ст 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill, 43, Var. 1; Lendl/Paris, 25 (var); Health Posters, 119 (var); 

PAI-LXXXV, 370 

“Vin des Incas was... a coca-based potion sold in pharmacies with the vague medicinal 
claim that it helps 'convalescents.' Mucha shows an ancient Indian paying obeisance to a 
luscious goddess. Both are wearing feathered headdresses, and the atmosphere is one of 
languorous tropical idyll" (Rennert/Weill, p. 176). This is the smaller format version. 


Est: $5,000-$6,000. 


5% 
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371. Seated Woman : Drawing. 1897. 


7 3A x 93A in./19.5 x 24.6 cm 

Signed pencil drawing. Framed. 

Provenance: Christian M. Nebehay, Vienna, 1972 

Privately owned since 

Although this seated study appears quite simple on first glance, one can notice 
Mucha's incredible attention to detail in the strands of the girl's bun and in the 
folds of her dress. 


Est: $5,000-$6,000. 


372. Theatre de la Renaissance / Phédre : Proof. 


9x15 in./23 x 38 cm 
Imp. F. Champenois, Paris (not shown) 
Cond A. Framed. 


This olive green proof was created for a special program to benefit the 
Christian victims of Crete with the text ultimately printed in Greek. Sarah 
Bernhardt was the star of the benefit theatre show as Phédre. The French 
dramatic tragedy draws on Greek mythology to tell the story of Phédre’s 
love affair with Hippolyte. 


Est: $2,500-$3,000. 


373. Allégorie à la musique : Proof. 1898. 


10 x 14 % in./25.5 x 37 cm 

Imp. F. Champenois, Paris (not shown) 
Cond A. Framed. 

Ref: Mucha Postcards, 81 (var) 


This dreamy olive green proof of a woman clutching her lyre and gazing off 
into the distance was used by Belle Jardiniére as a color card. 


Est: $3,500-$4,000. 


374. Water Lily & Cherry Blossom : Proofs. 1898. 


Each: 13 % x 10 in./34.3 х 25.5 cm 
Imp. F. Champenois, Paris (not shown) 
Cond A. Framed. 

Ref: Rennert/Weill, 55 (var) 


Provenance: The Champenois Archives 


These are the olive green proofs for *a somewhat unusual pair for a set of 
panels, because although the overall dimensions are identical, and both girls 
appear in a semicircular frame, there are several major differences between 
them. The frames themselves are of different thickness and are differently 
arranged, bordered and ornamented. There is an empty band in Water Lily 
which gives the impression of being prepared to receive some text—Mucha 
virtually never allowed a totally blank space to be included in his designs 
unless it was meant for lettering. If we add the fact that the poses are 
differently conceived—in Cherry Blossom, the girl is the main attraction, in 
Water Lily, it's the flower—and that the two subjects have really nothing in 
common other than that they are flowers, this is a rather offbeat coupling. 
Nevertheless, since they were prepared at the same time in the same non- 
standard dimensions, it is probable that they were meant to be bought and 
displayed as a pair" (Rennert/Weill, p. 216). 


Est: $4,000-$5,000. (2) 


374 
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375. Salammbo : Proof. ca. 1897. 


11x16 % in./28 x 42 cm 
Cond A. Framed. 
Ref (both var): Mucha/Bridges, R10b; PAI-IX, 387 


This is the proof for Mucha's Salammbo plate, which 
appeared in L’Estampe Moderne. Salammbo was the 
daughter of Hamilcar, the barbaric ruler of Carthage; 
in 1862, Gustave Flaubert wrote a romantic novel 
with her as a subject, in which she was searching 

for a magic veil (seen here trailing from her shoulder) 
that was supposed to aid her father in conquering the 
world. However, the veil's power proves to be illusory, 
and Salammbo dies shortly after finally obtaining it 
for naught. 


Est: $2,000-$2,500. 
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376. Au Quartier Latin. 1898. 


378 13 % x 18 % in./35.2 x 46.6 cm 
Cond A-/Horizontal fold. 
Ref: Mucha/Bridges, R11c 


5 This is one of three covers designed by Mucha for 
the periodical Au Quartier Latin. Paris' Latin Quarter 


TRE. ATRE is shown allegorically as a humble woman draped 
in an oversized robe and surrounded by a decorative 
S AR АР halo that ushers in the Christmas season. 
BERMDARDT "ноне 


377. Le Gaulois : Cover. 1896. 


10 '4 x 13 in./26 x 33 cm 
Cond B+/Slight stains at edges. 
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Le Gaulois was a French daily newspaper founded 
in 1868. Mucha designed this dreamlike cover for 
an illustrated literary supplement for 

December 16, 1896. 


Est: $1,700-$2,000. 


376 


378. L'idée : Six Issues. 1905-1907. 


Each: 8 V» x 12 % in./21.7 x 31 cm 
Cond A-/Slight wear at edges. 
Ref: Mucha/Bridges, R19 


Mucha created this image of a languid model to 

grace the covers of six issues of this art and literary 

review; each cover was printed with different color 
PROGRAMME combinations. 


SE Est: $2,000-$2,500. (6) 
| Prix: O.30 


379. Theatre Sarah Bernhardt : Program. 1905. 


E —— 222752 5x 10 % in./12.7 x 26.8 cm 
 PHOSPHATINE FALIERES, Aliment des Enfants Cond A-/Slight stains at edges. 


i Mucha created many posters and promotional materials 
379 for his friend Sarah Bernhardt; this program was made 
for a play called Angelo at her namesake theatre. 
The booklet includes a photograph of Bernhardt 
and Victor Hugo. 


377 Est: $2,000-$2,500. 
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380. Étrennes : Cover. 

7 x 10 % in./18 x 26.2 cm 

Armand Colin (Publisher) 

Cond A. 

This tender image of two girls reading was likely 
used as the cover of a gift catalogue, which the 
text here tells us is available in all bookstores. 


Est: $1,700-$2,000. 


Oe) 


381. Lefévre-Utile : Box Top. ca. 1901. 


8 7^ x 12 s in./22.5 x 30.7 cm 
Cond A/P. 
Ref: PAI-LXXXVIII, 397 


Mucha created a host of box designs for the Lefévre- 
Utile biscuit company, each consisting of a central 
design and two back-to-back trademarks, all printed 
on one sheet. In the individual distinguishing pictures, 
Mucha depicted fashionable social occasions at which 
biscuits are being consumed, mostly with wine— 
otherwise, lush nymphs enjoying the outdoors also suit 
the purpose. All of the background patterns, ornamental 
borders, and decorative elements are executed with 
Mucha's typical attention to detail. Here is one design 
for the company's Madére biscuits. 


Est: $1,000-$1,200. 
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382. Documents Décoratifs. 1902. 


17 x 28 3⁄4 in./43.3 x 73 cm 

Cond A. 

Ref: Rennert/Weill, 79; Lendl/Paris, 104; Gold, 87; 
PAI-LXXV, 396 


"Documents Décoratifs, published in 1902... was 
Mucha's artistic creed, and a book that authoritatively 
set down the precepts of Art Nouveau and its decorative 
elements... In this announcement, he uses the same 
picture that appeared eventually on the cover of the 
book itself. It is a monochrome cameo of a bare- 
breasted girl holding a pendant in one hand and a 
flower in the other" (Rennert/Weill, p. 288). 


Est: $2,500-$3,000. 
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Mucha (Continued) 


383. Russia Restituenda. 1922. 


18 Ye x 31 in./46 x 78.8 cm 

Melantrich, Praha 

Cond A. Framed. 

Ref: Rennert/Weill, 108; Lendl/Prague, p. 288; 
Mucha/Art Nouveau, 40; PAI-LXXXIV, 396 


Between 1918 and 1921, during the Russian Civil 
War, it was all against all. Bolsheviks, White Russians, 
Anarchists, and seceding nationalities had each 
provisioned their sides by seizing food from those 
who grew it, giving it to their armies and supporters, 
and denying it to their enemies. Drought, then severe 
flooding in the Volga region, made matters worse. As 
late as 1921, Lenin refused outside aid as interference 
in Russian internal affairs. Mucha's 1922 poster, 
portraying a starving mother and her lifeless child, 

is adorned with two words: “Russia Restituenda,” 

i.e. “Restore Russia” (to health). It was part of an 
international relief effort throughout Europe and the 
United States once Lenin relented in 1922. “Two 
wounded doves in the upper corners signify a Slavic 
nation that would die without aid, and the hearts in 


the lower corners express hope in human compassion” 
(Mucha/Art Nouveau, p. 181). The aid, however helpful, 
was belated; an official Soviet publication concluded 
that about 5 million deaths occurred in 1921 from 
famine and related disease. 


Est: $2,500-$3,000. 


384. L'Illustration / Noël. 1896. 


1134 x 15% in./29.7 x 40 cm 
Cond A. 
Ref: Mucha/Bridges, R8; PAI-LXXXVII, 399 


"As indicated by the title, 1896-Noel-1897, this edition 
of the magazine marks the turn of the year—the 
passing of the old year and its renewal. The pale figure 
of the dead (or dying) woman in the foreground seems 
to symbolise the passing year, while the winged figure 
is wrapping her body in a shroud. The silhouetted 
flower held by the passing woman is a thistle, which 
often symbolises sin and earthly suffering. However, 
the hope for renewal and redemption is indicated by 
the image of the silhouetted church building in the 
background (considering the occasion, probably the 
Church of the Nativity) as well as the band of decorative 
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motifs on the left, consisting of three pairs of hands and 
snowy branches of a Christmas tree. In the Christian 
context, pairs of hands often allude to spiritual power or 
the conduits to convey spiritual energy, while Christmas 
trees represent vitality or life force. Whilst these motifs 
were inspired by the Christian tradition, the idea of 
‘mechanical’ hands with cogs is totally unique. By this, 
probably Mucha expressed the power of a mysterious 
God who governs time and the harmonious working 

of Nature” (Mucha Trust). 


Est: $2,000-$2,500. 


385. llsée, Princesse de Tripoli. 1897. 


9 ^ x11 3^ іп./24 x 30 cm 

Published by L'Edition d'Art, Paris 

Overall excellent condition; complete. 

Ref (both var): Mucha/Paris, 34; PAI-LXXXVIII, 382 


This book contains 132 color lithographs and a cover 
design by Mucha, in addition to typographical headings 
and embellishments, and represents a tour-de-force 

of singular magnitude in the history of the French 
illustrated book. This is the German language edition. 


Est: $3,500-$4,000. 
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Ben Nason (1915-?) 


386. New Haven Railroad / Boston. 


28 x 42 1⁄4 in./71 x 107.4 cm 
Cond A. 
Ref: PAI-XLV, 414 


The New Haven Railroad was an extremely passenger- 
oriented line and a great proportion of its revenues 
came from New England vacation travel. Posters 
contributed to awareness of the railway and Ben Nason 
contributed greatly to this lithographic consciousness 
with a series of approximately seven designs first 
appearing circa 1941. In 1945, after the conclusion 

of World War Il, the posters were once again widely 
distributed and continued to run as late as 1955. 
Boston was the northern end point of the New Haven 
Railroad's "Shoreline Route." The Nason poster 
depicts four famously familiar structures that to 

this day remain popular tourist attractions for 

visitors: The Massachusetts State House, the 

Bunker Hill Monument, the Old State House, 

and the Old North Church. 


Est: $1,000-$1,200. 


Hans Neumann (1888-1960) 


387. Hietzingerhof-Bar. ca. 1920. 

24 Vo x 37 3s іп./62.2 x 95 cm 

Jacksch & Neuhold, Wien 

Cond A-/Unobtrusive fold. 

In the upscale Vienna neighborhood Hietzing, 
a young couple partakes of an adorable love 
potion at the hotel bar. 


Est: $1,200-$1,500. 
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Maurice Louis Henri Neumont 
(1868-1930) 


388. Publicitas. 1908. 


13 3A x 17 ‘в in./35 x 43.5 cm 
Cond A. Framed. 
Ref: PAI-LXXX, 446 


This orange seller has been caught in a seductive 
moment by a handsy admirer—but what we're really 
interested in are the posters in their natural urban 
environment. To advertise the bill posting company, we 
see an array of recognizable posters, including three by 
Grün. This is definitely a poster collector's poster! 


Est: $1,200-$1,500. 


Nover 


389. Absinthe Vichet. 


39 % x 56 in./99.8 x 142.2 cm 
Imp. L. Revon, Paris 

Cond A. 

Ref: PAI-LXXIX, 417 


Granted, for more than a century, absinthe caused 
digestive problems, led to epileptic-type fits, caused 
birth defects, and produced serious nervous disorders 
leading to eventual insanity and death. But that's really 
looking at the glass half empty, especially when one 
is looking at the diaphanous charms of the beautiful 
blonde adorning this poster for Absinthe Vichet. 

With a glass of the "green muse" delicately pinched 
between her fingers, she's elegant and refined, with 
the exception of her wildly swirling hair, a device 
frequently used in turn-of-the-century design to 
manifest the potency of an alcoholic beverage. 

From the look of her coif, she had better be 

prepared for a pretty wild evening. 


Est: $3,000-$3,500. 


A-Z | OGÉ- PAL 


390 


Eugene 006 (1869-1936) 

390. Alcohol Delivery : Maquette. 

13 A x 17 % in./33.6 x 45 cm 

Gouache and ink maquette. Framed. 

It's not just contemporary New Yorkers who expect on-demand 
delivery of their favorite vice—but in the early 20th century, 
before the invention of e-bikes and motorized scooters, delivery 


had to be done on foot. Nevertheless, our young lady is overjoyed 
with the her speedy arrival of her booze of choice. 


Est: $2,000-$2,500. 


Joseph Maria Olbrich (1867-1908) 


391. Kölner Ausstellung. 1907. 


25 Ve x 40 in./64 x 101.6 cm 
M. DuMont Schauberg, Köln 
Cond A. 

Ref: DFP-III, 2432; Wember, 631 


Olbrich had his hands in everything related to the art world 

in turn-of-the-century Germany and Austria; an architect and 
graphic designer, he co-founded the Viennese Secession group, 
founded the Darmstadt Kunstler Kolonie, and helped organize 
the Cologne art exhibition for which he designed this ornate 
poster. Held at the Cologne Botanical Gardens, the exhibition 
included various forms of media, from paintings to jewelry to 
metalworking. His image employs graphic rigidity and floral 
ornamentation that mixes German precision with a touch of 
flourishing Art Nouveau. 


Est: $5,000-$6,000. 


Manuel Orazi (1860-1934) 


392. L'Hippodrome. 1905. 


15 x 23 1⁄4 in./39.4 x 59 cm 

Société d'Impressions d'Art Industriel, Paris 

Cond A. 

Ref: DFP-II, 676a; Circus Posters, 30; Posters of Paris, 74; 
Gold, 150; PAI-LXXIV, 422 


One of Orazi's most exciting and intricate designs, this 
theatrical recreation of a Barbarian invasion barrels toward 

the viewer. The Byzantine style he uses on the pagan princess's 
elaborate gown is reminiscent of his rendering of Sarah 
Bernhardt as Theodora (see PAI-XLII, 43). This is the 

smaller format version of the poster. 


Est: $2,500-$3,000. 392 
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Pal (Jean de Paléologue, 1860-1942) 


393. Folies-Bergére / Tous les Soirs. ca. 1899. 


57 x 44 s in./144.6 x 112 cm 

Imp. Paul Dupont, Paris 

Cond B/Slight tears at folds. 

Ref: Gold, 147 (var); PAI-LXXXVIII, 419 


While most of Pal's numerous designs for the 
Folies-Bergére focus on the entertainers, this image 
showcases the establishment's lovely patrons, 
assuring viewers of its reputation as a high class 
institution. This is the larger format. 


Est: $2,000-$2,500. 


394. Rayon d'Or. 1895. 


32 V, x 48 '4 in./82.4 x 122.7 cm 

Imp. Paul Dupont, Paris 

Cond A. 

Ref: DFP-II, 688; Reims, 951; Timeless Images, 22; 
Weill, 71; Femme s'Affiche, 154; Wine Spectator, 129; 
Masters 1900, p. 32; Gold, 21; European Electricity, p. 74; 
PAI-LXXXVIII, 418 


"Rarely has a product so humdrum as a kerosene lamp 
been promoted with such uninhibited zest—but then 
Pal, given free rein to his imagination, could be relied 
on to come up with something featuring one of his 
incomparably alluring nymphs every time. The secret 
of his success is the fact that even though he makes 
it clear in some way... that these are purely imaginary 
spirits, the loving care with which he draws every 
curve and flesh tone gives them a sensuality much too 
solid for make believe" (Gold, p. 17). 


Est: $2,500-$3,000. 


395. Folies-Bergére / Valse Merveilleuse 
des Dante. 1899. 


23 2 x 31 % in./59.8 x 81 cm 
Caby & Chardin, Paris 

Cond B/Slight tears at folds. 
Ref: PAI-LIX, 516 


This romantic design illustrates the thrilling perfection 
with which this professional ballroom couple perform 
the waltz. They performed at the Folies-Bergére during 
the 1899 season. 


Est: $1,400-$1,700. 


396. A la Place Clichy / Exposition de Blanc. 1899. 


37 % x 52 в іп./95.7 x 133 cm 

Imp. Caby & Chardin, Paris 

Cond B/Slight stains and creases at folds and edges. 
Framed. 

Ref: Gold, 23; PAI-LXVI, 418 


The Place Clichy's White Sale was a much-publicized 
event, resulting in many fine posters. This design 

by Pal is one of the most beautiful, showing off the 
sumptuous weight of the linens as they are presented 
to a customer. 


Est: $1,700-$2,000. 
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Edward Penfield (1866-1925) 


397. Collier’s / The Morning Walk. 1907. 


10 s x 19 Ye in./25.8 x 38.6 cm 
Cond A. 


Penfield's illustration of “a morning walk" for this issue 
of Collier's is full of high-society nonchalance. 


Est: $1,000-$1,200. 


398. Collier's / July 13, 1907. 


10 % x 14 % in./27.3 x 37.8 cm 

Cond A. 

Ref: PAI-LXXXVIII, 426 

Sadly, it looks like Penfield's girl has lost a match 
of tennis. Luckily, she'll have a new issue of 
Collier’s to revive her spirits. This is the cover 

of the July 13, 1907 issue. 


Est: $1,000-$1,200. 


399. Collier's / July 19, 1913. 


10 % x 14 1⁄2 in./26 x 37 cm 
Cond A. 


This stylish golfing duo may have a blasé attitude, 
but Penfield's cover is totally chic. 


Est: $800-$1,000. 


_. tublished 
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400. Poster Calendar 1897. 


10 x 14 in./25.5 x 35.5 cm 

Cond A. Framed. 

Ref: DFP-I, 373; Affichomanie, 140; 

Penfield, title page; Lauder, 191; PAI-LXXXI, 424 


Both the advertisement for Edward Penfield's poster 
calendar and its cover, this is a self-portrait of the 
artist at work creating the calendar whose cover you 
are now gazing upon—a cheeky bit of meta-imagery 
for this gruffly introspective New Yorker. The family cat 
looks on, with both patient affection and malevolent 
trickery. Artists with cats all know how felines enjoy 
getting in the way of one's work. 


Est: $2,000-$2,500. 


Percival Pernet (1890-1977) 


401. Championnat du Monde. 1946. 


25 ¥% x 39 ^ in./64.8 x 99.7 cm 

Affiches Atar, Genéve 

Cond A. Framed. 

Ref: Léman, p. 117 (var); PAI-LX, 447 

Full of force and speed, this image for the 1946 Geneva 
World Championships makes you almost able to feel the 
spray off the boats as they cut through Lake Geneva. 
This is the smaller format version of the poster. 


Est: $1,400-$1,700. 
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402. Grand-Prix / Genève. 1948. 


25 1⁄4 x 38 3⁄4 іп./63.8 x 98.5 cm 
Affiches Atar, Genève 

Cond A. Framed. 

Ref: PAI-XVIII, 373 


For the 1948 Geneva Grand Prix, Pernet puts us 
behind the boats as they round a critical turn. 
The frothy waves being created lead our eyes 
to the international flags beyond. 


Est: $1,400-$1,700. 


Maurice Pico (1900-1977) 


403. Folies Bergère / La Grande Folie. ca. 1927. 


13 3⁄4 x 20 % in./35 x 52.7 cm 
Cond A. 
Ref: Folies-Bergère, 89 (var); PAI-LXXXIII, 435 


“‘La Grande Folie’ (The Great Folly) remained faithful 
to Paul Derval’s principles: a title of thirteen letters, 
the same number as all his other revues, lavish decor 
and costumes but no superstar. The poster on the 
other hand is surprising. The Folies rarely produced 
anything as ‘art deco-ish’... The image of this couple 
embracing, where we discover... a mixture of cubism, 
some of Halouze's style and some of Colin's, appears 
to be a ‘practical work’ of the 1920's... The letters, 
the people, are hurled into our faces with a bluntness 
that is a far cry from the mannered elegance of most 
music hall posters" (Folies-Bergére, p. 13). 


Est: $1,700-$2,000. 


Julius Mendes Price (1857-1924) 


404. An Artist's Model. 1895. 


54 ' x 83 % in./138.4 x 213 cm 

Paul Dupont, Paris 

Cond B+/Slight tears at folds and edges. 
Ref: PAI-LXXXI, 429 (var) 


An Artist's Model was a two-act musical comedy 
written on the heels of the composer's much-heralded 
A Gaiety Girl from two years prior. Its plot focuses on a 
former nude model who, now a widowed millionairess, 
returns to the studio to pursue her lost artist love. He 
in turn only takes interest in her once she is engaged 
to an English nobleman. This two-sheet poster has a 
previously unseen watercolor style background and is 
without additional text. 


Est: $3,000-$4,000. 
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Leslie Ragan (1897-1972) 


405. New York Central / 20th Century Limited. 1938. 


27 Vs x 40 % in./69 x 104 cm 

Latham Litho., New York 

Cond A. 

Ref: Crouse/Deco, p. 263; Weill/Art Deco, p. 87 


"Each of [Ragan's] railway designs, bathed in a Norman Rockwellesque light, presents a 
perfect beacon of homegrown industry calmly traversing the serene American landscape. 
Although rail service between Chicago and New York was no groundbreaking concept in 
1938, that summer saw the debut of a new, streamlined style of train designed by Henry 
Dreyfuss. No longer a clunky piece of machinery, the new 20th Century Limited, with its 
clean lines and simple shape, redefined how the world looked at locomotives, leading the 
New York Central Railroad to dub it the ‘most famous train in the world’... The finest attention 
to detail was present, right down to the matchbooks available onboard. Even before one got 
on the train, a red carpet was rolled out to make the service feel all the more exclusive and 
posh. Those incidental luxuries, however, are not alluded to in this poster: the image of the 
engine quietly rolling by the Hudson River toward New York's Grand Central Station is itself 
enough to fill the viewer with a sense of awe" (Crouse/Deco, p. 262). 


Est: $14,000-$17,000. 
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Georges Redon (1869-1943) 


406. Scala / La Tournée des Grands Ducs. 1906. 


36 3⁄4 x 50 % in./93.3 x 129 cm 
Imp. J. Minot, Paris 

Cond A-/Unobtrusive fold. 

Ref: PAI-LXX, 598 


While little is known about the show itself, the 
expression "tour of the Grand Dukes" was popular in 
the late 19th century, and referred to wealthy Russian 
aristocrats who spent money in Paris with wild abandon, 
going from one nightclub to the next. The beautifully 
drawn composition shows off one such gentleman and 
his much younger ballerina companion. 


Est: $1,700-$2,000. 
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Alejandro de Riquer (1856-1920) 


407. The Four Seasons / Spring. 1900. 


21% x 45 % in./55 x 115 cm 

Cond A. 

Ref: Riquer, p. 130; Weill/Art Nouveau, p. 54; 
Cataluña, 26; PAI-LXVIII, 572 


“In Spain, de Riquer has executed some 
charming decorative panels, which are worthy 
to rank with the best efforts of Mucha. The 

set representing the four seasons, of which 
‘Spring’ is undoubtedly the best, are single- 
figure studies in the open air, and treat the 
subjects from an original and unconventional 
point of view" (Rogers, p. 127). And here is 
that "best" panel, a dreamy, thought-provoking 
composition done with such ease that not only 
is the redhead experiencing the rebirth of the 
world around her, she is irrefutably an essential 
part of it. 


Est: $2,500-$3,000. 
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Norman Rockwell (1849-1978) 


408. The Saturday Evening Post / 100th 
Year of Baseball. 1939. 


22 4 x 28 in./56.2 x 71 cm 


Cond A. 
Ref: Rockwell's America, 295 (var); 
PAI-LXXXVIII, 38 


Hey, batter, batter! To commemorate 100 
years of America's national pastime, Rockwell 
conjures a goofy scene full of whimsy. 


Est: $4,000-$5,000. 


Salo 


409. Vichy. 1895. 


34 s x 49 % in./87.2 x 126.5 cm 
Imp. Viellemard, Paris 
Cond B/Slight tears, largely at edges. 


Just six hours from Paris, Vichy is most famous 
for its World War Il Nazi occupation—and its 
sublime mineral springs. This poster, created 
long before the atrocities of war, indulges its 
viewers in the most luxurious aspects of the 
city, including its historic architecture, casino, 
and picturesque beaches. 


Est: $1,400-$1,700. 
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Munetsugu Satomi (1900-1995) 


411. Cóte d'Azur. 1934. 


24 3 x 39 in./62 x 99 cm 

La Novateur, Paris 

Cond A. 

Ref: Affiches Azur, 16; Train à l'Affiche, 279; 
PAI-LXXXV, 425 


Satomi arrived from his native Osaka to study art in 
Paris at an early age—in fact, he entered the École 
des Beaux-Arts before his eighteenth birthday, which 
is normally the minimum age required for entry to the 
prestigious school. He became very active in graphic 
design of all kinds during the 1930s, producing posters 
that were not only effective, but even quite startling 
by the standards of the period. Here, in a design for 
the PLM railroad, Satomi shows his mastery of graphic 
expression. The bold red letters juxtapose the diagonal 
thrust of the train as it rushes out of the darkness 
towards the bull's eye of the sun. 


Est: $2,500-$3,000. 


Charles Santore (1935-2019) 


410. Newsweek. ca. 1965. 


60 x 46 in./152.5 x 117 cm 

Cond A/P. 

Using a wry play on words, Santore urges viewers 
to sound good by quoting Newsweek and features 
an expressive design of a stern Beethoven. 


Est: $1,700-$2,000. 
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Raymond Savignac (1907-2002) 


412. Astral. ca. 1950. 


39 % x 58% in./99.5 x 149 cm 

Publicité Vanypeco, Paris/Bruxelles 

Cond B+/Slight stains at edges. 

Ref: Savignac/Forney, p. 350; Savignac/Affichiste, 10 


"What caused Savignac's popularity? We can think 
that his style, neither too ‘disturbing’ nor too ‘stylized,’ 
was well suited to advertising. But above all he had 

a sense of expression that brought joy to the urban 
greyness. He transformed the daily routine with living 
and animated characters. For him, the successful 
poster led to the happiness of consuming the product it 
boasted. The campaign for Astral expressed this state 
of mind” (Savignac/Affichiste, p. 21). The duo painting 
each other using Astral paint is certainly a clever move 
by Savignac. 


Est: $1,400-$1,700. 


WALTER БОНМАСКЕМВЕНО 


Veenchmilo Weir iété Mince en 


\NSTALT O CONSÉE. 


Walter Schnackenberg (1880-1961) 


413. Deutsches Theater. 


35 x 47 s in./88.8 x 119.6 cm 

0. Consée, München 

Cond A-/Slight tears at edges. Framed. 

Ref: Schnackenberg, unnumbered; PAI-LXXX, 482 


There is a delicacy of expression on the faces of both the viewer and the dancer that elevates this 
extraordinary design far beyond the standard theatrical poster. This gifted German artist could be one of the 
poster collector’s favorites, if only there were some more posters of his to collect. He did only a few, and all 
of those, printed in very small quantities, are so rare that most poster enthusiasts never come across them. 
A cultured, sophisticated painter, Schnackenberg did most of his poster work for acquaintances in Munich 
theatrical circles. His designs are a quaint amalgam of caricature and fantasy which he himself called 
“suggestive dreams.” With an unerring instinct for color, and an exquisitely refined taste for subtle irony, 

he created a body of work that is uniquely individualistic—small, but choice. 


Est: $20,000-$25,000. 
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Schnackenberg (Continued) 


414. Odeon Casino. 1912. 


35 V; x 47 in./90 x 119.5 cm 

Consée, München 

Cond A. 

Ref: DFP-III, 2940; Avant Garde, p. 116; Gallo, p. 220; Takashimaya, 150; 
Dance Posters, 48; Art Deco, p. 290; Plakate München, p. 91; PAI-LXXXVI, 360 


Provenance: The Karl Lagerfeld Collection 


One of Schnackenberg's finest creations, this couple exudes Art Deco style and 
sensuality. “One of Munich’s finest amusement venues, where the elegant world 
gathered after the theater and concert, was the Odeon Casino, for which Walter 
Schnackenberg designed a series of unusual posters. His vampy type of woman with 
a pageboy haircut and a fashion that anticipated the 1920s was a sensation and 
provocation in Munich at a time when the busty, sumptuously equipped ladies of the 
Wilhelmine era still dominated the image of women. [Schnackenberg's woman was] 
thus a powerful motif for the 'Jeunesse dorée' (golden youth)" (Plakate München, p. 
92). But there is also a sense of the uncanny, especially with the male dancer who 
emerges out of the shadows, his body confined to the darkness around him. It's a 
perfect example of this artist's “scenes of a decadent morbidity" (Weill, p. 111). 


Est: $30,000-$40,000. 
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415. Еггу & Меггу. 1912. 


36 % x 48 3⁄4 in./93.4 x 124 cm 

Oscar Consée, München 

Cond A-/Slight tears at edges. Framed. 

Ref: Schnackenberg, unnumbered; Dance Posters, 49; Art Deco, p. 98; PAI-LXXIX, 471 


Provenance: The Karl Lagerfeld Collection 


In the period leading up to World War I, Berliners danced as fast and as hard as they 
could. Hotel ballrooms were grand places to fox-trot the night away and dance teams 
were very much in demand as nightclub performers. Despite the memorable name 

of this twosome (who Schnackenberg smartly depicts in brown rather than the usual 
black), no information about them survives. The design bears a strong resemblance to 
the artist's Odeon Casino (see prior lot) and this work, created in the same year, very 
well may have been a brilliant study for the more styled, decadent poster yet to come 
(see Peter Pathe / Maria Hagen, PAI-LXXXV, 428). 


Est: $25,000-$30,000. 
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Schnackenberg (Continued) 


416. Die Afficheur : Drawing. ca. 1955. 


14 x 19 "в in./35.5 x 48.5 cm 
Signed ink and watercolor illustration. Framed. 
Ref: PAI-LIX, 575 


Provenance: The Schnackenberg Family Archives 


While best known amongst poster collectors for his 
vibrant Expressionist designs of the early 1910s, 
Schnackenberg's later works have recently received an 
abundance of art historical interest. In the 1950s, his 
style turned toward the surreal,and he created languid 
Street scenes populated by eerie characters oftentimes 
washed in a blue or green light. This is one such 
design from that series, in which a billposter hangs the 
latest announcement for the Eldorado while a gnarled 
older woman yaws a complaint against the ad's overt 
sexuality. Nearby, a curious black cat dips its paw into 
the wheat paste glue. 


Est: $6,000-$8,000. 


A. Selig 


417. Societe Athletique Olympique Colmar. 


23 4 x 32 in./59 x 81.3 cm 
Imp. A. Jess, Colmar 
Cond A. 


The 1896 Olympic Athletic Society continues to provide 
wrestling classes in Colmar and beyond. This undated 
poster gives us a glimpse of the training they provide. 


Est: $1,400-$1,700. 
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Jan Sluyters (1881-1957) 


418. De Jordaan. 1920. 


31 Ys x 46 % in./79.7 x 119.2 cm 
Cond A. 
Ref: PAI-LXXXVIII, 452 


A new edition of a popular novel about earthy 
Amsterdam characters is advertised by a little 
tableau arranged to engage our interest. 


Est: $1,700-$2,000. 


Élisabeth Sonrel (1874-1953) 


419. Le Midi. 1901. 


20 1⁄4 x 27 Ye in./51.5 x 69.8 cm 
Cond A-/Slight crease at upper left corner. 
Ref: PAI-XLIII, 537 (var) 


Sonrel's decorative panels are a bit more painterly than 
Mucha's, but they're equally as effective as the better 
known artist's work. Having previously applied her talents 
to flowers (see PAI-XLII, 460) and birds (see PAI-XLIII, 
539), she turns her attention to seasonal concerns, the 
second such personification we've seen from the artist 
(the first came in PAI-XXXIX, 469). Here, she explores 

the quiet solitude of summertime solemnity with the 
casual loveliness of a thought-absorbed, long-necked 
beauty pausing in an apple grove by the sea. Born in 
Tours, Sonrel was quite possibly the daughter of painter 
Stephane Sonrel, from whom she received her early 
artistic guidance. To further her studies, she moved to 
Paris where she became the pupil of Jules Lefebvre at his 
École des Beaux-Arts. Beginning in 1893, she exhibited 
her work at the Salon des Artistes Francais, especially 
large watercolors of idealized women that have both 

a certain Pre-Raphaelite intensity and an affinity for 
French symbolism, inspired by Arthurian romance, biblical 
subjects, archaic legends, and medieval love. Although 
Sonrel's output was known during her lifetime, it's only 

in the past twenty years or so that her work has again 
received the attention it deserves. 


Est: $2,000-$2,500. 
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420. Flowers : 2 Panels. 


Each approx.: 11 x 26 in./28 x 66 cm 
Cond A-/Slight tears in bottom edge of Montagne. 
Ref: PAI-XLII, 460 (var) 


This lot includes two of the decorative panels in 
Sonrel’s Flowers set: Fleur de Montagne and Fleur 
des Eaux. As opposed to many of the other similar 
plates executed in this style, there is no real attempt 
to personify the flora with the women present. Rather, 
they compliment one another in such a splendiferous 
fashion, be they blond or brunette, mountain or water 
flower, that any sort of additional allegory would be 
a useless redundancy. And at times such as this, 

it’s quite obvious that a natural beauty need not be 
anything more than just that. 


Est: $3,000-$4,000. (2) 


Edward Sorel (1929- ) 


421. The New York Times. 1972. 


59 34 x 46 v2 in./151.7 x 118 cm 
Cond A. 


New York native Sorel was the perfect choice to 
advertise the New York Times—especially thanks to 
his left-leaning politics and storybook illustration style. 
Here, he proves that animals and humans (specifically, 
Republicans and Democrats) alike can benefit from 
reading the historic newspaper. 


Est: $2,000-$2,500. 


Saul Steinberg (1914-1999) 


422. The New Yorker / View of the World 
from 9th Avenue. 1976. 


29 x 42 % in./73.7 x 107.3 cm 

New Yorker Magazine, Inc., New York 
Cond A. 

Ref: PAI-LXXXIV, 439 


Steinberg's 1976 cover for The New Yorker, also used 

as a poster, became legendary, iconic, endlessly copied 
and parodied throughout global culture, and a paragon of 
wit. Cover illustrations for The New Yorker have always 
set the bar for flashes of deep insight. But none surpass 
Saul Steinberg's succinct encapsulation of a Manhattan 
mindset: globally self-important, yet improbably, 
paradoxically, deeply provincial at the same time. 


Est: $1,700-$2,000. 
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Théophile-Alexandre Steinlen (1859-1923) 


423. A la Bodiniére / Exposition T. A. Steinlen. 1894. 


31 1⁄4 x 23 % in./79.3 x 60 cm 

Imp. Charles Verneau, Paris 

Cond A. 

Ref: Bargiel et Zagrodzki, 14; Crauzat, 492; DFP-II, 782; Steinlen's Cats, 20; 
Steinlen/Genéve, 30; Reims, 1025; PAI-LXXXIV, 441 

To advertise his important first exhibition of paintings, drawings, and posters at 
the Bodiniére gallery, Steinlen returns to a favorite subject: his cats. The simple 
but masterful sketch justly remains one of the great posterist's most famous and 
beloved images. 


Est: $6,000-$8,000. 


424. Chat Noir / Prochainement. 1896. 


15 Yo x 24  in./39.4 x 62.2 cm 

Imp. Charles Verneau, Paris 

Cond A. 

Ref: Bargiel & Zagrodzki, 22.B1; PAI-LXXXVIII, 458 


The text here promotes the opening tour of the Chat Noir's resident performers, 
boasting a "highly illustrious troupe" presenting shadow plays, poetry readings, 
and songs. Incredibly popular when first unveiled to the public, the basic image 
was worked into a number of different formats and text arrangements. This 
represents the initial printing of the "Prochainement" poster; later, after Rodolphe 
Salis fell ill and was unable to perform with the company, the "avec" preceding 
his name was replaced with “de,” both as a tip-on and in a new edition of the 
poster. This is the earlier, smaller format. 


Est: $6,000-$8,000. 
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425. Compagnie Francaise des Chocolats et des Thés. 1895. 


22 % x 30 3 in./56.8 x 78 cm 

Imp. Courmont Fréres, Paris 

Cond A-/Unobtrusive horizontal fold; pinholes in corners. Framed. 

Ref: Bargiel & Zagrodzki, 19B; Crauzat, 494; DFP-II, 784; Timeless Images, 49; 
Gold, 55; PAI-LXXXVIII, 455 


In one of Steinlen's most tender posters, we are offered an intimate peek into his 
private life. Using his wife Emilie and his daughter Colette as models, we witness 
the artist's family at breakfast. As Emilie quietly meditates over the day at hand, 

she sips on Chinese black tea. Meanwhile, young Colette stares curiously back at 
the signature household pet, protectively guarding her hot chocolate from a potential 
feline thief. As charming as it is cozy, this scene promotes the French Chocolate 

and Tea Company, a staple in all real—rather than overly fancy—homes. 

This is the larger format. 


Est: $12,000-$15,000. 


426. Lait pur Stérilisé. 1894. 


39 2 x 55 */ in./100.4 x 140.6 cm 

Imp. Charles Verneau, Paris 

Cond A. 

Ref: Bargiel et Zagrodzki, 16. A1; Crauzat, 491; Wine Spectator, 112; Maitres, 95; 
DFP-II, 783; Абау, p. 97; Weill, 63; Gold, 56; Encylopédie/Weill, p. 54; 

Posters of Paris, 80; PAI-LXXXII, 435 


All the warmth, humanity, and affection for which Steinlen is so loved comes through 
gloriously in this poster for the newly marketed "lait stérilisé" that was touted 

over the "lait ordinaire" at that time. Charles Knowles Bolton, writing a year after 

its publication, proclaimed that this “is perhaps the most attractive poster ever 
made. No man with half a heart could fail to fall in love with the child." Louis Rhead 
himself commented: "When I saw it in Paris last year... it seemed to me the best and 
brightest form of advertising that had appeared." This is the medium format version. 


Est: $14,000-$17,000. 
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Steinlen (Continued) 


427. Le Journal / La Traite des Blanches. 1899. 


48 Ув x 62 34 in./123 x 159.4 cm 

Imp. Charle Verneau, Paris 

Cond A. Framed. 

Ref: Bargiel & Zagrodzki, 35; Crauzat, 503; DFP-II, 792; 
PAI-XLIII, 550 


"Quite a few literary works of this era first saw the light 
of day as installments printed in daily or weekly papers... 
A major novel appearing in a trickle would hold readers 
for several months, with the hope that [readers] would 
get used to the paper's other features and remain loyal 
afterwards. The lure of a new sensational novel was 
often used to advertise the paper itself. And sensational 
is the word for this poster advertising installments of 
‘White Slavery.’ It depicts a heartless pimp with three of 
his victims. One is arguing passionately for her freedom, 
one seems resigned to her fate, and one in utter despair" 
(Gold, p. 66). This uncensored, larger format of the 
poster—seen here without the top text banner—is the 
rarest of all versions. 


Est: $6,000-$8,000. 
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428. Le Journal / La Traite des Blanches. 1899. 


23 2 x 31 % іп./59.8 x 80.8 cm 

Imp. Charle Verneau, Paris 

Cond A-/Unobtrusive folds. 

Ref: Bargiel & Zagrodzki, 35D; Crauzat, 503; 
PAI-LXXXVII, 460 


This is the smaller format, uncensored version of 
Steinlen's design for this literary installment. 


Est: $3,500-$4,000. 
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429. Le Petit Sou. 1900. 


39 Ve x 55 1⁄4 in./100 x 140.3 cm 

Imp. Charles Verneau, Paris (not shown) 
Cond B+/Slight tears at folds and edges. 
Ref: Bargiel et Zagrodzki, 39; Crauzat, 507; 
Steinlen, 96; DFP-Il, 795; Schardt, p. 148; 
Gold, 99 (var); PAI-LXXXVIII, 459 


Originally designed for a workers' daily paper, this 
image shows a wild Marianne calling her fellow 
laborers to arms against the tyranny of the State. 
About to storm the new Bastille, she has ripped 
off her shackles in protest. This is the image-only 
version, without the top or bottom text panels. 


Est: $2,000-$2,500. 


Raymond Savignac (1907-2002) 


430. Monsavon au lait. 1949. 


78 Ys x 118 % in./199 x 301.7 cm 
Cond A. 


Ref (all var): Savignac, 314; Savignac A-Z, p. 21; 


Savignac/Forney, 314a; Weill, 515; 
Musée d'Affiche, 103; Publicité, p. 167; 
PAI-LXXXIX, 373 


This is the only known four-sheet variant of this 
celebrated poster. The importance of this image 
to Savignac's career cannot be overstated. It 

is emblematic of his iconic style: disarmingly 
simple, almost childlike in its brushwork, 

and reliant on basic colors and uncluttered 
compositional space to impart a cheerful, 
amusing message to the viewer. The design 

lets us know in no uncertain terms that this 
soap is made with milk. 


Est: $5,000-$6,000. 


Francisco Tamagno (1851-1933) 


431. Pygmalion. 


120 % x 90 "в in./305 x 229 cm 
Imp. B. Sirven, Paris 
Cond B+/Slight tears at seams and edges. 


For the Parisian department store, Tamagno 
conjures a lovely autumnal scene with the day's 
open automobiles, vibrant chrysanthemums, and 
the season's weather-appropriate fashions. This 
is a four-sheet poster. 


Est: $4,000-$5,000. 
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Henri Thiriet (1866-1897) 


432. Exposition de Blanc / Place Clichy. 1898. 


51 'A x 36 in./130.2 x 91.5 cm 

Imp. de Vaugirard, Paris 

Cond B+/Slight tears at folds. 

Ref: DFP-II, 815; Schardt, p. 166-67; Gold, 24; PAI-LXXXIX, 393 


“A saleswoman at the Place Clichy White Sale shows a discerning customer 
some fine bed linens. Thiriet makes the women’s appearances and attitudes 

so charming and gives the sheets themselves such sumptuous volumes that 
purchasing what is essentially a household requirement seems as delightful 

as choosing a new dress” (Gold, p. 18). Crauzat, announcing its publication in 
L'Estampe et l'Affiche, calls it “a beautiful design with pleasing colors. We hope 
that it will be followed by many more [from the artist]" (1898, p. 43). Pleasing 
colors might be an understatement in this case—this poster boasts incredibly 
vivid colors: tangerine lettering and accents, burgundy and turquoise apparel, 
and the strangest—but most delightful—scarlet hair. 


Est: $2,500-$3,000. 


Henry Atwell Thomas (1834-1904) 


433. L'Eclair / Journal Politique Indépendant. 1897. 


34 Ve x 48 % in./86.7 x 123.5 cm 

Imp. Chaix, Paris 

Cond B+/Unobtrusive folds. Framed. 

Ref: Абау, p. 167; Maitres, 222; Fit to Print, 86; PAI-LXXXVIII, 465 


Thomas was an American painter, lithographer, and co-owner of the printing 
firm Thomas & Wylie of New York. At the age of sixty-three, he submitted this 
design to a competition sponsored by the Paris newspaper L'Eclair, to the 
surprise of many, including runners-up Vavasseur, Meunier, and Gottlob, he 
won—and deservedly so. It was one of the most successful poster competitions 
ever mounted: 500 entries were submitted (about forty of which were printed 

, з ———R— in a handsome book by the publisher), and the jury was a "Who's Who" of the 
1€" PRIX du CONCOURS d'AFFICHES de { пат | day's graphic giants, including Puvis de Chavannes, Chéret, Forain, Grasset, 
ы Guillaume, Mucha, Steinlen, and Willette. This is the larger format. 


433 Est: $2,500-$3,000. 
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Henri de Toulouse-Lautrec (1864-1901) 


434. Troupe de Mlle Églantine. 1896. 


31 3⁄4 x 24 % in./80.5 x 61.8 cm 

Cond A-/Slight tears at top edge. Framed. 

Ref: Wittrock, P21C; Adriani, 162-1; Wine Spectator, 43; DFP-Il, 850; Wagner, 23; 
Posters of Paris, 100; Reims, 791; PAI-LXXXVIII, 479 


"At the height of cancan's popularity, dancers formed groups which offered their 
services as a unit: whether the Troupe de Mlle Églantine was the best of them we 
don't know, but it is certainly the only one publicized by the best. Toulouse-Lautrec 
did it at the request of his friend Jane Avril. From left to right, we see Jane Avril, 
Cléopátre, Églantine, and Gazelle. As with his Moulin Rouge poster, he lets the white 
of the petticoats, punctuated by stockinged legs, do most of the talking, but he also 
offhandedly gives each girl a distinct character in only a few lines lining their facial 
expressions" (Wine Spectator, 43). 


Est: $20,000-$25,000. 
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Toulouse-Lautrec (continued) 


435. Jane Avril. 1893. 


35 % x 49 % іп./89.8 x 126.4 cm 

Imp. Chaix, Paris 

Cond B+/Slight tears at folds and edges. 

Ref: Wittrock, P6A; Adriani, 11-1; Wagner, 7; DFP-Il, 828; Maitres, 110 (var); Wine Spectator, 41; Lautrec/Montmartre, 175; 
Reims, 784; PAI-LXXXII, 451 


"Universally considered his most brilliant and successful design" (Wagner, p. 22), Toulouse-Lautrec shows "Jane Avril on stage 
doing her specialty, which, according to contemporaries, was essentially a cancan that she made exotic by making a pretense 

of prudery—the 'depraved virgin' image aimed at arousing the prurience in the predominantly male audience. The sexual 
innuendo was captured by the artist by contrasting the dancer's slender legs with the robust, phallic neck of the bass viol in 

the foreground—a masterly stroke that not only heightens our perception but also creates an unusual perspective: we see the 
performer as an orchestra member would, and this allows Toulouse-Lautrec to show, as if inadvertently, how tired and somewhat 
downcast she looks close-up, not at all in keeping with the gaiety of the dance that is perceived by the audience. It is clear, as 
Maindron has pointed out, that she is dancing entirely for the viewer's pleasure, not hers, which makes it a highly poignant image. 
Seemingly without trying, Toulouse-Lautrec not only creates a great poster but makes a personal statement: Only a person who 
really cares about his subject as a human being would portray her with such startling candor" (Wine Spectator, 41). 


Est: $50,000-$60,000. 


436. May Milton. 1895. 


24 Va x 31 v» in./61.2 x 80 cm 
Cond A. Framed. 
Ref: Wittrock, P17B; Adriani, 134-1; PAI-LXXXVI, 404 


An English dancer at the Moulin Rouge, May Milton was in an affair with 

May Belfort. Toulouse-Lautrec's portrait of her is so subtly bizarre that Picasso 
included it in the background of his early painting, "The Bath" (1901). "Milton 
is shown in a seemingly impossible position," Ebria Feinblatt writes. "Lautrec 
so twists the position of Milton's right leg that, instead of a back kick, the foot 
emerges from the side. At the same time, this pose answers the artist's need 
to continue the unbroken, undulating pattern that starts with the wavy hair 
hanging down to her puffed shoulder sleeve... the undeniable presence of the 
figure [is] arresting" (Wagner, p. 27). 


Est: $14,000-$17,000. 


437. May Belfort / Petit Casino. 1895. 


24 Vas x 31 3⁄4 in./61.5 x 80.8 cm 

Cond A-/Unobtrusive horizontal fold. Framed. 

Ref: Wittrock, P14C; Adriani, 126, 2nd State; Delteil, 354; 
HTL/MoMA, 269; PAI-LXXXIX, 396 


This is most probably the rarest of all Lautrec posters. In this poster made for 
her appearance at the Petit Casino, the singer is “framed by long black curls 
under an enormous cap, her hands hiding most of a yellow-eyed kitten. Lautrec 
presents her on a diagonal plane, her brilliant orange-red dress slanting to the 
left, her shoulder brought forward in the picture plane to place her in a frontal 
position. The flat sweep of her gown below the frilled, green-splattered sleeves 
is, taken by itself, merely a red sail or banner” (Wagner, p. 27). In this version, 
the most obvious difference other than the addition of the “Petit Casino” type is 
the substitution of red streaks for the usually seen solid dress. 


Est: $30,000-$40,000. 
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Toulouse-Lautrec (Continued) 


438. Le Jockey. 1899. 


14 x 20 % in./35.5 x 51.2 cm 
Cond A-/Stains at edges. Framed. 
Ref: Wittrock, 308-11; Adriani, 345-11; PAI-LXXXIX, 399 


Provenance: The Gregory Peck Collection 


“In Paris from the autumn of 1899 to the summer of 1900, [Lautrec] seemed to live 

his former existence, making paintings and prints and maintaining contact with 
friends... In some ways he seemed more willing to live conventionally than he had 
before. He returned to his childhood interest in horses and the race track, having driven 
himself regularly to Chantilly, the Bois and Longchamps to watch horses. The works he 
did now maintained the fine-lined, almost drawing-like quality of his painting” (Frey, p. 
480). Though “The Jockey” and three other lithographs were created with the intention 
of publishing a portfolio of horse racing subjects for the print dealer Pierrefort, this was 
the only one of the four ever realized as a print. But it’s one of his finest, conveying 

the raw energy and speed present on the track. You can almost feel the weight of the 
hooves as they hit the turf and hear the breath of the animal as it gallops by on this 
overcast, cold morning. This is one of 112 impressions. 


Est: $40,000-$50,000. 


439A 


439A. La Loge au Mascaron Doré / Le Missionnaire. 1894. 


12 7s x 19 % in./32.6 x 50.3 cm 

Imp. Ancourt, Paris 

Cond A. Framed. 

Ref: Wittrock, 16; Adriani, 69-І; PAI-LXXXVI, 391 


This is the rare limited edition print before letters and hand-signed by Lautrec. “For Lautrec 
the theatre was to be found in the boxes as much as on stage. One of his best known 
inventions, La Loge au Mascaron Doré (The Box with the Gilded Mask) was a programme for 
Marcel Luguet’s play Le Missionnaire (The Missionary), which had its premiére at the Théatre 
Libre on 24 April 1894. With its economical use of colour, this is one of Lautrec’s greatest 
achievements in the field of small scale colour lithography... Above left we see the profile of 
the English illustrator Charles Edward Conder... who had met Lautrec at the Moulin Rouge” 
(Adriani, p. 110). 


Est: $40,000-$50,000. 
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Toulouse-Lautrec (continued) 


439B. La Loge au Mascaron Doré / Le Missionnaire. 1894. 440. Divan Japonais. 1893. 

9 5 x 12 4 in./24 x 31 cm 23 'A x 30 % in./59 x 78.5 cm 

Imp. Ancourt, Paris Imp. Edw. Ancourt, Paris 

Cond A. Framed. Cond B+/Matted to image. Framed. 

Ref: Wittrock, 16/program edition; Adriani, 69-11; Lautrec/Montreal, 26; Ref: Wittrock, P11; Adriani, 8; DFP-Il, 824; Maitres, 2; Wagner, 3; Modern Poster, 5; 
PAI-LXXVIII, 467 Wine Spectator, 42; Posters of Paris, 92; Lautrec/Montmartre, 164; Reims, 780; 


This variant of the previous lot is the program cover for the play Le Missionnaire. PAI-LXXXIX, 398 

Est: $12,000-$15,000. Pictured at the Divan Japonais café concert, Jane Avril “appears to be almost smiling, 
as if the whole thing were an inside joke. Jane is accompanied—or, more likely, being 
accosted—by noted critic Edouard Dujardin, no doubt with amorous intentions, but 
Avril's faintly bemused expression indicates that she is used to this, and will be able 
to handle him without any trouble. Note that the performer—although it is a great 
celebrity, the famous Yvette Guilbert—is not the focus of the poster, and Toulouse- 
Lautrec makes sure of it not only by placing her somewhat indistinctly in the poorly 
lit background, but even by going to the length of deliberately cutting her head off... 
Toulouse-Lautrec has made good use of spatter, a technique which adds another 
dimension to poster art: here, for example, it effectively separates the solid black 
of Jane's dress from the less important dark mass of the bar and the orchestra" 
(Wine Spectator, 42). 


Est: $20,000-$25,000. 


FOR A SEARCHABLE DATABASE OF EVERY POSTER WE'VE EVER SOLD AT AUCTION, 
VIEW OUR POSTER PRICE GUIDE AT POSTERAUCTIONS.COM 


441. L'Aube. 1896. 


31 % x 23 % in./80 x 60.6 cm 
Cond A. Framed. 
Ref: Wittrock, P23; Adriani, 184; Wagner, 25; DFP-II, 845; PAI-LXXXVII, 476 


Night. The downtrodden trudge with their belongings down the empty avenue. 
Their backs are bent, the cart is freighted, and the horse strains at the load. It's 
a completely counterintuitive—and brilliant—way to advertise the new Socialist 
periodical L’Aube (The Dawn), which appeared on the racks of the bouquinistes in 
May, 1896. Lautrec designed the scene in turquoise, using his spatter technique 
to suggest the grainy quality of the day’s first early, uncertain light. Ebria 
Feinblatt points out that “the robust female pushing the cart illustrates Lautrec’s 
mastery of movement, here almost geometrized in her shape” (Wagner, p. 29). 


Est: $12,000-$15,000. 
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Toulouse-Lautrec (Continued) 


442. Jane Avril. 1899. 


14 3⁄4 x 22 in./37.5 x 55.8 cm 

H. Stern, Paris 

Cond A. Framed. 

Ref: Wittrock, P29B; Adriani, 354-1; Абау, p. 80; DFP-II, 851; Driehaus, p. 111; 
Wagner, 30; PAI-LXXXVI, 411 


This 1899 lithograph of Jane Avril, one of the landmark works of the Art Nouveau 
period, is the second-to-last poster Toulouse-Lautrec would ever design. It was a 
fitting, poetic work for the artist. Avril and Lautrec's friendship blossomed with their 
careers. Beautiful but shy, elegant but melancholic, Avril was the opposite of La Goulue, 
her boisterous rival at the Moulin Rouge. But with several superb early posters, Lautrec 
elevated her fame such that Avril replaced La Goulue as the star of the show in 1895. 
In the early months of 1899, Toulouse-Lautrec had a nervous breakdown and was 
confined to a sanatorium. Out of friendship, Avril commissioned this work from him. 
Working from a photograph as an aide-mémoire, Lautrec "distilled the very essence of 
Avril, where the serpentine nature of her dancing is emphasized by her swaying body... 
and the wrap-around snake motif" (National Gallery of Australia). "She liked the poster 
very much, but her impresario refused it, and it was never shown" (Abdy, p. 80-81). For 
this poster, Lautrec used an innovative process which required only three printings for 
the four colors used (Adriani, p. 411). 


Est: $70,000-$90,000. 
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443. Reine de Joie. 1892. 


38 % x 59 "в in./98.3 x 150 cm 

Imp. Edw. Ancourt, Paris 

Cond A. Framed. 

Ref: Wittrock, РЗ; Adriani, 5; DFP-Il, 823; Wagner, 4; Posters of Paris, 88; 
Wine Spectator, 49; PAI-LXXXVIII, 475 


Victor Joze, a Polish writer of cheap erotic novels and a friend of Lautrec, in 1892 
published "Reine de Joie/Moeurs du Demi-Monde" (Queen of Joy, or, The World of 

Easy Virtue). It was a perfect subject for Lautrec. The Reine de Joie of the title is 

Alice Lamy, the central character in a book which at 180 pages is little more than a 
novella, and tells a picaresque tale of a pretty Parisienne who, when jilted by her lover, 
Charles, embarks on a career as a courtesan. She "finally hits the jackpot" when she's 
"introduced to the super-rich Baron Rozenfeld... Alice enters into a purely mercenary 
arrangement with the Baron whereby he will pay her a huge monthly retainer and 
provide her with a fabulous mansion... in exchange for her services as his mistress. The 
denouement comes at a dinner when Alice unrolls her napkin to discover the title deeds 
to the property, whereupon she kisses him, sealing their bargain" (Sweetman, p. 306- 
308). As Ebria Feinblatt notes: "The poster is one of the most piquant and popular that 
the artist produced... Aside from the acutely realistic characterizations, the impact of 
the composition lies in the skillful use of pure color to model the forms, which assume 
an abstract quality" (Wagner, p. 19). 


Est: $50,000-$60,000. 
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Toulouse-Lautrec (Continued) 


444. La Dépéche / Le Tocsin. 1895. 


17 34 x 22 % in./45 x 57.3 cm 

Cassan Fils, Paris (not shown) 

Cond A. Framed. 

Ref: Wittrock, P19A; Adriani, 143-1; PAI-LXXXVIII, 490 


Arthur Huc, art collector and editor of the Toulouse 
newspaper La Dépéche, had already used one of 
Lautrec’s earlier posters successfully in 1892; this 
time he is advertising a serialization of the novel “The 
Warning Bell” by Jules de Gastyne in his publication, 
seen here before the addition of letters. Toulouse- 
Lautrec strikes the perfect note for the gothic romance, 
with the pale heroine followed by a dejected dog 
strolling through the gloom of the night, with the 
forbiddingly austere walls of a castle behind her. 
Adriani makes it clear that this blue-ink first-state 
version before lettering was intended for the poster 
collecting market (p. 203). Frey says that “the poster 
he did in December 1895... was somber and nocturnal, 
reflecting what seemed to be his own mood” (Frey, p. 
416). This is the rare version before letters. 


Est: $2,500-$3,000. 
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445. Sagesse. 1893. 


9 ^ x 12 % in./24 x 32.2 ст 
Cond A. Framed. 
Ref: Wittrock, 9; Adriani, 31; PAI-LXXXVI, 408 


This is one of 100 numbered impressions (#73), hand- 
signed by the artist, on vellum, and with the Kleinmann 
blind stamp at lower left. This expression of "Wisdom" 
was the eighth title in the Vieilles Histoires suite. And 
from what Lautrec is showing us, you'd have to imagine 
that it's the woman with her back to the viewer that's the 
wise one in his design, unless the moonfaced gentleman 
is far shrewder than his anxious appearance would 
seem to indicate. "Henri Gabriel Ibels had persuaded the 
music publisher Gustave Ondet, who lived in the building 
which housed the Ancourt printing works at 83 Rue de 
Faubourg Saint-Denis, to have his titles designed by 
well-known artists. In addition to Ibels himself, Ondet 
asked Lautrec, Henri Rachou and others to design title 
pages... These were poems by Jean Goudezki set to 
popular romance melodies by Désiré Dihau. Lautrec 
designed the cover and titles 2, 4, 5, 8 and 9 in the first 
series published by Ondet, which consisted of ten songs 
in all at 2 francs each" (Adriani, p. 59). 


Est: $4,000-$5,000. 


446 


446. Aristide Bruant Dans Son Cabaret. 1893. 


38 % x 53 3s in./97.5 x 135.6 cm 

Imp. Charles Verneau, Paris 

Cond A. Framed. 

Ref: Wittrock, P9A; Adriani, 12-І; Wagner, 10; 
DFP-II, 827 (var); PAI-LXXXVIII, 478 


Bruant's strong, forceful, and in many ways vulgar 
style was ideally suited to the intimate cabarets where 
fashionable society went “slumming” for thrills. Lautrec 
captures this brutal quality of the entertainer and the 
disdain with which he treated his audiences by having 
him show us the broad of his back. The red scarf forms 
an exclamation point that punctuates the black expanse 
while the pose itself makes a complete, self-contained 
statement—Toulouse-Lautrec at his very best. This is 
the rare proof before the addition of letters. 


Est: $30,000-$40,000. 
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Various 

447. Salon des Cent / Lautrec 
Centennial : 100 Posters. 2001. s 

Each: 26 3⁄4 x 35 Ys in./80 x 98 cm 

Imp. Escourbiac = 


Cond A. 100 posters in original packaging and 
presentation case, plus the corresponding book. 


Nouveau Salon des Cent 
A R Exposition Internationale d'Affiches 


Hommage à Touleuze-Lautree 


This lot includes the 228 page book, which illustrates 
all 100 posters included here, plus biographies of 
each artist. As the publisher indicates, this is "an act 
of respect and generosity from 100 poster designers 
all over the world" to commemorate the 100th 
anniversary of the death of Toulouse-Lautrec. Under 
the leadership of Anthon Becke, the best posterists 
of the day were invited to submit their art. They 
include: Michel Bouvet, Ivan Chermayeff, Paul Davis, 
André Francois, Shigeo Fukuda, Stefan Geissbühler, 
Milton Glaser, Werner Jeker, Günther Kieser, Alain 

Le Quernec, James McMullan, Gunter Rambow, 
Raymond Savignac, Waldemar Swierzy, Ікко Tanaka, 
and Tadanori Yokoo. These posters were published in 
an edition of 380. 


Est: $10,000-$15,000. (100) 


EXPOSITION INTERNATIONALE d'AFFICHES 2001 


QU VERU SALON 
OUVEAU CENT 


mma TOUS Les SOIRS 


СЕ NOUVEAU SALON рез CONT 
PRESEWre 

CENT ндмма жа 

TQytoUSE-LAvraEC 


QericHes 


Nouveau salon des cent 
exposition internationale d'affiches. 
hommage à Toulouse-Lautrec 


ODE TO 


TOULOUSE-LAUTREC 
1864-1901 


Ikko Toulouse Tanaka 
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Fernand Toussaint (1873-1955) 


448. Le Sillon. 1895. 


31 1⁄4 x 40 in./79.5 x 101.6 cm 

0. de Rycker, Bruxelles 

Cond B+/Slight tears at folds. Framed. 

Ref: Toussaint, р. 105; DFP-II, 1130; Belle Epoque 1970, 127; Belgische Affiche, 149; Belgique/Paris, 7; 
Maitres, 80; Reims, 1506; Weill, 87; Affiches Etrangéres, p. 121; Masters 1900, p. 95; PAI-LXXIV, 465 


Le Sillon was a magazine, as well as an artistic and religious movement, to emphasize the communal 
and nurturing aspects of Christianity. It was a philosophy founded by Marc Sangnier (1873-1950), 
and was influential from 1894 to 1910. The title means “The Plow” or “The Furrow,” derived from 

the phrase "cruser son sillon": to plow one's own furrow, or to make one's own way in the world. 

For Toussaint's first poster, the artist seizes upon this ideal, showing a dreamy blonde at the annual 
grain harvest, gathering both the fruits of the field and the fruits of this group's work. As ethereal and 
magical as it is graphically complex, this design is a tour de force. 


Est: $12,000-$15,000. 


Tomi Ungerer (1931-2019) 


449. Books Are Fun : Maquette. 1971. 


10 % x 13 in./26.5 x 33 cm 
Unsigned gouache and ink maquette. Framed. 


Always one to embrace inane humor, Ungerer reminds 
us of just how fun the literary endeavor can be with a 
chortling man and his bounty of books. 


Est: $1,700-$2,000. 


450. The Village Voice. 1968. 


29 12 x 44 % in./74.8 x 113.8 cm 

Cond A-/Slight tears at edges. P. 

Ref: Ungerer Posters, 141; Ungerer Musée, p. 125; 
PAI-LXXXIV, 482 

In the late 1960s, Ungerer created a series of posters 
for The Village Voice, all implying that the "unexpected" 
non-mainstream news and events were to be featured 
within its pages. 


Est: $1,200-$1,500. 
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451. The Village Voice. 1968. 


29% x 45 in./74.6 x 114.2 cm 

Cond A-/Slight tears at left edge. 

Ref: Ungerer Posters, 138; Ungerer Musée, p. 124; 
PAI-LVIII, 525 

In this image for The Village Voice, Ungerer provides us 
with the very unexpected image of a gigantic fish about 
to swallow a miniature submarine—all while the fisher 
looks on in bemusement. 


Est: $1,200-$1,500. 


TheWeekly 
= of NewYork. 
E AtNewsstands. 


451 


452 


452. The New York Times / An Adult Finds Out. 1965. 


59 V» x 46 '4 in./151 x 117.5 cm 
Cond A. 
Ref: Ungerer Posters, 270 


Ungerer created 24 posters for the New York Times, all 
of which carry his whimsy with aplomb. And, thanks to 
him, “For the first time, New York Times posters were 
being talked about and being filched from the train 
platforms. It was tantamount to notoriety" (Ungerer 
Posters, p. 125). 


Est: $2,000-$2,500. 
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Various 


453. Les Droits de l'Homme et du Citoyen. 1989. 


Each: 23 % x 33 in./59 x 83.8 cm 
Marchand, Paris 

Cond A/P. 

Ref: PAI-LXIV, 239 


In honor of the 40th anniversary of the ratification of 
the Universal Declaration of Human Rights, the French 
studio Grapus commissioned this series of images 
from the world's leading poster artists. Included are 
66 images by such artists as Saul Bass, Anton Beeke, 
Paul Brühwiler, Boris Bucan, Ivan Chermayeff, Seymour 
Chwast, Roman Cieslewicz, Paul Davis, Alan Fletcher, 
André Francois, Shigeo Fukuda, Milton Glaser, Werner 
Jeker, Günther Kieser, Jan Lenica, Kazumasa Nagai, 
Koichi Sato, Alain le Quernec, Tomi Ungerer, and many 
others. All posters are included in a portfolio. 


Est: $8,000-$10,000. (66) 


Уе. 


Bernard Villemot (1911-1989) 


454. Perrier / c'est fou. 1979. 


47 4 x 69 in./120 x 175.2 cm 
Lalande-Courbet, Wissous 

Cond B+/Slight tears at folds. 

Ref: Villemot, p. 117; Villemot/Forney, p. 131; 
Bon Salle, 398; PAI-LV, 533 (var) 


While most of his Perrier designs take a more fashion- 
forward approach, Villemot really embraces the motto 
(“it’s crazy") with a wild tangle of revelers, each dancing 
with a bottle of the bubbly beverage in their hands. 


Est: $1,700-$2,000. 


455. Ducretet Thomson. 1964. 


61 4 x 44 % in./155.6 x 113.3 cm 

Synergie Editeur, Paris 

Cond B+/Slight tears in background. 

Ref: Bon Salle, 513; Villemot/Forney, 65 

To prove how crystal clear Ducretet Thomson TV 
screens are, Villemot provides a realistic sporting scene 
on-screen while abstracting the lounging viewer into a 
series of brushstroke lines. 


Est: $1,000-$1,200. 


Pies MONEY 
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Jacques Villon (1875-1963) 


456. St. Romain. 1900. 


36 % x 50 % in./93.3 x 128 cm 

Cond B/Slight tears, largely at folds. 

Ref: Villon, E.56 

For a revue in four acts that has disappeared to history, 
Villon creates a fabulous tableaux of merry revelers— 
including a cheekily clad lady giving us a preview of the 
presumed sauciness of the play. Rare! 


Est: $5,000-$6,000. 
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MAISON A. BOUCICALT .. PARIS 


ARDI 2/) FÉVRIER 


ET JOURS SUIVANTS 


MAISON A.BOUCICAUT. PARIS 


Poblete WALLACE P Doe 


René Vincent (1879-1936) 
> For another by Vincent, see No. 41. 


457. Au Bon Marché. 1923. 


136 x 90 in./345.4 x 228.6 cm 

Imp. Duval et Bedos, Paris 

Cond B/Tears at seams and edges. 

Ref: PAI-LII, 450 

The fabulous fashionista seems to exclaim, “Get a load of me!” to her young 
attendants. It’s the romance of shopping that Vincent sells more strongly than 
any other component—a theme that comes across loud and clear, especially 
in this largest six-sheet variant. 


Est: $8,000-$10,000. 
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458. Au Bon Marché / Mardi 20 Février. 1923. 


26% x 21 Ys in./67.6 x 54.2 cm 
Imp. Duval et Bedos, Paris 
Cond A. 

Ref: PAI-XLVI, 580 (var) 


Perfume, flowers, feathers, gloves, and lace: those are the objects of this 
fashionista's desire, and they're all conveniently available at Au Bon Marché. 
This is the smaller format. 


Est: $2,000-$2,500. 


Rudolf Robert Wolf (1877-1940) 


459. Anatomisch-Pathologische Ausstellung. 1906. 


34 V» x 48 ¥% in./87.5 x 123 cm 

Vereinigte Druckereien & Kunstanstalten, München 
Cond A-/Slight tears in margins. 

Ref: European Posters, 7 


This somewhat grisly image promotes Emil Hammer's exhibition of wax 
models in a three-story panopticon in Munich. "His wax-work anatomical 
figures and dissections became world-renowned. The academic world 
criticized these displays as they employed titillating exhibits such 

as Buried Alive, showing a woman pushing open the lid of her coffin, 
from which she was emerging... There was a scientific side to these 
exhibitions as Hammer prepared models of anatomical parts of the body 
along with the chemical compounds found in the body. He had spent 40 
years to complete an exhibition of 2000 models which was highly praised 
by medical authorities" (European Posters, 7). 


Est: $2,500-$3,000. 


Jean d'Ylen (1866-1938) 


460. Spa Reine. 1926. 


78 2 x 101 "4 in./199.5 x 257.2 cm 

Imp. P. Vercasson, Paris 

Cond A. 

Ref: d'Ylen, 64 (var) 

D'Ylen created a number of designs for this healing mineral water; here, 
the Spa Reine is appropriately topped with a regal crown. Also used as 
a smaller in-store display, the Spa-Monopole touted their benefits to 
arthritic patients. This is a two-sheet poster. 


Est: $4,000-$5,000. 
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TADANORI YOKOO 


Tadanori Yokoo (1936- ) 


461. A la Maison de Civecawa. 1965. 


29 x 41 in./73.7 x 104.2 cm 
Cond A/P. Framed. 
Ref: Yokoo, 24; Yokoo/Paris, 2 


“This poster was created for a performance by the ‘Anokoku Buto-Ha,’ the dance troupe 
led by dancer Tatsumi Hijikata, the owner of the Garumella Company... This poster is in 
fact the first where he used the famous rising sun pattern which became synonymous 
with the ‘Yokoo style’ in posters and illustrations, and should be remembered as being 
the work in which he established his own style of design... The two female nudes in 
the center of the poster are the work of Natsuyuki Nakanishi, the art director for the 
troupe, and are after the painting ‘Gabrielle Distole and Her Sister’ by an unknown 
artist of the Fontainebleau School... And just like the sideshow atmosphere of the 
dance performance itself, [the poster] invests the performance with a kind of lewdness 
and a terrifying fear and curiosity, the nature of which is unknown. Or, put another way, 
the poster becomes a visual criticism of modern dance which has become completely 
sanitary and harmless and no more than a mere imitation of form” (Yokoo, p. 7). 

This is a silkscreen print. 


Est: $6,000-$8,000. 
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462. The Crime of Debuko Ooyama. 1968. 


29% x 42 in./74.5 x 106.5 cm 
Cond A/P. Framed. 
Ref: Yokoo/Paris, 13; Yokoo/Graphic Works, 538; PAI-LXXIII, 490 


Tenjo Sajiki, an independent, underground theatre group founded in 1967, commissioned 
this poster from Yokoo for the second year of its avant-garde production The Crime of 
Debuko Ooyama. It's an "enlarged version of an oiri-bukuro, the envelope that contains 
the bonus actors receive when a play is a hit. The white shapes that dominate the poster 
are bloated versions of the characters for oiri, which means ‘overflow crowd.’ The inset 
in the lower right corner mimics the patriotic motifs and imagery used frequently in 
Japanese posters around the turn of the century. Tenjo Sajiki originally conceived of itself 
as a ‘freak show,’ and... The Crime of Ooyama accomplished its purposes by using obese 
actresses and body builders in the nude and seminude" (Angura: Posters of the Japanese 
Avant-Garde, by David Goodman). This is an early and rare silkscreen poster. 


Est: $6,000-$8,000. 
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463. Man-Powered Airplane Solomon. 1970. 


31 x 42 % in./78.8 x 108.7 cm 

Cond A/P. Framed. 

Ref: Yokoo's Posters, 50 

In another promotion for the Tenjo Sajiki theatre troupe, Yokoo provides us with 
a vibrating vision of urban and exotic romance. The play was in fact unusual as 
it took place on the streets of Tokyo (and in the streets where the play traveled 
internationally) and involved innocent bystanders in the action. 


Est: $7,000-$9,000. 
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464. John Silver. 1967. 


29 x 40 Ve in./73.7 x 102 cm 
Cond A/P. Framed. 
Ref: Yokoo, 24; Yokoo/Paris, 12 


"Enclosed in a frame of hanafuda, the poster for John Silver, with its Japanese 
coiffured silhouette, is made to resemble closely one for a strip show done in a rather 
lewd ukiyo-e style, but it also accurately represents the feeling of rejection of, and 
superiority over, the already obsolescent Shinpa (The New Theatre), which affected 

a rather cultured air, and those ideas that supported it, which permeated the 'Jokyo 
Gekijo' theatre itself, are hard-hitting, but at the same time have overtones of pathos... 
John Silver is the title of a play presented by the 'Jokyo Gekijo' group. Note the four 
advertisements in the corners, placed there by cosponsors of the event" (Yokoo, p. 6). 
This is a silkscreen print. 


Est: $4,000-$5,000. 
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Yokoo (Continued) 


465. Diary of a Shinjuku Thief. 1968. 


28 x 39 1⁄4 in./71 x 99.5 cm 
Cond A/P. Framed. 
Ref: Yokoo, 36; PAI-XXX, 689 


"For his film, 'Diary of a Shinjuku Thief,' director Nagisa Oshima chose Tadanori Yokoo 
for the leading role. Speaking about this in the introduction to ‘The Collected Works 

of Tadanori Yokoo,’ poet Mutsuro Takahashi writes: ‘Leaving aside for the moment 

any comment on the film itself, which evoked a clamor of public criticism against its 
director... | think | can say that for Tadanori it provided the first opportunity to become 
someone else in a true sense. For some time, he claimed that he had a fondness 

for dressing up, and it is probably true that he experienced a kind of catharsis by 
appearing in the film. But as the film itself did not clearly establish the relationship 
between fact and fiction, so the relationship between Tadanori himself and the hero he 
was playing was equally vague... The coloring for the poster for his own film tends to 
be slightly lacking in assertiveness, and this is due to the fact that black was replaced 
by grey in the final monochrome plate” (Yokoo, p. 9). This is a silkscreen print. 


Est: $4,000-$5,000. 
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466. Chinsetsu Yumihari-Zuki. 1969. 


28 34 x 40 % in./73 x 103.5 cm 
Cond A/P. Framed. 
Ref: Yokoo, 47; Yokoo/Paris, 22 


This poster “was created by Yokoo from suggestions given to him by Yukio Mishima, 
who was both producing and handling the art direction for the Kabuki performance at 
the Kokuritsu Gekijo—The National Theater—of ‘Chinzei Hachiro Tametomo,’ his own 
adaptation of the story by Edo writer Kyokutei Bakin" (Yokoo, p. 10). Yokoo heavily 
references traditional Japanese ukiyo-e art in this design, including a play on Hokusai's 
iconic woodblock print, “The Great Wave Off Kanagawa.” This is a silkscreen print. 


Est: $3,000-$4,000. 
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467. Documents Lithographiques. 


11 x 15 in./28 x 38.2 cm 
Plates in excellent condition; some wear on cover. 


Published by the Librairie Centrale des Beaux-Arts, this 
compendium of Art Nouveau advertising features 40 
plates designed by artists including Mucha and Orazi as 
well as menus, calling cards, labels, and miscellaneous 
other forms of printed design. 


Est: $2,700-$3,000. 


DOCUMENTS LITHOGRAPHIQUES 


468. Les Maitres de l'Affiche / Volume 1. 1896. 


1134 x 15 % in./29.8 x 39 cm 

Published by Librairie Chaix, Paris 

Excellent condition with slight staining in the margins 
of three plates; bound in original Berthon binding. 
Ref: PAI-LX, 551 


This series of original lithographic reproductions of 
posters—four plates were mailed to subscribers each 
month for five years, with sixteen supplements— 
crowned the affichomanie at the end of the 19th 
century. Alain Weill makes two interesting observations 
about this series. Its appeal, in part, was due to its 
manageable size: "At the time posters posed a problem 
which, moreover, has still not been solved: how to 
keep and enjoy a collection consisting of very large 
prints which one has to preserve rolled or flat in some 
cabinet... [This book] provided a reduction of the 

most valued and consequently the most widely known 
posters, thus enabling collectors and other interested 
people to examine quickly and easily the main works 
of the current advertising production." Weill notes that 


467 


468 


one month's offerings (4 prints) could be had at the 
same price as an original poster by Lautrec, Mucha, or 
the other greats of the poster pantheon: "This is not at 
all surprising since the posters were printed in great 
quantities on ordinary paper and, to boot, the one-time 
art and plate costs were assumed by the company 
whose product it advertised; the dealers paid printers 
only for the overrun they wished to acquire. Hence, we 
must consider it normal that Les Maitres de l'Affiche, 
specially produced by means of lithography on quality 
paper, was offered for sale at the price of an original 
poster. The people did not perceive these two types of 
products as being in competition. They were infatuated 
with small prints and with this kind of compilation" 
(Maitres, Images Graphique edition, p. 4-5). This is 

the first volume in the series with the original Berthon 
cover, containing the first 48 plates (by Chéret, the 
Beggarstaff Brothers, Mucha, Steinlen, and Toulouse- 
Lautrec) and two Chéret sepia designs. 


Est: $8,000-$10,000. 
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CONDITIONS OF SALE 


The Conditions of Sale in this catalogue, as it may be amended by any posted notice during the sale, constitutes the complete terms and conditions under which 
the items listed in this catalogue will be offered for sale. Please note that the items will be offered by us as agent for the consignor. 


Every potential buyer should read these Conditions of Sale and it will be agreed, acknowledged and understood by such buyer that said buyer has consented to 


each and every term and condition as set forth herein. 
1. Authenticity and Terms of Guarantee. 


For a period of five years from the date of this sale, Poster Auctions International, as 
agent, warrants the authenticity of authorship of all lots contained in this catalogue as 
described in the text accompanying each lot. 


This warranty and guarantee is made only within the five year period and only to 
the original buyer of record who returns the purchased lot in the same condition as 
when sold to said buyer; and, it is established beyond doubt that the identification 
of authorship, as set forth in the description in this catalogue as may have been 
amended by any posted signs or oral declarations during the sale, is not correct 
based on a reasonable reading of the catalogue and the Conditions of Sale herein. Any 
dispute arising under the terms in this paragraph will be resolved pursuant to final and 
binding arbitration at the American Arbitration Association. 


Upon a finding by an Arbitrator in favor of buyer, the sale will be rescinded and the 
original purchase price, including the buyers premium, will be refunded. In such case, 
Poster Auctions International and the purchaser shall be deemed released of any and 
all claims that each may otherwise have had against the other arising out of the sale 
of such item. 


The benefits of any warranty granted herein are personal to the buyer and are 
not assignable or transferable to any other person, whether by operation of law 
or otherwise. Any assignment or transfer of any such warranty shall be void and 
unenforceable. The purchaser refers only to the original buyer of the lot from Poster 
Auctions International and not any subsequent owner, assignee, or other person who 
may have or acquire an interest therein. 
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It is understood, in the event of disputed authenticity of authorship of any lot results 
in a rescission of the sale and restitution of the original price and premium paid by 
such purchaser, stated aforesaid, such restitution is buyer’s sole remedy and Poster 
Auctions International disclaims all liability for any damages, incidental, consequential 
or otherwise, arising out of or in connection with any sale to the buyer. 


Poster Auctions International has provided as much background information for each 
item listed in this catalogue as possible and has made reasonable efforts to insure 
the accuracy of the descriptions provided; but Poster Auctions International disclaims 
any warranty with regard to such descriptions and statements which accompany the 
listings in this catalogue, including but not limited to, the year of publication, the 
size, the condition, the printer, the references or any other background information or 
fact. Accordingly, buyer has due notice that any such information and/or descriptions 
cannot and will not be considered as material facts to this transaction and will not 
affect any sales herein. 


On the fall of the gavel, THE SALE IS FINAL. 
All items are sold AS IS. 


The consignor warrants good title to the buyer. Poster Auctions International and 
the consignor make no representations or warranty that the buyer acquires any 
reproduction rights or copyright in items bought at this sale. 


Any statements made by Poster Auctions International, whether in this catalogue or by 
its officers, agents or employees, whether oral or written, are statements of opinion 
only and not warranties or representations of material facts as to each and every 
transaction herein. 


2. Auctioneer’s Discretions. 


Poster Auctions International has absolute discretion to divide any lot, to combine 
any of them, to withdraw any lot, to refuse bids and to regulate the bidding. Poster 
Auctions International reserves the right to withdraw lots at any time prior to or during 
the sale. The highest bidder acknowledged by the auctioneer will be the purchaser 
of the lot. Any advance made on an opening bid may be rejected if the auctioneer 
deems it inadequate. In the event of any dispute between bidders, or in the event of 
doubt as to the validity of any bid, the auctioneer shall have the final decision either 
to determine the successful bidder or to re-offer and re-sell the lot in dispute. If any 
dispute arises after the sale, the auctioneer’s sale record shall be deemed the sole 
and conclusive evidence as to the purchaser of any lot or item. 


3. Transfer of title and property. 


Upon the fall of the auctioneer’s hammer, title to the offered lot shall pass to the 
highest bidder, who may be required to sign a confirmation of purchase; and, shall 
be required to pay the full purchase price. The purchaser shall assume full risk 
and responsibility for the lot purchased upon the fall of the auctioneer's hammer. 
Poster Auctions International, at its option, may withhold delivery of the lots until 
funds represented by check have been collected or the authenticity of bank or cashier 
checks has been determined. No purchase shall be claimed or removed until the 
conclusion of the sale. In the event Poster Auctions International shall, for any reason 
whatsoever, be unable to deliver the lots purchased by the buyer, its liability shall 
be solely limited to the rescission of the sale and refund of the purchase price and 
purchaser's premium. 


Poster Auctions International disclaims all liability for damages, incidental, 
consequential or otherwise, arising out of its failure to deliver any lots purchased. 
Poster Auctions International does not charge extra or sell separately any frame if a 
poster is so offered; but it is clear that it is the poster and not the frame which is being 
offered for sale. Poster Auctions International shall not be responsible for any damage 
to the frame or to any poster within the frame. Generally, framed posters offered for 
sale were received framed, photographed that way, and Poster Auctions International 
can make no warranty or representations regarding the condition of the poster in 
unseen areas of any such frame. All items are sold strictly as is and the purchaser 
assumes full risk and responsibility for the purchased lot upon the fall of the hammer, 
as stated aforesaid. 


All lots shall be paid for and removed at the purchaser's risk and expense by noon 
of the second business day following the sale. Lots not so removed will, at the sole 
option of Poster Auctions International and at purchaser's risk and expense, be stored 
at Poster Auctions International's office or warehouse or delivered to a licensed 
warehouse for storage. Purchaser agrees, in either event, to pay all shipping, handling 
and storage fees incurred. In the case of lots stored at Poster Auctions International's 
own warehouse, the handling and storage fee will be an amount equal to 296 of the 
purchase price for each such lot, per month, until removed, with a minimum charge of 
5% for any property not removed within thirty days from the date of the sale. 


In addition, Poster Auctions International shall impose a late charge, calculated at the 
rate of 296 of the total purchase price per month, if payment has not been made in 
accordance with these Conditions of Sale. 


Poster Auctions International may, on the day following the sale, remove all unclaimed 
items in their offices or warehouse. 


Unless purchaser notifies Poster Auctions International to the contrary, purchaser 
agrees that Poster Auctions International may, at its discretion, use purchaser's name 
as buyer of the item sold. If the purchaser fails to comply with one or more of these 
Conditions of Sale, then, in addition to any and all other remedies which it may have at 
law or in equity, Poster Auctions International may, at its sole option, cancel the sale 
without notice to the buyer. In such event, Poster Auctions International shall retain as 
liquidated damages all payments made by the purchaser, or sell the item and/or lots 
and all other property of the purchaser held by Poster Auctions International, without 
notice. Such liquidation sale shall be at standard commission rates, without any 
reserve. The proceeds of such sale or sales shall be applied first to the satisfaction 
of any damages occasioned by the purchaser's breach, and then to the payment 
of any other indebtedness owing to Poster Auctions International, including, without 
limitation, commissions, handling charges, the expenses of both sales, reasonable 
attorneys fees, collection agency fees, and any other costs or expenses incurred there- 
under. The purchaser here by waives all the requirements of notice, advertisement 
and disposition of proceeds required by law, including those set forth in New York Lien 
Law, Article 9, Sections 200-204 inclusive, or any successor statue, with respect to 
any sale pursuant to this section. 


4. Buyer's Premium. 


A premium of 20% (23% for online bidding; 25% for online bidding through 
Invaluable/Auction Zip) will be added to the successful bid price of all items sold 
by Poster Auctions International. This premium shall be paid by all purchasers, 
without exception. 
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5. Order Bids. 

Poster Auctions International shall make reasonable efforts to execute bids for those 
not able to attend the auction; and act on the prospective purchaser's behalf to attempt 
to purchase the item desired at the lowest price possible, up to the limit indicated by 
purchaser in writing as if the purchaser were in attendance. Poster Auctions International 
shall not be responsible for any errors or omissions in this matter. Poster Auctions 
International reserves the right not to bid for any such purchaser if the order is not 
clear; does not arrive in sufficient time; the credit of the purchaser is not established 
prior to the sale; or, for any other reason in its sole discretion. An Order Bid Form shall 
be provided on request. 


6. Sales Tax. 

Unless exempt by law, prior to taking possession of the lot, the purchaser shall be 
required to pay the combined New York State and local sales tax, or any applicable 
compensating tax of another state, on the total purchase price. 


7. Packing and shipping. 
Packing and/or handling of purchased lots by Posters Auctions International is performed 
solely as a courtesy for the convenience of purchasers. Unless otherwise directed by 
purchaser, packing and handling shall be undertaken at the sole discretion of Poster 
Auctions International. Poster Auctions International, at its sole discretion as agent of 
the purchaser, shall instruct an outside contractor to act on its behalf and arrange for or 
otherwise transport purchased lots. Charges for packing, handling, insurance and freight 
e payable by the purchaser. Poster Auctions International shall make reasonable 
efforts to handle purchases with care, but assumes no responsibility for damage of any 
kind. Poster Auctions International disclaims all liability for loss, or damages of any kind, 
arising out of or in connection with the packing, handling or transportation of any lots/ 
items purchased. 
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8. Reserves. 
All lots are subject to a reserve, which is the confidential minimum below which the lot 
will not be sold. Poster Auctions International may implement the reserve by bidding on 
behalf of the consignor. The consignor shall not bid on consignor's property. 


9. Notices and jurisdiction. 

(a) All communications and notices hereunder shall be in writing and shall be deemed to 
have been duly given if delivered personally to an officer of PAI or if sent by United States 
registered mail or certified, postage prepaid, addressed as follows: 


From: Poster Auctions International 
To: (Seller) 
From: (Seller) 
To: Poster Auctions International 


26 W. 17th Street 
New York, New York 10011 


or to such other address as either party hereto may have designated to the other by 
written notice. 
b 


) These Conditions of Sale contain the entire understandings between the parties and 
ay not be changed in any way except in writing duly executed by PAI and buyer. 


m 
c) These Conditions of Sale shall be construed and enforced in accordance with the 
aws of the State of New York. 


d) No waiver shall be deemed to be made by any party hereto of any rights hereunder, 
unless the same shall be in writing and each waiver, if any, shall be a waiver only with 
respect to the specific instance involved and shall in no way impair the rights of the 
waiving party or the obligations of the other party in any other respect at any other time. 


е) The provisions of these Conditions of Sale shall be binding upon and inure to the 
benefit of the respective heirs, legatees, personal representatives and successors and 
assigns of the parties hereto. 


f) The Conditions of Sale are not assignable by either party without written permission of 
the other party; any attempt to assign any rights, duties or obligations which arise under 
these Conditions without such permission will be void. 


DESCRIPTION OF THE POSTERS 


І. Artist's name. 
Unless otherwise indicated, the artist's name, mark or initials that appear on the poster. 


2. Year of the Poster. 


The year given is that of the publication of the poster, not necessarily the date of the 
event publicized or the year that art for it was rendered. 


3. Size. 


Size is given in inches first, then centimeters, width preceding height. Size is for entire 
sheet, not just the image area. 


4. Printer. 


Unless otherwise indicated, the name of the printer is that which appears on the face of 
the poster. It should be kept in mind that frequently the establishment credited on the 
poster is, in fact, an agency, studio or publisher. 


5. Condition of the Poster. 


We have attempted a simplified rating of all the posters in this sale. It should be 
kept in mind that we are dealing, in many cases, with 50 to 100-year-old advertising 
paper. The standards of the print collector cannot be used. Prints were, for the most 
part, done in small format, on fine paper, and meant to be immediately framed or 
stored in a print sleeve or cabinet. A poster, for the most part, was printed in a large 
format, on the cheapest possible paper, and was meant to last about eight weeks on 
the billboards. 


Most important to the condition of a poster — not eight weeks but often eighty years 
later—is the image of the poster: is that image (the lines, the colors, the overall 
design) still clearly expressed? If so, it is a poster worth collecting. 


While details of each poster's condition are given as completely and accurately as 
possible, blemishes, tears or restorations which do not detract from the basic image 
and impact should not seriously impair value. 


All posters are lined, whether on linen or japan paper, unless otherwise indicated. But 
please note that posters received in frames are not inspected out of their frames and 
therefore no warranty can be made about them. 


All photos are of the actual poster being offered for sale. A close look at the photo 
and a reading of the text should enable the buyer who cannot personally examine the 
item to make an intelligent appraisal of it. 


The following ratings have been used: 


CondA Designates a poster in very fine condition. The colors are fresh; no paper loss. There 
may be some slight blemish or tear, but this is very marginal and not noticeable. 
A+ is a flawless example of a poster rarely seen in such fine condition. А- indicates 
here may be some slight dirt, fold, tear or bubble or other minor restoration, but 
most unobtrusive. 


Cond B Designates a poster in good condition. There may be some slight paper 
oss, but not in the image or in any crucial design area. If some restoration, it is 
not immediately evident. The lines and colors are good, although paper may have 
yellowed (light-stained). B+ designates a poster in very good condition. В- is one 
in fairly good condition. The latter determination may be caused by heavier than 
normal light-staining or one or two noticeable repairs. 


Cond C Designates a poster in fair condition. The light-staining may be more pronounced, 
restorations, folds or flaking are more readily visible, and possibly some minor paper 
oss occurs. But the poster is otherwise intact, the image clear, and the colors, 
hough possibly faded, still faithful to the artist's intent. 

Cond D Designates a poster in bad condition. A good part of such poster may be missing, 


including some crucial image area; colors and lines so marred that a true 
appreciation of the artist's intent is difficult, if not impossible. There are no D posters 
in this sale! 


The above condition ratings are solely the opinion of Poster Auctions International, and are 
presented only as an aid to the public. Prospective purchasers are expected to have satisfied 
themselves as to the condition of the posters. Any discrepancy relating to the condition of a 
poster shall not be considered grounds for the cancellation of a sale. 


Some other notes and designations relating to the condition of a poster: 


Framed Where a poster is framed, this is indicated. In many cases, we have photographed 
the poster in the frame and the dimensions given are those which are visible within 
the matting or edges of the frame. 


Paper All posters in this sale are linen- or japan-backed unless the designation "P" 


appears. 
6. Bibliography. 


An abbreviation for each reference (Ref) is given and can be found in the complete Bibliography. 
The reference is almost always to a reproduction of that poster. If a "p." precedes it, it 
means the reproduction or reference is on that page; if number only, it refers to a poster 
or plate number. Every effort has been made to refer to books that are authoritative and/or 


easily accessible. 
7. Pre-Sale Estimate. 


These estimates are guides for prospective bidders and should not be relied upon 
as representations or predictions of actual selling prices. They are simply our best 
judgment of the fair market value of that particular poster in that condition on the date it was written. 


CUT AT PERFORATED EDGE A 


A 


Poster Auctions 
International, Inc. 


at Rennert’s Gallery 


Absentee Bid Form 26 West 17th Street, New York, NY 10011 
Tel: 212.787.4000 | Fax: 212.604.9175 
PAI-XC: Rare Posters www.posterauctions.com | info@posterauctions.com 


Please bid on my behalf on the following lots up to the price shown. | understand that all bids are subject to the Conditions of Sale which 
are printed in the Catalogue. 


Poster Auctions International will make every effort to execute bids for those not able to attend and act on the prospective purchaser’s behalf 
to try to purchase the item desired at the lowest price possible up to the limit indicated by purchaser below as if the purchaser were in 
attendance, but Poster Auctions International cannot be responsible for any errors or omissions in this matter. Poster Auctions International 
may reserve the right not to bid for any such party if the order is not clear, does not arrive in sufficient time, or the credit of the purchaser 
is not established, or for any other reason in its sole discretion. 


The purchase price will be the total of the final bid and a premium of 20% (23% for online bidding; 25% for online bidding through Invaluable/ 
Auction Zip) of the final bid together with any applicable sales tax. Unsuccessful bidders will not be informed but may telephone for sales results. 


Date 
(Signed) 
Name 
Address 
City State ZIP 
Phone: Home: Office: Fax: 
Email Address 
Bank: Name 
Address 
Account Number Officer 
Credit Card # Exp V-Code Billing Zip 
Order Bid 
L] Telephone Bid - Telephone numbers where you can be reached on Tuesday, July 18 
Lot # Artist Title BID (excluding premium) 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
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JOIN OUR AUCTION FROM 
ANYWHERE IN THE WORLD 
TAROUCA THESE OPTIONS: 


LIVE BIDDING 


Join us in person on auction day. You may register for a paddle with our 


staff at any point during the sale. The buyer's premium is 2096. 


ONLINE BIDDING 


Bid now and on auction day through our site: visit posterauctions.com and 


click Register to Bid. Or download our app— Poster Auctions International 
is available for Apple iOS and Android. To bid on either platform, you must 
register a credit card; please be sure to do this before the live auction. 


On auction day, follow the Live Auction link on our website to begin 
bidding—and remember to confirm your bid. 


We recommend using our platforms for a lower buyer's premium (2396), but 
you may also bid through Invaluable and AuctionZip (25%). 


ABSENTEE & TELEPHONE BIDDING 


Complete the form on page 211 or download at posterauctions.com. 


For absentee bidding, indicate your maximum bid for each desired lot. You 
may indicate an "either-or" bid if you want to purchase only a portion of the 
items on your wish list. You can also indicate an overall maximum dollar 
amount. We'll execute your bid on your behalf at the lowest price possible. 


For telephone bidding, complete the absentee bidding form with the best 


phone number to reach you on July 18. When your lot comes up, one of our 
staff members will call you and execute your bids on your behalf. 


The buyer's premium for both is 2096. 


SEND US THE COMPLETED FORM 


Email: info@posterauctions.com 
Fax: 212-604-9175 
Mail: 26 W. 17th St. NY, NY 10011. It should arrive by Monday, July 17. 


Or call Terry Shargel to register at 212-787-4000. 


B 


) WITH CONFIDENCE — 
VEN IF YOU CANNOT ATTEND 


We recommend all participants familiarize themselves with the Conditions of 


Sale before auction day: see page 209. 


Beginning at 11am EDT on auction day, you'll be able to access a live video 
feed at posterauctions.com. 


Poster Auctions 
International, Inc. 


